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Skip	to	contentWhat’s	more,	Internet	users	in	the	country	keep	on	growing	on	a	year-to-year	basis.	In	2020,	the	Philippines	approximately	had	73.91	million	active	internet	users,	which	account	for	more	than	half	of	the	country’s	total	population.	This	makes	it	safe	to	say	that	the	future	of	online	advertising	in	the	Philippines	is	promising.But	how	does
online	advertising	benefit	businesses	specifically,	Philippine	businesses?	What	are	the	stats	on	Philippine	online	advertising	that	businesses	should	know?	And	what	does	the	future	landscape	of	Philippine	online	advertising	look	like?	We’ve	listed	down	the	answers	below.But	first,	let’s	define	what	online	advertising	is.Online	advertising	(or	online
marketing)	is	the	use	of	digital	platforms—	social	media,	email,	search	engines,	mobile	apps,	and	websites,	among	others—	to	promote	products	and	services	to	target	audiences.In	the	Philippines,	online	advertising	has	made	it	possible	for	most	small	and	medium	businesses	(SMBs)	to	compete	against	large	corporations.	In	a	way,	it	democratizes
advertising	to	the	level	of	even	micro-businesses.This	is	because	traditional	advertising—	for	example,	commercials	on	newspapers,	radios,	and	TVs—	used	to	be	very	expensive	for	small	and	medium-scale	businesses,	which	makes	it	hard	for	them	to	promote	their	brand	and	outcompete	established	brands.The	following	are	the	ways	businesses	can
perform	online	advertising:Businesses	can	write	and	post	information	or	content	relevant	to	their	target	audience’s	needs,	interests,	and	preferences.	This	helps	in	quickly	establishing	connections	between	the	business	and	its	customers.	Once	that	link	is	made,	loyalty	can	follow.	[Read:	Top	10	Content	Marketing	Trends	You	Need	to	Know]Email	is	an
effective	tool	in	making	direct	and	quick	connections	with	target	customers.	It’s	inexpensive	(it	can	even	be	free)	and	it’s	easy	to	launch.It	has	its	fair	share	of	challenges	though—	like	dodging	spam	filters—	but	these	can	be	easily	addressed.	[Read:	Top	Email	Marketing	Trends	in	2021]Everybody’s	going	mobile	now.	People	who	used	to	do	their
online	activities	on	PC	and	laptops	are	now	doing	them	on	mobile,	so	it’s	important	to	ensure	that	every	online	advertisement	is	optimized	for	mobile	users.Pay-per-click	(PPC)	ads	are	one	of	the	most	cost-efficient	ways	businesses	can	advertise	online.	As	the	name	suggests,	businesses	will	only	pay	for	these	ads	once	customers	click	on
them.Customers	actively	look	for	solutions	online	and	that’s	why	businesses	should	help	search	engines	direct	the	solutions	to	their	channels	(e.g.	websites	or	webpages).	This	practice	helps	businesses	capture	sales-ready	leads.Social	media	is	one	of	the	most	widely	used	platforms	on	the	internet,	especially	for	Filipinos.	And	because	users	are	widely
active	there,	many	opportunities	emerge	for	businesses	to	advertise	their	own	brand	and	promote	their	products	and	services.	[Read:	Eight	Media’s	Guide	to	Social	Media	Marketing]As	mentioned	above,	traditional	advertisements	used	to	be	expensive	and	inaccessible	to	many	small	and	medium	businesses.	This	makes	it	hard	for	SMBs	to	compete	for
brand	awareness	and	recall	against	many	established	brands	owned	by	large	corporations.With	the	widespread	use	of	social	media	platforms,	the	advertising	landscape	has	changed	drastically.	Businesses	can	now	advertise	organically	and	reach	a	wider	audience	for	free.	But	they	also	have	an	option	to	pay	for	it	to	target	a	more	specific	but	wider
group	of	audiences.	They	can	also	use	other	platforms	like	Google	Ads	to	launch	pay-per-click	ads,	where	they	will	only	pay	once	customers	click	on	their	ads.	This	is	seen	as	more	cost-efficient	compared	to	other	platforms	as	this	is	more	intent-based.	This	means	that	people	searching	in	Google	are	more	likely	to	be	interested	in	that	particular	search
term	as	compared	to	an	ad	shown	to	them.In	fact,	according	to	a	report,	it	only	costs	around	$2.50	for	social	media	ads	to	reach	1,000	people,	compared	to	broadcast	TV	($28),	newspaper	or	magazines	($16),	and	radio	($10).This	means	that	online	advertising	is	more	inexpensive	compared	to	traditional	ads,	allowing	Philippine	SMBs	to	advertise
inexpensively.Before,	businesses	used	to	pay	more	to	track	campaign	performances.	Nowadays,	with	the	help	of	internet	tools,	businesses	can	generate	analytics	and	assess	their	marketing	performance	right	away.This	makes	it	easy	for	them	to	do	comparisons,	make	changes	and	adjustments,	or	delete	underperforming	ads	so	they	can	optimize	their
campaigns	and	convert	as	many	leads	into	customers	as	possible	at	minimal	costs.Overall,	online	advertising	helps	Philippine	businesses	perform	better	when	it	comes	to	marketing	campaigns,	even	without	paying	more	to	collect	data	and	analytics	on	their	ad	performance.Before,	businesses	used	to	pay	more	to	track	campaign	performances.
Nowadays,	with	the	Selecting	your	audience	has	become	easier	with	online	platforms	such	as	Facebook	Ads	and	Google	Ads.	Facebook,	for	example,	can	automatically	show	your	ads	to	people	who	will	find	them	relevant.	It	allows	you	to	narrow	down	the	audience	for	your	ads	based	on	age,	interests,	and	geography,	among	others.You	can	also	limit
the	audience	to	people	who	have	previously	engaged	with	your	business—	online	or	offline.	And	reach	“lookalike	audiences,”	those	whose	interests	are	similar	to	those	of	your	best	and	most	active	customers.Google	Ads	allows	audience	targeting	and	content	targeting.	Using	the	platform,	your	ads	can	be	shown	to	specific	demographics	(locations,
ages,	genders,	and	device	types).	It	can	also	display	your	ads	on	certain	web	pages	based	on	your	topic	selection	and	content	keywords	(words	relevant	to	your	product	or	service).Businesses	used	to	find	it	difficult	to	widen	their	reach	before.	If	a	business	wants	to	reach	a	global	audience,	it	has	to	deal	with	multiple	media	platforms—	international	TV
shows,	radio,	etc.	Now,	any	business	can	reach	any	audience	as	long	as	the	platform	allows	it.	Businesses	in	the	Philippines	can	advertise	their	products	and	services	abroad	(to	the	US,	for	example)	and	vice	versa.This	opens	up	a	lot	of	opportunities	for	local	SMBs.	And	this	also	levels	the	playing	field	between	established	brands	and	SMBs.Businesses
can	now	advertise	and	at	the	same	time	interact	with	customers,	especially	on	social	media.Facebook	and	Instagram’s	comments	sections,	for	example,	allow	businesses	to	see	customer	feedback	in	real-time.	These	are	valuable	inputs	that	they	can	use	to	make	adjustments	with	their	products	and	services	and	even	their	campaigns.They	can	also
interact	with	customers—	answer	queries,	address	complaints,	and	thank	reviews.	Overall,	interactions	like	these	help	businesses	establish	more	meaningful	relationships	with	customers	and	achieve	customer	loyalty.Below	are	the	stats	that	can	help	businesses	know	about	the	status	of	online	advertising	in	the	Philippines:Online	advertising	spending
is	projected	to	reach	US$463.8	billion	globally	in	2021,	with	the	Philippines	estimated	at	US$1.05	billion	in	the	same	year.The	largest	segment	in	the	country’s	online	advertising	is	Banner	Advertising	with	a	market	volume	of	US$402m	in	2021.In	2021,	the	average	ad	spending	in	the	Social	Media	Advertising	segment	is	estimated	at	US$5.40	per
user.In	the	Philippines,	24.2%	of	the	total	media	ad	spending	was	spent	on	digital	advertising	in	2020.The	Philippines	has	the	highest	internet	usage	globally—	with	an	estimated	10	hours	and	56	minutes	of	activity,	on	average,	per	user.	Online	shopping	has	become	increasingly	popular	among	young	Filipinos.	The	Philippines	e-commerce	market	is
expected	to	reach	$10	billion	by	2025,	from	$7.9	billion	in	2017.The	Philippine	ad	spending	had	an	annual	growth	rate	of	9.7%	and	a	total	market	volume	of	US$662	million	in	2020.By	2025,	around	50%	of	the	total	online	ad	spending	will	be	generated	through	mobile.The	programmatic	segment	is	expected	to	experience	a	spending	growth	of	1.3%	by
2022.	By	2025,	84%	of	the	digital	advertising	revenue	will	be	generated	through	programmatic	advertising.Forty-eight	percent	of	Filipinos	in	the	age	group	20-29	use	the	internet.	Around	90%	of	Filipinos	who	go	online	weekly	are	most	active	in	email.	83%	send	private	messages	through	social	media,	81%	regularly	post	on	social	media,	and	79%	read
the	news	on	social	media.Eighty-three	percent	of	Filipinos	claim	that	their	lives	have	been	made	easier	because	of	relevant	advertising.	Thirty-five	percent	don’t	mind	getting	online	adsOnline	advertising	in	the	Philippines	can	be	tricky.	It	may	sound	easy	but	with	tight	competition,	you	may	find	it	hard	to	set	yourself	apart	from	the	others.	What’s
important	is	discovering	what	works	for	you	and	your	business—	and	you	can	fast-track	this	process	by	partnering	with	our	experts	here	at	Eight	Media.	Contact	us	to	book	a	free	15-min	consultation.	Subscribe	to	the	Premium	+	Digital	Edition	Plan	Unlimited	ad-free	access	to	website	articles	Limited	offer:	Subscribe	today	and	get	digital	edition
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ADVERTISEMENT	For	Later100%100%	found	this	document	useful,	undefined100%(1)100%	found	this	document	useful	(1	vote)598	views1.	TV	advertisement	costs	in	the	Philippines	range	from	P100,000-P400,000	for	a	15	second	commercial	during	primetime	to	P500,000-P1,000,000	for	a	30	second	commercial,	with	afternoon	slots	…	The	Manila
Times	advertising	reaches	6.32M	visitors	across	desktop	and	mobile	web,	in	countries	such	as	Philippines,	United	States,	Canada,	United	Arab	Emirates,	United	Kingdom.	Pricing	models	they	offer	are	CPM	on	channels	such	as	Display,	Mobile,	Email,	Social	Advertising	on	The	Manila	Times	will	allow	you	to	reach	consumers	in	industries	or	verticals
such	as	.	They	are	headquartered	at	Philippines,	and	have	1	advertising	&	marketing	contacts	listed	on	Kochava.	According	to	their	Ads.txt,	The	Manila	Times	inventory	partners	include:	sharethrough.com,	openx.com,	google.com,	districtm.io,	lijit.com,	sovrn.com,	indexexchange.com,	pubmatic.com,	sonobi.com,	media.net,	aax.media,	advertising.com,
admanmedia.com,	axonix.com,	smaato.com,	loopme.com,	appnexus.com,	rubiconproject.com,	contextweb.com,	smartadserver.com,	aol.com,	adtech.com,	33across.com,	emxdgt.com,	video.unrulymedia.com,	rhythmone.com,	spotx.tv,	spotxchange.com,	adyoulike.com,	lockerdome.com,	gumgum.com,	advangelists.com,	synacor.com,	yahoo.com,	ad-
generation.jp,	aps.amazon.com,	freewheel.tv,	lkqd.net,	telaria.com,	tremorhub.com,	connatix.com,	onetag.com,	improvedigital.com,	triplelift.com,	adagio.io,	rtb.bidsxchange.com,	brandigic.com,	conversantmedia.com,	mediago.io,	gammassp.com,	adtrue.com,	152media.com,	pubnative.net,	xad.com,	adform.com,	adsparc.com,	themediagrid.com,
pokkt.com,	mobilefuse.com,	inmobi.com,	engagebdr.com,	blis.com,	bidmachine.io,	adcolony.com,	amxrtb.com,	bidtellect.com,	e-planning.net,	beachfront.com,	selectmedia.asia,	tribalfusion.com,	exponential.com,	aolcloud.net,	zoomd.com,	smartclip.net,	startapp.com,	ucfunnel.com,	aralego.com,	cedato.com,	undertone.com,	teads.tv,	dailymotion.com,
lkqd.com,	vi.ai,	ad.plus,	9mediaonline.com,	ads.adasiaholdings.com,	ad-stir.com,	imonomy.com,	rtk.io,	coxmt.com,	4aolcloud.net,	admixer.net,	yieldlab.net,	fair-trademedia.com,	betweendigital.com,	admatic.com.tr,	aceex.io,	vidcrunch.com,	aniview.com,	vindicosuite.com,	vuukle.com,	adingo.jp,	tidaltv.com,	richaudience.com,	fyber.com,	ssp.ynxs.io,
springserve.com,	gemlix.com,	velismedia.com,	syancor.com,	brightmountainmedia.com,	krushmedia.com,	ssp.trendqube.com,	cosmoshq.com,	​google.com,	nsightvideo.com,	adiiix.com,	chocolateplatform.com,	vdopia.com,	taboola.com.	The	Manila	Times	works	with	Advertising	technology	companies	such	as	X	Plus	One,	BlueKai,	DoubleClick.Net,	Innity,
Openads/OpenX,	Rocket	Fuel,	AppNexus,	Turn,	Accuen,	Experian,	Yengo,	Google	Adsense,	AdvertServe,	Mediaplex,	Facebook	Exchange	FBX,	ContextWeb,	Adify,	Yahoo	Small	Business,	AdZerk,	Pubmatic,	Rubicon	Project,	Aggregate	Knowledge,	SpotXchange,	Videology,	Integral	Ad	Science,	Adap.TV,	DoubleVerify,	Crowdynews,	Google	AdSense
Custom	Search	Ads,	LiveRail,	Twitter	Ads,	Neustar	AdAdvisor,	Index	Exchange,	Tapad,	Jumptap,	AOL-Time	Warner	Online	Advertising,	Advertising.com,	DemDex,	IponWeb	BidSwitch,	bRealtime,	Geniee,	Evidon,	Vidible,	CPX	Interactive,	Chango,	Brandscreen,	NetSeer,	The	Trade	Desk,	eyeReturn,	Adconion,	Dstillery,	eXelate,	DoubleClick	Bid
Manager,	BlueKai	DMP,	Zedo,	AudienceScience,	Resonate	Insights,	AdGear,	Criteo,	AcuityAds,	Connexity,	Digilant,	Switch	Ads,	PointRoll,	Simpli.fi,	Infolinks,	BrightRoll,	Crosswise,	RadiumOne,	Eyeota,	MyBuys	MyAds,	SiteScout,	GumGum,	Ohana,	Magnetic,	Polymorph,	AdPredictive,	RhythmOne,	RealVu,	TripleLift,	Teads,	AdMeta,	adloox,	ADTECH,
Imonomy,	Zenovia,	Media	Innovation	Group,	Adform,	Forensiq,	Specific	Media,	VINDICO,	161Media,	Adition,	Appier,	Google	Publisher	Tag,	Collective	Media,	Improve	Digital,	mediaFORGE,	Ebound	Services,	StickyAds	TV,	AlephD,	AdRoll,	Monarch	Ads,	Smart	Adserver,	AMob,	Yashi,	ULTA	Beauty,	DynAdmic,	GAP,	Sekindo,	Williams	Sonoma,
AppNexus	Segment	Pixel,	Nexage,	Cabelas,	QVC,	Clickagy,	Flashtalking,	Criteo	Publisher	Marketplace,	Conversant,	Content	ad,	Adobe	Audience	Manager	Sync,	Yahoo	Ad	Sync,	MBR	Targeting,	AdBlade	Embed,	Adblade,	AdTech	Studio,	Bidtellect,	Intimate	Merger,	FreakOut,	Tribal	Fusion,	Amazon	Ad	System,	Adstir,	Sonobi,	Taboola,	Media.net,
LifeStreet	Media,	Link	Share,	AdMatrix,	adingo,	Amazon	Associates,	Ad	Tech	Japan	AOL,	Nativo,	Google	Direct,	Ads.txt,	Google	Reseller,	DistrictM	Reseller,	33	Across	Reseller,	SmartAdServer	Reseller,	Carambola	Direct,	OpenX	Reseller,	Sovrn	Reseller,	RubiconProject	Reseller,	RhythmOne	Reseller,	Lijit	Reseller,	Google	Adsense	Asynchronous,
ContextWeb	Reseller,	AppNexus	Reseller,	LKQD	Reseller,	Adform	Reseller,	Beachfront	Reseller,	SpotXChange	Reseller,	PubMatic	Reseller,	FreeWheel	Reseller,	AOL	Reseller,	Beeswax,	Smaato	Reseller,	Comet	Cox	Media	Reseller,	IndexExchange	Reseller,	Burst	Media,	GetIntent,	Adhigh,	Walmart,	Drawbridge,	Eye	View	Digital,	RUN	Ads,	SkimLinks,
Exponential,	PHP	Ads,	BidTheatre,	OnAudience,	Mediarithmics,	Omnitag,	Metrigo,	Datonics,	Yieldlab,	BannerFlow,	SpringServe,	Tru	Optik,	Adbrain,	StreamRail	Reseller,	Cedato	Reseller,	Fyber	Reseller,	GumGum	Reseller,	DistrictM	Direct,	Tremor	Video	Reseller,	Improve	Digital	Reseller,	SpringServe	Reseller,	RhythmOne	Direct,	AOL	Direct,	ORC
International	Direct,	GumGum	Direct,	Criteo	Direct,	Outbrain	Reseller,	Outbrain	Direct,	SpringServe	Direct,	Synacor	Reseller,	Converstand	Media	Direct,	AppNexus	Direct,	ORC	International	Reseller,	PubMatic	Direct,	Teads	Direct,	Google	AdSense	Integrator,	Avocet,	AdTheorent,	Atlas,	MicroAd,	ClickCertain,	EMX,	Inneractive	Reseller,	MGID
Direct,	Streamlyn	Media	Direct,	AdTrue	Reseller,	Primis	Direct,	Komoona	Reseller,	Imonomy	Reseller,	adtelligent	Reseller,	Native	Ads	Reseller,	SmartyAds	Reseller,	Somoaudience	Reseller,	AdMan	Reseller,	MemeVideo	Direct,	Bidtellect	Reseller,	Revcontent	Reseller,	adtelligent	Direct,	OpenX	Direct,	E-Planning	Direct,	RubiconProject	Direct,	Sovrn
Direct,	Sonobi	Direct,	Lijit	Direct,	AdStanding,	FreeWheel	Direct,	IndexExchange	Direct,	LoopMe	Direct,	Smartclip	Direct,	SpotXChange	Direct,	Tremor	Video	Direct,	Yieldmo	Direct,	Between	Digital	Reseller,	Innovid,	Connatix	Direct,	Amazon	Direct,	Admixer	Direct,	SpotX,	Improve	Digital	Direct,	ZypMedia,	Blis,	Yieldmo,	Segmento,	ucfunnel	Direct,
Gamma	SSP	Direct,	LoopMe	Reseller,	Beachfront	Direct,	AdYouLike	Reseller,	Taboola	Direct,	Admixer	Reseller,	LKQD	Direct,	Triple	Lift	Direct,	Aniview	Reseller,	ucfunnel	Reseller,	Sonobi	Reseller,	Insticator	Direct,	SmartAdServer	Direct,	Synacor	Direct,	Dailymotion	Direct,	Undertone	Direct,	Smartclip	Reseller,	Yieldlab	Reseller,	OneTag	Reseller,
Amazon	Reseller,	Teads	Reseller,	adstir	Reseller,	AdAsia	Reseller,	ad.plus	Reseller,	Triple	Lift	Reseller,	ShareThrough	Reseller,	AndBeyond.Media	Direct,	Media.net	Direct,	WideOrbit	Reseller,	BrightRoll	Reseller,	RTB	House	Reseller,	Connectad	Direct,	Between	Digital	Direct,	Criteo	Reseller,	The	MediaGrid	Direct,	Telaria	Reseller,	Exponential
Direct,	Lockerdome	Direct,	RTK	Direct,	Converstand	Media	Reseller,	GroundTruth	Reseller,	Adform	Direct,	Imonomy	Direct,	adstir	Direct,	AdAsia	Direct,	Smaato	Direct,	Gamma	SSP	Reseller,	ContextWeb	Direct,	AdYouLike	Direct,	33	Across	Direct,	AdMan	Direct,	AvantisVideo	Direct,	Cedato	Direct,	Chocolate	Direct,	Sekindo	Direct,	Videology	Group
Reseller,	Yahoo	Reseller,	YuMe	Reseller,	Prebid,	Aniview	Direct,	GroundTruth	Direct,	OneTag	Direct,	Telaria	Direct,	Google	Inteactive	Media	Ads,	fluct	Reseller,	Yahoo	Direct,	Undertone	Reseller,	Retargetly,	AdBlock	Acceptable	Ads,	Rich	Audience	Reseller,	The	MediaGrid	Reseller,	152	Media	Reseller,	Media.net	Reseller,	Datawrkz,	Brightcom	Direct,
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Reseller,	Adpushup.	This	website	uses	cookies.	By	continuing	to	browse	the	website,	you	are	agreeing	to	our	use	of	cookies.	Read	More.	In	the	Philippines,	billboard	advertising	is	a	well-liked	method	of	promoting	companies,	goods,	and	services.	Businesses	are	investing	more	and	more	in	outdoor	advertising	to	attract	potential	customers	as	a	result
of	the	nation’s	expanding	economy	and	rising	urbanization.	But	how	much	does	it	cost	in	the	Philippines	to	install	a	billboard?	In	the	Philippines,	the	price	of	a	billboard	is	influenced	by	a	number	of	elements,	including	its	location,	size,	and	lifespan.	For	instance,	the	price	of	a	billboard	in	Metro	Manila	might	range	from	Php	30,000	to	Php	500,000	per
month,	depending	on	where	it	is	located	and	how	big	it	is.	Although	a	billboard	in	a	rural	area	might	be	less	expensive,	its	potential	audience	may	be	less.	Billboard	advertising	might	be	a	profitable	service	to	offer	to	your	clients	if	you’re	starting	an	online	advertising	firm.	You	must	first	have	a	thorough	awareness	of	the	market,	the	target	audience,
and	the	rivalry.	Additionally,	you’ll	need	a	solid	network	of	suppliers,	builders,	and	designers	that	can	assist	with	the	creation	and	installation	of	the	billboards.	In	addition	to	billboard	advertising,	building	YouTube	channels	or	mobile	apps	allows	you	to	earn	money	with	Google	AdSense	without	having	a	website.	Ads	that	are	shown	before	or	during
the	videos	are	one	source	of	income	for	YouTube	channels.	In-app	advertisements	are	another	source	of	income	for	mobile	apps.	You	can	utilize	a	variety	of	platforms,	including	Google	AdWords,	Facebook	Ads,	and	LinkedIn	Ads,	to	sell	your	advertisement	online.	You	may	use	these	platforms	to	develop	and	manage	your	advertising	campaigns,	target
particular	demographics,	and	monitor	your	performance	indicators.	You	can	also	utilize	programmatic	advertising,	which	purchases	and	places	adverts	on	numerous	digital	sites	using	automated	algorithms.	Your	billboard	needs	to	have	a	solid	value	proposition	and	an	engaging	presentation	if	you	want	advertising.	You	must	show	prospective
customers	the	advantages	of	billboard	advertising,	including	its	broad	audience	reach,	great	visibility,	and	affordability.	Additionally,	you	must	offer	information	and	analysis	about	the	target	market’s	demographics,	interests,	and	behaviors.	In	conclusion,	billboard	advertising	is	an	effective	strategy	in	the	Philippines	for	reaching	potential	clients.	You
can	design	successful	campaigns	for	your	clientele	and	expand	your	online	advertising	business	by	comprehending	the	prices	and	tactics	of	billboard	advertising.	1Approach	our	efficient	planners	and	executors	and	share	your	requirements	for	the	campaign.


