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To	sign	up	for	Gmail,	create	a	Google	Account.	You	can	use	the	username	and	password	to	sign	in	to	Gmail	and	other	Google	products	like	YouTube,	Google	Play,	and	Google	Drive.	Important:	Before	you	set	up	a	new	Gmail	account,	make	sure	to	sign	out	of	your	current	Gmail	account.	Learn	how	to	sign	out	of	Gmail.	From	your	device,	go	to	the
Google	Account	sign	in	page.	Click	Create	account.	In	the	drop	down,	select	if	the	account	is	for	your:	Personal	use	Child	Work	or	business	To	set	up	your	account,	follow	the	steps	on	the	screen.	Create	an	account	Tip:	To	use	Gmail	for	your	business,	a	Google	Workspace	account	might	be	better	for	you	than	a	personal	Google	Account.	With	Google
Workspace,	you	get	increased	storage,	professional	email	addresses,	and	additional	features.	Learn	about	Google	Workspace	pricing	and	plans.	Try	Google	Workspace	The	username	I	want	is	taken	You	cant	create	a	Gmail	address	if	the	username	you	requested	is:	Already	being	used.	Very	similar	to	an	existing	username.	For	example,	if
example@gmail.com	already	exists,	you	can't	use	examp1e@gmail.com.	The	same	as	a	username	that	someone	used	in	the	past	and	then	deleted.	Reserved	by	Google	to	prevent	spam	or	abuse.	Someone	is	impersonating	me	If	you	believe	someone	has	created	a	Gmail	address	to	try	toimpersonate	your	identity,	you	can:	Unfortunately,	Gmail	is	unable
to	participate	in	mediations	involving	third	parties	regarding	impersonation.	Learn	more	about	Gmail	Terms	of	Use.	Related	resources	How	do	I	create	a	new	Google	Account?	Sign	in	to	Gmail	Post	to	the	help	community	Get	answers	from	community	members	Funnel	exploration	lets	you	visualize	the	steps	your	users	take	to	complete	a	task	and
quickly	see	how	well	they	are	succeeding	or	failing	at	each	step.	For	example,	how	do	prospects	become	shoppers	and	then	become	buyers?	How	do	one	time	buyers	become	repeat	buyers?	With	this	information,	you	can	improve	inefficient	or	abandoned	customer	journeys.	Create	a	funnel	exploration	In	Explore,	under	Start	a	new	exploration,	click
Funnel	exploration	template.	Note:	The	previous	link	opens	to	the	last	Analytics	property	you	accessed.	You	can	change	the	property	using	the	property	selector.	You	must	be	an	Analyst	or	abovetocreate	a	funnel	exploration.	Until	you	add	your	funnel	steps,	you'll	see	the	following	notice:	No	data	for	this	combination	of	segments,	values,	filters,	and
date	range.	Try	editing	the	variables	or	settings	or	remove	them.	Create	a	funnel	report	You	can	select	Save	to	create	a	funnel	report	using	the	data	in	your	funnel	exploration.	The	funnel	report	enables	you	to	access	the	information	in	your	funnel	more	quickly.	Learn	more	Visualization	Select	either	a	standard	(stepped)	funnel,	or	a	trended	(line
chart)	funnel.	In	a	trended	funnel,	you	can	see	all	the	steps	simultaneously,	or	dive	into	a	specific	step	by	clicking	the	step	names	at	the	top	of	the	visualization.	"Make	open	funnel"	toggle	Funnels	can	be	"open"	or	"closed,"	which	determines	how	users	can	enter	the	funnel:	In	an	open	funnel,	users	can	enter	the	funnel	in	any	step.	In	a	closed	funnel,
users	must	enter	the	funnel	in	the	first	step.	Users	are	only	counted	in	the	steps	they	complete	in	the	specified	sequence.	If	the	user	misses	a	step,	they	fall	out	of	the	funnel	and	aren't	counted	in	any	subsequent	steps.	If	a	single	user	completes	the	steps	of	the	funnel	multiple	times	during	the	specified	date	range,	only	the	first	sequence	of	steps	will
be	reported.	In	other	words,	a	user	can	only	enter	the	funnel	once.	The	example	below	explains	this	behavior.	Suppose	you	have	2	funnels	configured	as	follows:	Funnel	Steps	Open/Closed	Funnel	1	A,	B,	C	Open	Funnel	2	A,	B	Closed	4	users	visit	your	site	in	the	funnel	timeframe	and	meet	these	step	requirements:	User	Step	requirements	met	1	A,	B,	C
2	B,	C	3	A,	C	4	C	Here's	how	these	users	are	counted	in	each	funnel:	Funnel	1:	User	Counted	in	step	1	A,	B,	C	2	B,	C	3	A	4	C	Funnel	2:	User	Counted	in	step	1	A,	B,	C	3	A	Explanation:	Since	funnel	1	is	open,	users	can	enter	at	any	step.	All	4	users	are	counted,	but	since	users	must	complete	the	steps	in	the	order	specified,	user	3	is	only	counted	in	step
A	(they	skipped	step	B	and	so,	fell	out	of	the	funnel).	Since	funnel	2	is	closed,	users	must	enter	the	funnel	at	the	first	step	(A).	Only	users	1	and	3	are	counted.	If	a	user	starts	the	funnel	from	any	step	other	than	the	first	step,	and	then	navigates	to	the	first	step	before	proceeding	along	the	funnel,	this	user	will	be	counted	in	the	first	step	for	closed
funnels.	This	is	because	closed	funnels	look	for	the	first	instance	of	step	1	in	the	user	event	stream,	but	they	won't	be	counted	in	the	first	step	for	open	funnels.	Open	funnels	insert	the	user	in	the	funnel	with	their	first	qualifying	action,	and	then	look	at	if	the	user	completes	the	funnel	from	that	point	onward.	If	the	user	navigates	back	to	step	1	after
they	have	entered	mid	funnel,	the	action	is	ignored.	The	example	below	explains	this	behavior.	Suppose	you	have	2	funnels	configured	as	follows:	Funnel	Steps	Open/Closed	Funnel	1	A,	B,	C	Closed	Funnel	2	A,	B,	C	Open	5	users	visit	your	site	in	the	funnel	timeframe	and	meet	these	step	requirements:	User	Step	requirements	met	1	A,	B,	C	2	B,	C	3	A,
C	4	C	5	B,	A,	B,	C	Here's	how	these	users	are	counted	in	each	funnel:	Funnel	1:	Closed	funnel	User	Counted	in	step	1	A,	B,	C	2	-	3	A	4	-	5	A,	B,	C	Funnel	2:	Open	funnel	User	Counted	in	step	1	A,	B,	C	2	B,	C	3	A	4	C	5	B,	C	Explanation:	Since	funnel	1	is	closed,	users	must	enter	the	funnel	at	the	first	step	(A).	Only	users	1,	3	and	5	are	counted.	Since
funnel	2	is	open,	users	can	enter	at	any	step.	All	5	users	are	counted	as	all	of	them	qualify	for	at	least	1	of	the	funnel	steps.	However,	since	users	must	complete	the	steps	in	the	order	specified,	and	the	first	qualifying	action	for	user	5	makes	them	enter	the	funnel	at	step	B,	this	user	is	not	counted	in	step	A.	Segment	comparisons	Apply	up	to	4
segments	to	focus	on	specific	sets	of	users.	Right-click	in	the	data	table	to	create	segments	from	the	data.	Steps	Steps	define	the	user	journey	you	want	to	measure.	You	can	define	up	to	10	steps	in	the	funnel.	To	reorder	the	steps,	in	Tab	Settings,	drag	the	steps	to	a	new	position.	Edit	funnel	steps	To	add	or	edit	steps,	click	the	edit	pencil,	then:	Give
each	step	a	distinctive	name.	Add	one	or	more	conditions	that	your	users	must	meet	to	be	included	in	that	step	of	the	funnel	journey.	Conditions	can	be	based	on	events	your	users	trigger	or	dimension	values	they	share.	For	example,	the	dimension	User	acquired	campaign	equals	"Summer	Sale"	or	the	purchase	event	with	the	parameter	value	>=
100.	You	can't	define	funnel	steps	based	on	metrics.	To	add	more	clauses	to	a	condition,	click	AND	or	OR.	To	add	steps	to	the	funnel,	click	Add	step.	Select	whether	the	previous	step	is	indirectly	followed	by	or	is	directly	followed	by	the	new	step.	Steps	that	indirectly	follow	the	previous	step	can	have	other	intervening	actions.	Steps	that	directly
follow	the	previous	step	must	occur	immediately	after	the	previous	step.	To	set	a	time	frame	within	which	this	step	must	follow,	click	Within	and	set	the	time	frame.	Click	APPLY.	The	Summary	card	on	the	right	updates	as	you	create	your	funnel	to	show	you	how	your	conditions	match	your	data.	To	copy,	remove,	or	add	steps	above	or	below	a	selected
step,	click	More	.	Breakdown	Select	a	dimension	to	use	to	provide	the	breakdown	data	series	for	the	table.	For	example,	if	you	select	the	"Device	category"	dimension,	you	will	see	each	step	broken	down	by	the	different	device	categories	(e.g.,	desktop,	mobile).	When	you	include	a	breakdown	dimension,	users	are	only	attributed	to	the	first	instance	of
the	breakdown	value	that	applies	to	them.	For	example,	say	User	A	enters	the	funnel	using	a	mobile	device	but	completes	all	the	subsequent	steps	using	a	desktop.	If	Device	category	is	used	as	the	breakdown	dimension,	you	will	see	User	A	in	all	the	steps	of	the	funnel	but	only	under	the	mobile	breakdown,	as	that	was	the	device	they	used	when	they
first	entered	the	funnel.	This	behavior	also	applies	to	trended	funnels.	In	a	trended	funnel,	users	are	only	attributed	to	the	first	date	when	they	were	active	in	each	step.	Rows	per	dimension	Set	the	number	of	data	series	displayed	in	the	table.	"Show	elapsed	time"	toggle	Turn	this	on	to	show	the	average	time	elapsed	between	funnel	steps.	For	each
funnel	step	this	is	the	sum	of	the	time	elapsed,	in	microseconds,	between	the	previous	and	the	current	step	and	divided	by	the	number	of	users	who	reached	the	current	step.	Note:	If	there	are	multiple	counts	of	the	same	event	where	the	user	completes	the	same	steps,	only	the	first	one	will	be	counted.	Example	User	Step	Timestamp	1	1	10:00:00	1	2
10:00:10	1	3	10:00:20	1	3	10:00:30	2	1	11:00:00	2	2	11:00:20	In	this	example:	The	elapsed	time	for	step	2	is	the	average	of	the	elapsed	time	for	user	1	and	user	2,	calculated	as	(10s	+	20s)	/	2	=	15s.	The	elapsed	time	for	step	3	applies	only	to	user	1	and	to	the	first	occurrence	of	step	3	at	10:00:20,	calculated	as	(20s	/	1	=	20s).	Next	action	Select	a
dimension	to	show	the	most	common	user	actions	following	each	funnel	step	in	the	"Top	5	Next	Actions"	card.	The	(no	next	action)	entry	appears	in	the	"Top	5	Next	Actions"	card	when	a	significant	portion	of	users	completing	the	funnel	step	didnt	proceed	to	a	subsequent	step,	as	defined	by	the	dimension	in	the	"Next	action"	section.	Note:	When
using	page	or	screen-related	dimensions	in	the	"Next	action"	section,	the	(no	next	action)	entry	doesn't	always	imply	a	drop-off	in	the	funnel.	Rather,	this	may	indicate	that	the	"Next	action"	dimension	value	remained	the	same	after	users	completed	the	current	step.	For	example,	a	(no	next	action)	entry	when	using	the	"Page	title"	dimension	may
indicate	that	the	page	title	didnt	change	as	users	proceeded	to	the	next	funnel	step.	Filters	Restrict	the	data	shown	in	the	exploration	according	to	the	conditions	you	provide.	If	your	filter	has	multiple	conditions,	all	of	the	conditions	must	be	met	to	apply	the	filter.	Learn	more	>>_>_>_
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