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Photo by Jason Goodman on Unsplash.Prosperity is often misunderstood. Business success has been confined to profits and individual gain for too long—a narrow, limiting perspective. True prosperity is about creating a ripple effect of shared value that extends beyond company walls, touching everyone involved. It’s about lifting others as you grow
and building a flow of impact that reaches employees, customers, and communities alike.A prosperous business never grows in isolation. Instead, it becomes a force that uplifts lives around it. When businesses thrive and share success, everyone benefits, and a legacy of shared growth takes shape. Let’s dive into what it means to prosper in business
by creating a meaningful impact that elevates those around us.A business’ true measure of growth lies in the lives it impacts. When growth becomes a shared experience, businesses gain resilience, loyalty, and a purpose that stretches beyond financial returns.Consider Hive Cleaning, a UK-based company that challenged its industry’s status quo by
committing to tangible impact. Hive took responsibility for the unavoidable plastic used in its operations. Funding plastic collection provided income and social benefits to collection members in underserved communities. This genuine commitment has driven higher customer and employee satisfaction, fueling Hive’s continued success. Hive’s story
proves businesses thrive when they grow with collective benefit as the goal—not individual gain.Empowering people is at the heart of lasting prosperity. Businesses that invest in their people—employees, customers, or community members—build a foundation for collective growth. Empowerment means offering opportunities for skill development,
advancement, and independence, which fosters loyalty and dedication.Currensea, a financial services company, empowers its customers to make socially conscious financial decisions by enabling them to fund plastic collection with every transaction. By seamlessly integrating sustainability into daily life, Currensea gives people a meaningful way to
make an impact, proving that empowerment can extend beyond traditional support to embedding purpose into everyday actions.A prosperous business contributes to the health and resilience of its community. Investing in community welfare—whether through local hiring, supporting small businesses, or sponsoring social programs—creates a ripple
effect of prosperity. Thriving communities help businesses thrive, forming a mutually beneficial relationship where each bolsters the other.For example, Reckitt, a leader in health and hygiene products, addresses critical waste issues through plastic collection initiatives that provide jobs and improve local infrastructure. This commitment has created a
ripple effect: Reckitt’s collection efforts have led to improved social structures and greater community resilience. As a result, Reckitt saw a 130 basis point boost in conversion rates on its e-commerce channels and a significant increase in new-to-brand sales. Businesses that invest in communities build trust, loyalty, and long-term success.A prosperity
mindset doesn’t stop at sustaining resources—it prioritizes regeneration, actively restoring what’s been consumed. Regenerative businesses don’t just reduce their impact; they reverse it, creating cycles of abundance by embedding responsibility into every operation.A regenerative approach means seeing the business as a caretaker for the planet and
future generations. These practices go beyond compliance and actively contribute to environmental and social renewal. This type of business isn’t just resilient; it thrives alongside a healthier society and planet, building a legacy of restoration that endures.Plastic Bank collection members in Indonesia.No business can create a widespread impact
alone. Purpose-driven partnerships amplify reach and deepen influence, enabling businesses to tackle complex challenges together. Aligning with like-minded organizations allows businesses to address challenges across sectors, creating a network of shared prosperity.The companies we’ve discussed here—Reckitt, Hive Cleaning, and Currensea—are
all collaborating with Plastic Bank, a social fintech that helps end poverty and stop plastic pollution. Through its global bottle deposit program, collection members gather plastic and exchange it for additional income and social benefits. Each piece of gathered plastic builds resilience in communities, creating economic security where there was none.
With an Impact Membership, businesses partnering with Plastic Bank create environmental impact, uplift communities, and invite their customers to join the movement.These partnerships demonstrate that prosperity through collaboration is powerful. Collective action magnifies success and fosters resilience in an interconnected world. With today’s
urgent social and environmental challenges, no business can do it alone. It takes a network of shared purpose and commitment to uplift one another.True prosperity flows from those who lift others, regenerate resources rather than deplete them, and work together for lasting impact. It’s no longer just about the growth of one business but about how
deeply it can touch lives and how far its legacy can reach. This is what it means to steward the planet and its people toward collective prosperity.Curious about steering your business toward prosperity? Begin your journey at plasticbank.com and witness how purpose brings lasting success to your business. Professional marketing materials that
communicate your purpose can transform how customers see your brand. Learn how to effectively convey your values and amplify your impact through purposeful marketing. Explore how businesses can thrive by integrating impact metrics into their strategies, aligning financial success with social and environmental contributions. Discover why
adopting a purpose-driven approach is essential in today's economy. Why do so many small businesses shy away from sustainability? Discover the truth behind common misconceptions and learn how even small steps can lead to significant impact and growth opportunities. Celebrate Mother’s Day with sustainable gifts, eco-friendly activities, and
purposeful choices that honour both mothers and the planet. Do you want to be prosperous and gain prosperity? You've seen others being prosperous and living comfortably, even luxuriously, and envied them. You've heard about the ever-expanding gap between the haves and have-nots. In which category are you? Poverty is real and the US Poverty
Statistics released by the US Census Bureau in September 2020 shows it. Here are some population categories with the percentage of those in poverty: Adults not working - 26% Single moms - 22% Black Americans - 19% Hispanic Americans - 16% All children - 14% Single dads - 11% Even among working Americans there are those living in
poverty. Meaning, having a job doesn’t guarantee avoiding poverty and living in prosperity. Source: Federal Safety Net Maybe you’'re not among these but you want a better life than the one you're currently living. If you’'ve listened to motivational speakers, you know that you can become prosperous. They motivated you to believe in yourself, think
beyond your circumstances and move towards your goals. But challenges and self-defeating mindsets still hold you back. Why is becoming successful and prosperous such a difficult thing? If this describes your situation and you’re frustrated at how difficult it is to just achieve your financial goals, then read on. We’ll tell you why making progress is not
automatic, what you need to do and how to stay on course. More importantly, since the times have really changed, we’ll share with you five future-proof ideas you can implement and be on your way to prosperity. The sky is truly the limit. Let’s get started. What exactly does it mean to be prosperous? Let’s start with a dictionary definition of the word:
The condition of being successful or thriving, especially economic well-being. The state of being successful usually by making a lot of money.By Merriam-Webster Dictionary Whereas the dictionaries are correct in connecting prosperity to money, prosperity is actually more than money alone. All the same, money is indeed necessary to sustain other
aspects of prosperity. For instance, consider health. Can you be prosperous if your health is failing? At the same time, prosperity may mean different things to different people. For example, there are people who would rather create a life that gives them time for family without the need to constantly increase wealth—as long as they can guarantee
having what they believe is enough. For such people, they might make money then buy land for farming so that they can have fresh organic foods from the farm which they work in as a family. Others may want to make money, invest it so that they can travel the world as their investments make more money to support their lifestyle. Whichever way, it
starts with you making money. So, to be prosperous, you must have money. This is where things start getting tricky because making money isn’t easy. Do you know why? Primarily because you need a change of mindset. To make money and sustain it, you simply need to change your thinking about money, making money and spending money. Here’s
your financial 101 lesson in summary form: You need money for all the basic needs (food, housing, clothing) and other extras for a comfortable life (car, health insurance, vacation etc.) Always make money (what you have today won’t be enough for tomorrow) Do not spend more than you’re making Before you become wealthy, do not spend money on
things you merely want; rather spend on what you need If you must get into debt, make sure it’s good debt (debt that adds long-term value) If you don’t have as much money as you would like, it’s possible that you've been breaking most or all of the above rules of money. So how do you change that? Change is never easy. We’re habitual beings. We
form habits and stick with them. And the longer the habits stick, the harder it is to break them. But breaking unproductive habits is still possible. Here’s how to get started and keep going: Acknowledge your current situation - acknowledge that the situation you're in is not a good one and that things are only getting worse. This is the first step
towards change. This is the stage of identifying the problem so you can start solving it. Take responsibility - whether you were born in poverty or you just experienced some bad luck, living in poverty and dying poor is a choice. You can even make it subconsciously. As long as you don’t make an effort to improve, you're actually deciding to stay where
you are. Decide to change - come to terms with how negatively the situation is affecting you. Since you know that things can get better, make a conscious decision to work towards improving. Set small manageable goals because a journey of a thousand miles indeed starts with one step. Come up with good habits - for every bad habit you want to
drop, come up with one you want to embrace. Be honest with yourself and list all the bad habits you know prevent you from becoming better. Be specific with both the bad and good habit so you know what exactly you're dropping and picking. Come up with ways of making money - the changes you’'re making are supposed to help you make money.
Keep this in mind and start thinking of how to make money. This will help you stay focused because it reminds you the reason for the effort you're putting in. With a change in mindset and having decided to improve your life, it’s time to make money. Let’s discuss this. Making money requires some work. It also requires taking some risks and
developing the strength to keep going despite any challenges that show up. Are you ready for this? Here is how you can turn your life around. If you take a careful look at the richest people in the world, you’ll notice that they are entrepreneurs. This should tell you something: that the way to become prosperous is through entrepreneurship. Take for
instance those in the Forbes list of billionaires. They’re all doing some form of business. Business owners are the most prosperous people in the world. And to be like them, you have to start thinking the way they do. How do they do things? How do their businesses run? Most importantly, how can you start a business and grow it to become big and
highly-profitable? Source: Adioma Everyone who starts a business is an entrepreneur. But not all entrepreneurs get to enjoy the kind of success that brings about prosperity. Whereas starting a business is itself a huge achievement, scaling it and sustaining the growth is what matters most. To succeed in this, you have to develop an entrepreneurial
mindset. Here are some things you need to do. To be successful, you need to solve the problems which people need solved. These problems are your prospects’ pain points. It’s likely that someone out there is already trying to solve the problem in one way or another. For that reason, it’s important that you look at the solutions which are already
available in the market, then benchmark your proposed solution against them. The solution you come up with needs to be different. It should stand out from any other and provide enough relief to customers that they gladly pay for it and spread the word. How do you do that? You have to start by thinking differently. Entrepreneurs don’t think like the
average consumer. And the insanely-successful entrepreneur doesn’t even think like the average business owner. Truly successful entrepreneurs challenge conventional wisdom. They break the rules of normal thinking and come up with solutions which at first might even seem bound to fail. These are the kind of solutions which earn them tags like
“crazy” and cause the established business owners to write them off because they’re trying something never tried before. But unknown to those who are held back by the limiting rules they create for themselves, unconventional thinking is what breeds inventions and innovations. Inventions and innovations are what turn the gears of growth and
success in a business. Invention: something new that has never existed before. Inventions are often the result of completely new ideas conceived in the mind which are then studied, researched, experimented and proven to work. Innovation: unique improvement of something already existing. Innovations also go through research but more
importantly, they are economically viable. Inventions are not always economically viable. Consider the success enjoyed by Tesla, Inc. Elon Musk is the brain behind the brand and he took the electric car industry by surprise. While the established car manufacturers argued that electric cars were for the future, Musk went all out electric. Today, his
company is the biggest manufacturer and seller of electric vehicles. Definitely thinking and seeing things differently, his company spends big on research and development. This keeps Tesla ahead of the competition when it comes to innovation. And in case you want proof that innovation is key to business success, check out Tesla’s revenue growth
from 2008 to 2019. Right now, the likes of Ford and GM are still holding on to diesel. They still have a market but who knows for how long they’ll have it? The market is changing and will always change. To succeed, you need to get used to thinking differently. Know what’s going on in your industry and those related to it, understand your customer's
or prospects’ needs, and come up with a solution that takes your competitors by surprise. The life of top entrepreneurs is full of challenges and rejection. They try different things and they get laughed at. This is especially so at the beginning before anyone sees their success and begins respecting them. They’re told off and sometimes have to work
alone because no-one believes in their unconventional ideas. But when those ideas come to fruition, everyone wants to be associated with them—even if just on social media. You might listen to their stories and commend them for being strong and weathering the storms that came their way. But do you know what’s needed for that strength? You need
a lot of confidence and grit to succeed against the many challenges and obstacles on your entrepreneurial journey. Do you believe in yourself and your inborn abilities? Do you believe in your acquired abilities? There is no substitute to building confidence in yourself. And since you’ll have to work with others to achieve your dreams, lacking confidence
will easily show and few people will want to spend (read waste) their time working with you when you don’t even believe your ideas can succeed. Do you really believe you have what it takes to solve the problem? If yes, then get started and build some resilience. Determine that you won’t be stopped by anyone or anything. If you're not very sure of
your abilities but somewhere within you you know that you can do it, then here’s what you should start with: Be proud of your in-born abilities - everyone has some in-born abilities. Acknowledging and valuing these will give you a confidence boost. You don’t have to have all abilities. Start from what you have, learn others and hire those with the
abilities you don’t need to learn. Improve your skill set and expertise - it’s easy to be confident when operating in your area of expertise. You should therefore learn more skills related to your business, update yourself on relevant news and network with other experts in your field. Get out of your comfort zone - learn how to exude confidence and
practise doing what makes you uncomfortable. Try some low-profile public speaking e.g. before a small team. Also attend networking events and decide that you’ll meet at least two or three new people. Don’t be afraid to fail - failing doesn’t make you a failure; it just helps you know that there’s a better way of doing things. If your idea fails, just look
at what went wrong, find an alternative, and implement it. Successful entrepreneurs go through instances of failing before succeeding. Keep track of your achievements - celebrate your achievements by updating your bio, company profile, and sharing success with friends and family. You can even buy yourself a gift and keep it in your office or at
home, somewhere you’ll easily see it and remember your achievement. Use this as inspiration that success is possible and within reach. After launching your startup, it’s easy to get excited when you make your first sale and see consistent revenue growth for 6 months. But what happens when things start slowing down and your business seems to
head to a halt? If up to 33% of startups fail within two years, you should ask yourself why. If this is the story of some entrepreneurs, then take time to learn how to avoid a similar fate. Although there are many reasons why a business can go down, one common reason is the inability or unwillingness to change. The market changes but the business
sticks to what it does. The business owner believes that somehow, the change won’t affect his business. What will you do when customers reduce their spending? When they’re no longer responding to your marketing messages? When the customer experience team starts reporting customer complaints? When customers ask for a variation of your
product? History is full of examples of businesses that never adapted or took too long to change in line with the market. In the end, they were pushed out of business. The same history has examples of entrepreneurs who didn’t even wait for the market to change—they’re the ones who initiated change. Where do you stand—with those too stiff to
change, those who adapt quickly or those who initiate change and create new trends? At the very least, you should be flexible and adaptable. Be willing to change when you notice the market shifting. Stay up to date with industry news and develop a growth mentality. Source: Infinity Community Solutions Be open to suggestions and consider them
without thinking that your own ideas are the best. One ingredient of success is the ability to make the right decisions as fast as you're required. This is called being decisive. If you’'re not decisive, you’ll either stagnate or not get started in the first place. In most cases, indecision is sponsored and fueled by fear. When fear gets some room in your mind
and starts calling the shots, you won’t move. Even if you plan everything and you’re sure you've taken care of everything you can, the fear of the unknown will hold you back. Wherever you have indecision, you’ll also have inaction. How do you develop decisiveness and avoid living with a dream that was supposed to be realized but never was? Here
are some tips: Learn how to be decisive - you can learn this through online materials, reading an entrepreneurship book on the subject or working with a mentor. You'll be learning from someone who has experience, thus able to guide you on the journey to decisiveness Practice quick decision making - practice making personal decisions more quickly
than before. Doing this at a personal level ensures that the risks are minimal. You’ll have some fun seeing yourself make decisions quickly and get encouraged to implement the same in other areas Get sporty - did you know that playing games can improve decision making? This is an extra benefit to growing muscles. Playing most games requires
making quick decisions and when you get used to such situations, making decisions even in the office becomes easier. Reject perfectionism - some people think that being perfect is a good thing—maybe you do too, but it’s not. Drop the idea that practicing will make you perfect and settle on being good. This is not being mediocre but being realistic.
Furthermore, aiming at being perfect while struggling with decisiveness will only lead to frustrations. Understand that indecision is risky - as you focus on making the best decision, you risk not making one at all. Indecision is actually more dangerous than making a wrong decision. Indecision stops you from moving; making the wrong decision helps
you learn. Although when starting your business you’ll most likely be alone, you’ll get to a point where you have to build a team. These are the people who will handle the various aspects of the work needed to realize your vision. How do you ensure that everyone works together amicably and towards the same vision? There are two concepts of
achieving results in a work environment that many mistakenly use interchangeably. This is management and leadership. Leadership and management point to different ways of doing things. In fact, leadership and management even lead to different results. Leadership is mainly concerned with the bigger picture and is therefore a higher responsibility
than management. To be a good leader, consider doing the below: Taking initiative - as a leader, you need to be able to do what needs to be done and not wait for things to get out of hand then start looking for solutions. If there’s a challenge in the work being done, make a decision and take the appropriate action to deal with the issue. Be a good
listener - successful leadership requires good communication. This is mostly about how you say what you have to say. You’ll be good at this if you listen to the other person so as to know how to say what you have in mind without causing conflicts. Motivate your team - it’s important to recognize the effort your team puts in when working towards
achieving your vision. Appreciate them and show them how to improve, both personally and for the team. Resolve conflicts - people will never work together without conflicts. Disagreements are normal although they need to be quickly resolved. All the same, ensure you do it not just quickly but also with respect to others’ points of view. Practice
discipline - successful teams practice discipline and team members learn from those above them. Set the right example for your team by being a good time manager, upholding high work quality and being above board in your general conduct To make money, you need to be able to do something that earns you money. This comes down to skills. In this
day and age, skills are what make the difference and you can learn them from anywhere. You don’t have to enroll for a course at the university to learn new skills. As long as you have a computer or suitable mobile device and an internet connection, you can learn the skills you need from anywhere in the world. Some skills which were common a few
years ago are no longer in demand. On the other hand, those which were too technical, being practised only by a few, are now the norm. In today’s digital age, the highest-paying skills are those connected with technology. Some high-income skills are however not so much about technology as they are about people—customers. Let’s take a look at 5
top skills through which you can earn a good income and change your lifestyle. Technology is enabled by software platforms and programs and these are developed by skilled and talented people. It's important to realize that technology is what runs today’s world. As such, if you want to move forward, then you need to know how to use technology.
The use of technology is itself a challenge for many. If you can develop a software solution that’s simple to use, efficient and yet very effective in solving a problem, you can be sure of making money. Web development is also a huge opportunity market. Not only are we living with technology, we’re also becoming more interconnected through the
internet. This means that businesses need to have a presence on the internet. The basics of this is a website and a blog. But these are not enough. Some businesses want to have their entire systems running on the internet and so they need someone skilled enough to deliver on such projects. With the 2019 average household income being $68,703,
becoming a software or web developer will make you way better off. Copywriting is a very unique field in the marketing world. It may seem like a small thing but ask marketers and they’ll tell you how big a difference it makes. For businesses to turn leads into paying customers, they need copywriters. These are people skilled in writing text that
convinces people to take the action businesses want taken. Businesses need people to take different kinds of action. Some want people to click on their advertisements, others want people to subscribe to their email lists while others simply want people to buy what they’re selling. Convincing people to do something isn’t easy. Take for instance the
typical behavior of many visitors to a company’s website. They might see the “Buy Now” message and still not buy, despite acknowledging that the product looks good. They might even share the social media post but not buy. How then will the company make money and grow? This is where copywriters come in. Copywriters make very good money. In
most cases, they’'re paid a flat fee which is agreed upon before they write the copy. There are however some instances where apart from this flat fee, they also earn a commission from the net sales produced by their copy. Consider copywriting salaries in the US. While the average employed copywriter earns around $58,000, some companies are
willing to pay over $100,000. Source: Glassdoor To become a copywriter, you need to learn the skill of writing persuasively. It’s a matter of choosing the kind of words which identify a customer’s pain points, explaining how the product solves this problem and then guiding them towards buying. One of the biggest ways companies make money online
is by building audiences through their blogs or e-commerce sites. The general idea is that the higher the number of people visiting the site or blog, the higher the number of those who will buy. To achieve this, the site needs to attract as many visitors as possible. The most effective way of doing this, especially for the long-term, is by ensuring the site
is on page 1 of the search results on Google. For a business to achieve such results, it needs SEO. SEO plays a central role in determining whether a search engine like Google will show a website as part of the search results or not. It also determines what page of the search results the site will appear on. If the site appears on the first page of the
search results, the chances that many people will click the link is increased. That means there will be more people visiting the website. This is why businesses are so keen on being on the first page of Google’s search results. Being skilled in SEO will help you be able to make a client’s website rank higher on Google’s search results. In most cases,
businesses will want to be ranked on page one for specific keywords. Definition: Keywords are the search phrases internet users type in search engines when looking for answers to the questions they have. Using keywords properly is one of the ways of getting your blog articles on the first page of search engine results. This will show you to be an
expert. Although getting a website to the first page of search results is possible, it’s not easy. And that means that the services you’ll offer don’t come cheap. The best way to learn SEO is through practice. Start learning by taking online courses and working for clients so as to practice what you're learning. Sales Funnels are an important part of the
sales process. Very few customers will go into a store or visit a website and buy without some form of direction. Even if they did that, businesses would still need more sales for them to remain in business and expand. Sales Funnel: this is a marketing concept used to map out a customer’s journey from being a lead or prospect to becoming a buying
customer. The funnel analogy shows how a big number of prospects will visit a store but only a small number will eventually make a purchase. A sales funnel has four stages: awareness, interest, decision and action. The purpose of building a sales funnel is to increase conversion rates. Conversion happens when a prospect becomes a paying customer.
Conversion rates are what marketers look at as it tells them whether their marketing efforts are paying off or not. Here are the e-commerce conversion rates by industry in 2019. To improve conversion rates and increase sales, businesses build sales funnels. Just as selling is not automatic, neither is building an effective sales funnel. If you know how
to do it, there are many online businesses which will be interested in working with you. As we utilize the internet for business and entertainment, there are those seeking to utilize it for criminal activity. For a long time, businesses have suffered from major cyber attacks. These are usually in the form of ransomware and phishing attacks. When your
systems are taken down by a virus or you're held hostage by an attacker demanding thousands of dollars before he allows you to access your company files, you could be staring at potential losses. But with attackers often being ahead of solution providers, there has been an increased need for businesses to take preventative action. This includes
setting up advanced firewalls and actively analyzing network traffic. These activities, and others necessary to keep the corporate network safe, require specialized skills. If you have such skills, you can expect a good pay. Source: Indeed Generally speaking, you need a good understanding of how these attacks happen, knowledge of the signs to look
out for and to have employees trained on how to stay safe. You'll also be responsible for developing security policies and implementing them. You can also subscribe to newsletters from a cybersecurity provider like Sophos to stay updated. Joining cybersecurity forums like Wilders Security Forums and MalwareTips will also be beneficial. It’s
necessary to note that not all skills will work for everyone. In fact, some of the skills we’ve listed here might not be what you would prefer to get into. And that’s fine. There are opportunities beyond these skills. A LinkedIn study reports that some of the top skills companies are looking for in 2020 include collaboration, persuasion, business analysis
and affiliate marketing. Source: LinkedIn There are many skills you can learn and they’re all available online. In choosing which skill to learn, keep your personality in mind. You'll do well to pick a skill which matches your personality type. Such a skill will be easy to both learn and practice. One of the easiest ways to achieve prosperity is through
freelancing. Although it can feel scary at first, freelancing is arguably the best way to work. Freelancing provides the best balance between work and freedom to do the things you love. The freedom to decide when to work and when to do other things is invaluable. If you have a family and have wanted to spend more time at home, then freelancing
could be your solution. Family isn’t the only reason to get into freelancing. Maybe you just want a more peaceful life. Or want to pursue other interests on the side and the 9-5 grind doesn’t allow you to do this. Whatever the case, freelancing is an option you can choose for working and earning a good income, and it comes with the opportunity for
growth. It’s estimated that by the year 2027, the majority of workers will be freelancers. Source: World Economic Forum Remote jobs are also becoming more common. These are shifting future work towards freelancing. Consider the below: 58% of non-freelancers working remotely are considering freelancing. 73% of these say that remote work has
made them more productive 85% have seen the potential of freelancing earning them an extra income 86% of freelancers say that the best days are ahead for freelancing In 2020, freelancers’ contribution to the country’s economy increased by 22%. Source: Upwork And that’s not all. 30% of freelancers quit their jobs to freelance Of these, 65% are
earning more as freelancers than they did during employment Of those earning more, 57% started earning more in less than 6 months If you want to future-proof your financial position and secure a comfortable lifestyle, freelancing is one of the easiest options to take. Freelancing is a great path to follow if you're aiming for financial freedom. The
barriers to entry are low and businesses are increasingly engaging freelancers instead of employing permanent staff. For that reason, many freelancing platforms have come up and more will probably come up in the future. The market is growing and there will definitely be a need for more diverse solutions. To get started with freelancing, you’ll have
to register for an account with one or several freelancing platforms. When getting started, check out reviews of popular freelancing platforms then register in the ones which you think are the best. Look at how they work, how easy it is to land a job, the protections offered for freelancers from fraudsters and anything else that’s a concern for you.
Head over to the community section and read through a few questions and the answers provided to learn even more. Here are some freelancing platforms you can check out: Upwork - a popular freelancing platform with lots of resources to learn from Flexjobs - a platform that’s great for remote and work from home jobs with exclusive research on
employers SolidGigs - platform promising the best clients who are hand-picked and delivered daily Fiverr - offers lots of jobs as clients with any budget are welcome to the platform 99designs - popular and respected platform for graphic designers Toptal - an exclusive platform offering top talent in software development, design, finance, product
management and project management. Freelancer.com - freelancing platform with over 1,800 job categories Whereas employees have resumes, as a freelancer, you need a profile. This is what introduces you to potential clients and tells them what skills you have and what working with you is like. The most important part of your freelancer profile is
your skill set. That’s what clients are looking for. However, the best business relationships are formed and sustained through more than hard skills alone. Take time to craft a powerful freelancer profile and allow your personality to show. This can especially be important when you’re offering a service which touches on interactions with customers like
marketing. Ensure that your profile picture is professional, put on a smile and include any previous work experience which shows your ability to deliver on the job. You have skills and you want to make money. How much should you charge for the work you do? This is a big question and for many freelancers, pricing their services is a big challenge.
What if you price your services high and scare off potential clients? What if you sell yourself short? Generally speaking, there are two factors which determine how much you price your services: your skill set and experience. If you have a strong skill set and lots of experience, you can charge as high as you want and clients will troop in. If you have the
skills but lack experience, you’ll have to prove yourself to a few clients before increasing your rates. In this case, you should start off at the average market price. If you don’t have the skills or have very little of it, then you’ll have to start at the bottom. You should however realize that even at the bottom, there are freelancers who are considerably
skilled. You should therefore aim at improving your skills so as to outshine the competition. Make sure you deliver quality work and build a good relationship with your clients. Their feedback will help you rise more quickly. With each satisfied client, increase your rates gradually. Once your freelancing business is thriving and clients are expressing
their joy in working with you, it’s time to go higher. The positive feedback means that you’re good at your work and it’s only natural that you increase your earning potential. Freelancing shouldn’t be static; there is indeed room for growth. Keeping with your vision of attaining real prosperity, increase your worth by becoming a consultant. As a
consultant, you can operate either alone or by forming an agency. With an agency, you’ll form a company that offers the services you offered as a freelancer. You’ll hire a team of employees or have a network of freelancers who will be available to work on the projects you secure. This is the entrepreneur’s path. It is serious scaling and so you should
be prepared and willing to run a company. A good example of a freelancer who’s basking in the glory of success is Danny Margulies, founder of Freelance To Win. He is well known for his success as a freelance copywriter and he provides inspiration and training to many freelancers. Danny desired to do the kind of work he enjoyed and get paid an
amount that excited him enough to get out of bed. On top of that, he wanted the freedom to work from anywhere in the world, controlling his own schedule. The solution? Freelancing. Working exclusively on Upwork, Danny managed to cross the six-figure line in his second year of freelancing. This, despite having no formal training or experience in
copywriting. Source: Freelance To Win Succeeding as a freelancer is very possible. Step 4: Launch a High-End Blog Blogging is the not-so-new business idea that many are still researching. With over 600 million blogs and counting, blogging is indeed a popular venture. But that doesn’t mean that it’s too crowded to gain some ground and make
money. In fact, for most people who start a blog, they do it because of the opportunity to make money. Making money from your blog is definitely possible. There are successful bloggers making over $100,000 per month. These are bloggers who have identified a money-making blog niche like personal finance or business. They’'ve then gone ahead to
consistently provide helpful advice that attracts a spending audience. But to make serious amounts of money, you should focus on the highest-spending niche: luxury. Targeting the luxury market means you’ll have a smaller audience size but one that has a higher spending power. The luxury-seeking audience is one that not only has money but is also
willing to spend it lavishly and is actively looking for ways to spend in luxury purchases and experiences. This is the best audience to monetize because with them, pricing isn’t an issue—as long as you keep it high. It’s important to understand that luxury is all about exclusivity. That means that words like “affordable” and “free,” or prices that imply
affordability will send your target customers running in the opposite direction. The luxury market consists of three main things: luxury cars, luxury experiences and luxury goods. Here is some insight into the US luxury market in 2020: Revenue from luxury goods amounts to over $65 billion The largest segment is luxury fashion with revenue of over
$24 billion The luxury market is expected to grow annually by 4.6% (CAGR 2020-2025) You can choose which luxury segment to get into. What you need above all is a taste of luxury in your lifestyle and words—written or spoken. You should also familiarize yourself with the segment you choose and know the brands and products involved. Selling to
high-end customers is very different from selling to average customers. In fact, it can be so different that it feels counter-intuitive. The key to selling in the luxury market is to remember that you're selling to an audience that demands exclusivity. In the book The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands, authors Jean-Noél
Kapferer and Vincent Bastien detail how building a luxury brand requires taking a completely different route from the one taken by conventional marketers. In an article on Entrepreneur, Vincent Bastien, from his own experience with Louis Vuitton, discusses a strategy he calls the luxury strategy. He writes about this strategy and shows how it’s the
most effective in marketing to a luxury clientele. The luxury strategy is one which aims at creating the highest brand value and pricing power by using intangible elements which include heritage, craftsmanship, man-made, time and country of origin. If you’re a keen observer of how luxury brands market their products and experiences, you’ll realize
they leverage such elements. If you want to learn how to target, reach and successfully sell to this niche market, get the book The Luxury Strategy: Break the Rules of Marketing to Build Luxury Brands. Example of a High-End Blog There are many examples of high-end blogs targeting the luxury market. The majority of them focus on the luxury goods
market segment where products like apparel and jewelry are sold. The luxury market is not saturated and so you can easily start your own blog and still get a share of the income. All the same, taking a different route might be better. Take for instance Carmen Edelson, a full-time luxury travel influencer. With a love of travel and photography and
wanting her children to learn firsthand about other countries and cultures, she launched Carmen’s Luxury Travel in 2013. How does Carmen make money? It's definitely important that you make money blogging. For Carmen, this happens through various ways including brand ambassadorships, influencer marketing, luxury consultancy and media
partnerships. Online stores are an easy business to start and flourish in. You only need a computer, an internet connection and the product you’ll be selling. You don’t even have to be a manufacturer. You can opt to sell other people’s products like Amazon does. Shifting from the traditional brick and mortar store to an online store has been the trend
for many retailers. If you need evidence that business is going online, then use these retailers as proof. According to forecasts by Statista, by the year 2024, the e-commerce market will have revenues worth more than $3 Trillion. Online shopping is growing in popularity mainly because of the convenience it offers to customers. If customers can shop
from the comfort of their homes and get the goods delivered, it’s a plus for them. It’s also a win for businesses, at least those which embrace the trend fast enough. The biggest advantage comes in cost-cutting—no need for a physical store in every city—and the ability to better understand customer interests and shopping behaviors through
technology. With the barriers to entry being lowered due to the existence of e-commerce platforms, creating and managing an online shop has never been easier. You can easily start and run your own profitable e-store. The best platform to use is Shopify. Shopify gives you full access to the HTML and CSS of your store so you can customize your store
as you like, is mobile-ready, comes with a blog, automatically adds shipping rates from carriers like UPS and FedEx and gives you so much more. There are online stores for virtually any product imaginable. There are stores selling pretty much everything like Amazon and others specializing in niches like bodybuilding supplements. It’s easy to decide
to go the Amazon route so as to net as many customers as possible. But that may not be the best way. Because of the competition, it might take you a longer time to differentiate your store enough and start making good money. What do you do then? Focus on a niche market. A niche market. You’ll go through less hit-and-miss, which translates to
reduced costs and the customers you hit will be more likely to convert and become loyal. The best niches are the ones in which the target customer has a high income and is willing to spend. This is the combination of factors that will guarantee you a high income in the shortest time possible. There are many e-commerce sites that you can get inspired
by. One good example though is Leesa. David Wolfe, the co-founder of Leesa decided to build an e-commerce site but later on realized that an e-commerce platform would be a better option. Leesa sells luxury mattresses to a high-paying audience and sells them directly to their customers. David opted for the Shopify Plus package because of its
powerful features. In their first month, they made $800,000 from sales. In their first 12 months, they had made $30 million. Online courses have been increasing in popularity because of their affordability and the flexibility they provide. More and more people are choosing online courses over traditional college education. As a result, the online
courses market is growing. Okay, there’s a market for online courses. But how profitable is it to the individual expert like you? Teachable, the platform we recommend for hosting your online courses, shared some numbers which might interest you. In a span of only one month, someone made over $400,000 just selling online courses on the platform.
Source: Teachable How did they do that? Well, it all starts with an expertise. What are you an expert in? To be clear, being an expert doesn’t mean having been recognized by big organizations in an industry or being mentioned in mainstream media news. Sure, that would give you massive credibility and lots of attention—and you’ll hopefully get
there. But that should not be your working definition of being an expert. Being an expert simply means having knowledge of something to the extent that people are willing to learn from you. And in case you’re not sure there are people willing to learn from you, don’t worry. As long as you’'re knowledgeable or skilled in an area, there’s someone out
there who needs the knowledge. Just do an internet search of the subject you’re an expert in. If there are results on the subject, it means that people want to know more about it. If you have the skills and maybe experience in the subject, those people can learn from you. And they can pay for it. Selling online courses is both easy and profitable. The
most important thing is knowledge and you already have that. Everything else is readily available on the internet. Let’s look at how to go about this. Some years ago, creating your online course would have meant overcoming very many challenges. Many of those challenges would have something to do with money and the cost itself would probably
have discouraged you. Fortunately, those are not the days we’re living in. Technological advancements have made life so much easier. As an expert who wants to create an online course, you just need to record yourself teaching and then publish your course on the right platform. To plan your course well and ensure it flows logically, make use of an
outline. This will increase the quality of your course and increase the chances that your material will be easy to follow, understand and remember. This is important for the sake of delivering value and getting positive feedback from your students. Pro Tip: To add more value to your online course, include cheat sheets, checklists and other material
which will make it easy for your students to succeed in practicing what you teach them. Also create a Facebook group accessible only to your students and check in routinely for Q&As. Once you’'ve recorded and edited your video lessons, it’s time to publish them online. And in case you're thinking of creating a website to host your e-course, there’s no
need for that. If you were to host your course on your own website, the costs involved would quickly become a source of stress and frustrations. To host your e-course yourself, you would need a different kind of website. You'll actually need to create not a normal website but an online system. This is because with a course and students taking it, what
you have is actually a school. Can you afford building the kind of system required to host an online school? If you were to do that, when would you start making money from such an investment? There are platforms built specifically for the purpose of hosting online courses. They have created the kind of system that enables multiple schools to run at
the same time. You have the ability to check on students, see their progress and do much the same things the traditional teacher would. The best such platform and our top recommendation is Teachable. With Teachable, you can customize your online school, link to your website through a custom domain, integrate with third-party tools and even build
teams with each member having different permissions. Another great e-course platform is Thinkific. For a deeper discussion on different online courses platforms, what each one offers and how to choose the right fit for your needs, read our comparison of the top online courses platforms. It’s time to create a website. As much as your course is hosted
on Teachable or whichever platform you choose, you need your own website for marketing purposes. From your website, you’ll direct students to your course wherever it’s hosted. To create a website, you first need to choose a web host. There are very many out there and choosing the best can be tricky, especially if you don’t know what to look for.
That’s why we wrote a guide on how to choose the right web host. In case you want a quick answer, then know that after considering all factors, Bluehost is the best option. Sign up with them for a WordPress website and start building an audience. Creating your website is just the first step in marketing your course. There are at least three things you
need to do to attract potential students, convince them to take the course and keep making money. 1. Run a Blog When creating a website, make sure your website includes a blog. A blog enables you to post articles through which you show your expertise in the subject. This is important because you have to prove that you know your stuff. With the
blog, provide information that is relevant, valuable and practical. Your blog visitors need to get value from your free resources (blog articles) in order to be convinced that they’ll benefit from the extra value available through the courses you offer. In running your blog, include SEO in your strategy. Since learning everything about SEO could take time,
start by perfecting your use of keywords. For success with keywords, use SEMrush for your keyword research. SemRush is our SEO tool of choice. Apart from being a keyword research tool, it has over 40 advanced tools to help with all your online marketing needs. Since your course is new on the internet, you need to go shopping for students. And
the best place to do this shopping is on social media. Now you might wonder, where do you even start? Considering all the social media platforms which exist, some you probably don’t even use, this is a valid question. You don’t need to make a wild guess as to which platform to focus on in your marketing efforts. All you need to do is check the
demographics of those platforms to find out where your potential students are. Wherever your target customers are, you should also be there. Source: Hootsuite It’'s very likely that you’ll have to be active on at least two or three different platforms so as to have effective reach. Facebook will probably be among the ones you choose to be on. As the
biggest social media platform, chances are very high that many of your prospects are active on the platform. That makes Facebook marketing a critical part of your strategy. Go through these Facebook statistics to learn whether you’ll have to market on Facebook. In case you’'re targeting a younger audience, then you’ll have to learn how to market on
Instagram. Just work on knowing your customer well. This might require you to create a detailed customer avatar. Once you know what kind of customers you’re looking to sell your course to, it will be easy locating them based on the demographics of the users of different social media platforms. Email marketing is a powerful tool which many tend to
overlook in favor of social media marketing. What they however fail to understand is that although you can have a bigger social media following, your email subscribers are more loyal and likely to convert. For all your marketing efforts, the most important metric to measure is the Return on Investment. Considering the low costs involved and the high
open and click-through rates of emails, email marketing will give you a higher ROI compared to social media marketing. Source: OptinMonster The debate is still on regarding which one between email and social media marketing is more effective. As the debate rages though, some marketers are continuing to reap the benefits of email marketing.
Source: GetResponse To be successful with email marketing, you'll need to use an email marketing tool like ConvertKit. ConvertKit helps you not just with emailing your subscribers but also with collecting email addresses. It helps you do this by enabling you to create landing pages. Moreover, it’s smart enough to differentiate between your blog
visitors based on their interaction with your content. This means you’ll send your subscribers relevant marketing emails, the kind that will likely convert. To remain on top of things and remain the top expert in your field, ensure you keep learning and researching your industry. Improve your own skill set and build relationships with both clients and
other teachers in your field. One of the best-known successes in the online courses circles is Rob Percival. Rob is a coding genius who moved from teaching in classes to teaching on the internet. Starting off as a website developer and successfully working in that niche for about 7 years, he decided to teach others how to code. His courses are highly-
rated on Udemy and over 750,000 students have taken them. He priced his original course on coding and web development at $199 and made $15,000 in the first month. Later on, he released a course on the Swift programming language and made $200,000 in the first month. See the potential? As long as you’re good at what you do, you can make
money by helping others become as good as you are. Can you organize events, prepare programs and conduct great interviews? Then maybe you should be running webinars. Office meetings are now being held online. Business deals are being closed online. Homes are being purchased after interacting with 360° videos online. Everything is indeed
shifting to the internet. The beauty of running online events is that they have very few costs attached and that means you can quickly get started. Many individual influencers and businesses have embraced webinars and they’re becoming a big part of doing business online. Source: MegaMeeting The technology in place to help you host online events
is also easy to use. No technical knowledge needed; just you, your audience and the content you want to share. With webinars, you can make them free or charge for them. If you're just getting started running webinars and are completely new to the business, then you’ll need to first learn how to build an audience. From there, look up some
influencers and request for some form of partnership or assistance. You can even offer to create free content for them. Creators are always looking for content and if you show yourself as being resourceful, they will introduce you to their audience and help you grow. Another option for growth is starting with free public speaking. Show your content to
event organizers of high-end events and request for speaking opportunities. This can open up real opportunities for you in the future. Just ensure you’re delivering value to the audience. Once you’'ve made a name for yourself, it’s time to introduce the audience you’ve built to your paid webinars. Leverage the relationships you’ve made so far and
organize an event with influencers in your niche. Send out emails to your subscribers and share posters of the event on social media. Make use of ads on social media to increase awareness. Also request your event co-hosts to advertise the event to their audiences. The more attendees you can get, the more money you can make. Keep in mind that
you’ll be sharing the spoils with your co-hosts. You have to appreciate them for their time and contribution to the success of the event. We’ve said that there’s technology to help you with webinars and all your online events needs. So which are the best tools for the trade? There are actually many tools out there which you can pick from and they all
come with different features. Our top recommendation is WebinarJam. There’s a lot to like about WebinarJam. Here are a few of their great features: Host a roundtable of up to 6 experts Interact with attendees through chats and Q&As Automated Session recording Invite attendees to make presentations Schedule or hold recurring series of webinars
Another option, which is actually our number 2 recommendation, is Demio. You can learn more about running a webinar by reading our best webinar platforms guide. The best-known host of virtual events is Navid Moazzez. Apart from being a highly-successful virtual event host, he’s also a full-time lifestyle entrepreneur. Having moved from
podcasting and now focusing on online summits, Navid has a lot to show for his expertise. He has seen big growth both in his email subscribers and income levels. In one of his summits, he managed to get over 26,000 new email subscribers. After the event, he made “All-Access Pass” sales worth $180,000. Note that this was just one event. And he
didn’t stop at that. With his online course at hand, he introduced his email subscribers to it and made, together with some affiliate earnings, an additional $700,000. Helpful Prosperity Affirmations For Wealth and Success To live a life of prosperity, you also need to change your language. You can’t be speaking self-defeating words and expect to have
a victorious life. Your words have power. The same way you can build someone up or destroy them using your words, the same can happen depending on what you speak about yourself. So why not align your words with your efforts to change your life? You deserve a better life than the one you’re currently living. You have to believe this if you're to
make any significant effort towards realizing your dreams. Don’t allow yourself to think that a good life is too good for you. Are others better than you? Are they more human than you? Obviously no. You're just as valuable as others. If others can enjoy prosperity, so can you. And you should. Did you know that a heart of gratitude is necessary for
achieving and enjoying prosperity? Do not constantly complain about the things which are not aligned with your dreams. The more you focus on them the worse things get because you're spending your energy on the wrong things. Instead be grateful. Be glad that you're endowed with the ability to make a difference in your own life and soon enough,
in that of others too. Decide today to drop wrong thinking patterns. Thoughts like how impossible or difficult life is, how difficult picking up good habits is or how it’s taking you too long to experience change are thoughts you should not allow to rule your mind. Wrong mindsets are limiting. If you allow them to run your mind they will run your life.
You'll soon start seeing the imaginations become true in your physical life. Practice resisting those self-defeating thoughts. Any time they show up in your mind, just take them down and replace them with the right thoughts. Your past should not—and does not—determine your future, unless you allow it to. No matter what you’ve gone through in your
past, you should not believe that the past shows what your life is supposed to be like. Whether you were born poor or made the wrong choices and ended up being poor, that’s about to change. You’'ve made a decision to change your life and so it’s time you imagined a better life and work towards it. If your past is to play a role in your journey towards
prosperity, it should help you learn what to avoid. Learn from your past but don’t regret it. Mistakes should help you learn, not keep you down. Now that you’'ve decided you want to live a prosperous life, will you do what it takes to achieve your goal? It’s very easy, especially when starting to implement change, for you to feel that everything is
working against you. If you're not determined, this feeling can cause you to make all sorts of excuses. But you must rise up above the obstacles. Accept the fact that change doesn’t happen overnight and encourage yourself to pursue what you believe you can achieve. Making money requires skills. These are the skills you need to put to work in some
entrepreneurial form to make money and grow your income. If the lack of skills is what is holding you back, do you believe that you can learn them and achieve prosperity? Believe in your ability to learn and practice what you’'re learning. Read the free resources on the internet or take online courses to learn the high-income skills of your choice. Find
a client to work for, even if at a low pay at the beginning, and gain the experience you need to start charging more for your expertise. Nobody and nothing can stop me from being successful If you’ve encouraged yourself to start your journey into prosperity, you need to be on the lookout for negative voices from outside you. Do your family members
and friends believe you can become successful? If they don’t, don’t allow them to hold you back. Ignore any negative speak from them and keep pushing. Are circumstances telling you that you can’t break through? You can. Believe it and you will break through. Keep success in mind and keep moving towards it. You’ll soon start seeing it working out.
Prosperity is a lifestyle you have to live in. It’s a different kind of life which you should adopt. This includes seeing things differently, speaking differently and acting differently. You cannot continue in your current lifestyle and expect any change to happen. Drop the old and start living in the new. Don’t wait till you have lots of money to start doing
things differently. Just look at how the prosperous think and talk and embrace that. Everything in your life must align to make success a reality. Prosperity is not a destination but a journey and you need to see it that way. If you think that success is defined by being a billionaire, then you’ll have to wait till then to experience joy and satisfaction in your
life. That is not practical at all and it can only lead to frustration. Understand that prosperity is marked by continued growth and constant improvements. If you used to have only one meal per day and after increasing your income you start having two meals, that’s a form of prosperity. It’s proof that you have more abundance than you used to. Focus
on gradually improving your life and before you know it, you’ll be shifting to a different neighborhood, buying a new car and experiencing the comfort or luxury you could only dream of. Have you realized that this knowledge has empowered you to see new possibilities and believe in yourself more? That’s because knowledge gives you power. You have
the power to decide what your life will be like. You have the power to make decisions which align with your definition of prosperity. You have the power to decide when to work and when to do other things like visiting friends. This is called living life on your own terms. Embrace this life and do not allow anyone or anything to rob you of it. For a long
time you’ve watched and heard about people living in prosperity and desired the same. Going by your current situation, you probably thought it was a long shot which you couldn’t take. Well, you can. And it’s not too late to go for it. Attaining prosperity and living an abundant life start in the mind, not in the big mansion by the beach. If you can get
yourself to start thinking differently, despite your current circumstances, then you’ll be on your way to living your dreams. Are you ready for it? Stop wishing and start acting. Learn one or two high-income skills with which you can start an online business. Use email and social media to market and grow your startup and network with other
entrepreneurs to learn from them as you also share from your experience. Was This Article Helpful? 3P sustainability chart of people, planet and profitGetty This year it is 25 years ago that John Elkington coined the “Triple Bottom Line” of People, Planet and Profit (also known as the 3Ps, TBL or 3BL). Up to today it is still gaining popularity and it has
become part of everyday business language. All reason to be satisfied, one would think. However, despite its increasing popularity, Elkington has “recalled” the 3BL last year in a short article in Harvard Business Review. The reason, so we can extract from his comments, is the rhetorical misuse of the framework as an accounting and reporting tool,
while profit still remains center stage. In the article, Elkington wants to “recall” the 3BL framework in the same way as products are sometimes recalled when something is wrong with them so that they could harm people. He doesn’t recall the 3BL because he thinks that focusing on social, environmental and economic impact is not important
anymore. On the contrary, it is exactly because these are so important that he suggests the recall. The main problem Elkington sees is that the 3BL has been reduced to an accounting and reporting tool, smartly used by business to show how great they are. As he explains, “Together with its subsequent variants, the TBL concept has been captured
and diluted by accountants and reporting consultants.” He also doesn’t recall the 3BL because it has not made an impact. Again on the contrary, it is exactly because of the large impact it has that Elkington does the recall. As Elkington remarks, “if we reverse engineer today’s sustainability agenda, it is clear that a powerful element of its genetic code
has been the Triple Bottom Line.” And indeed we can observe that the 3BL has been a source of inspiration for many accounting and reporting frameworks including, for example, Social Return on Investment (SROI), ESG (a framework focusing investors and financial analysts on Environmental, Social and Governance factors) and the Trucost



approach. But, as Elkington further explains, “the TBL wasn’t designed to be just an accounting tool. It was supposed to provoke deeper thinking about capitalism and its future, but many early adopters understood the concept as a balancing act, adopting a trade-off mentality.” Its goal was “system change—pushing toward the transformation of
capitalism. It was never supposed to be just an accounting system. It was originally intended as a genetic code, a triple helix of change for tomorrow’s capitalism, with a focus was on breakthrough change, disruption, asymmetric growth (with unsustainable sectors actively sidelined), and the scaling of next-generation market solutions.” And since that
is far from how the 3BL is being used today, Elkington “recalls” it because, “It is time to either step up—or to get out of the way” and time “to do some finetuning.” What the 3Ps Really Mean As Elkington explains, “the triple bottom line is a sustainability framework that examines a company’s social, environment, and economic impact.” “The original
idea was (...) encouraging businesses to track and manage economic (not just financial), social, and environmental value added—or destroyed.” This brief explanation makes it clear what the 3Ps stand for: social, environmental and economic impact. In some more detail, they entail the following: People: the positive and negative impact an organization
has on its most important stakeholders. These include employees, families, customers, suppliers, communities, and any other person influencing or being affected by the organization. Planet: the positive and negative impact an organization has on its natural environment. This includes reducing its carbon footprint, usage of natural resources, toxic
materials and so on, but also the active removal of waste, reforestation and restoration of natural harm done. Profit: the positive and negative impact an organization has on the local, national and international economy. This includes creating employment, generating innovation, paying taxes, wealth creation and any other economic impact an
organization has. In the interpretation of these three, there is clearly most confusion about the third: profit. Mostly this is interpreted in the traditional sense, meaning the financial profit a company makes. But this interpretation is too limited and wrong for two reasons. First, it focuses on the financial aspect only. As the quotes above clearly
illustrate, though, economic impact is a much wider idea than just financial impact. Second, it focuses on profit for the organization only. The original focus, though was on societal impact—and thus societal profit. This widespread interpretation of the 3BL suggests that organizations are doing well if they generate large profits and limit their harm to
people and the planet. This ignores the very fact that one of the most important impacts of an organization is its economic impact. Organizations, for example, add much value to society by creating employment, by generating innovation—and by paying taxes. That is what the third P of profit really stands for. Where to Go from Here Elkington
suggested a recall “to do some finetuning.” Even though he doesn’t tell us what kind of finetuning, we can find ideas elsewhere. A notable example is the 2015 OECD Forum, where the theme was “Investing in the future: People, planet, prosperity.” While it was not explicitly introduced as a finetuning of the 3BL framework, this theme suggests how
the terminology can be changed to more accurately reflect the original meaning of the 3BL—while still keeping the attractive simplicity of having 3Ps. The term “prosperity” reflects very close what Elkington originally had in mind with economic impact. It is through economic impacts such as the creation of employment, innovation and paying taxes
that prosperity is realized.3P Triple Bottomline: People, Planet, ProsperityJeroen Kraaijenbrink An other advantage of replacing “profit” by “prosperity” is that it draws the attention away from profit being a legitimate goal at all. Of course, some profit is needed to keep organizations alive. But it is always a means, not a goal in itself. Improving our
impact on people, planet and prosperity though, are goals in and of themselves. And by drawing our attention to those three, we might get a little closer to Elkington’s original intentions with the 3BL: minimizing our negative impacts and maximizing our positive impacts on all three. In today’s rapidly evolving economic landscape, the pursuit

of business prosperity is more competitive and complex than ever before. Success is no longer defined by traditional metrics alone but by the ability to adapt, innovate, and create sustainable value in an interconnected world. This comprehensive guide outlines ten critical considerations for achieving lasting business prosperity, offering actionable
insights for entrepreneurs and leaders aiming to build thriving enterprises. 1. What Are the Core Principles of Business Prosperity? To establish a foundation for business prosperity, understanding its core principles is essential. These principles encompass strategic planning, value creation, and financial stewardship. 1.1 Understanding Business
Models A well-defined business model clarifies how a company creates, delivers, and captures value. Whether running a coffee shop or a multinational corporation, identifying revenue streams and aligning operations with customer needs are key. 1.2 Importance of Value Proposition A compelling value proposition differentiates your business from
competitors, attracting and retaining customers. This is particularly critical for companies operating in competitive sectors like business web design, where innovation and uniqueness drive customer loyalty. 1.3 Role of Financial Planning Robust financial planning ensures resource optimization and resilience. Engaging a skilled financial planner helps
businesses forecast expenses, allocate resources, and mitigate risks effectively. 1.4 Creating Sustainable Competitive Advantage Sustainable competitive advantages, such as proprietary technology or brand reputation, provide a buffer against market volatility and competition. 1.5 Building a Resilient Business Strategy Resilience in business strategy
allows for agile responses to market changes and economic shocks, ensuring consistent progress toward prosperity. 2. How Does Leadership Impact Business Prosperity? Leadership is the driving force behind a company’s success. It shapes organizational culture, drives innovation, and fosters employee commitment. 2.1 Traits of Successful Leaders
Empathy, vision, and adaptability are hallmarks of effective leadership. Leaders who exhibit these traits inspire trust and loyalty within their teams. 2.2 Leadership Styles and Their Effects Different leadership styles, such as transformational or democratic, have distinct impacts on employee morale and performance. Identifying the best fit for your
organization is crucial. 2.3 Leading Through Change Navigating change requires visionary leadership. Whether expanding office capacity through office construction or adopting new technologies, successful leaders prioritize clear communication and strategic planning. 2.4 Employee Engagement and Motivation Engaged employees are more
productive and committed. Recognizing achievements, fostering growth, and maintaining open communication channels contribute to high motivation levels. 2.5 Decision Making and Problem Solving Timely and data-driven decisions are essential for steering businesses through challenges and seizing opportunities. 3. What Role Does Innovation Play
in Achieving Business Prosperity? Innovation is a cornerstone of modern business success, driving growth and differentiation. 3.1 Encouraging a Culture of Innovation Organizations that prioritize creativity and experimentation foster environments where innovation thrives. 3.2 Integrating Technology into Business From cloud computing to core
banking system software services, technology integration streamlines operations, reduces costs, and enhances customer experiences. 3.3 Handling Disruptive Innovations Anticipating and responding to disruptions, such as emerging competitors or market shifts, is vital for sustained growth. 3.4 R&D Investment Strategies Allocating resources to
research and development ensures a steady pipeline of innovative products and services. 3.5 Measuring the Impact of Innovation Key performance indicators (KPIs) help track the success of innovation initiatives and guide future investments. 4. How Important Is Customer Satisfaction for Business Prosperity? Customer satisfaction is integral to
building a loyal client base and sustaining long-term profitability. 4.1 Understanding Customer Needs Conducting surveys and leveraging analytics helps businesses tailor offerings to meet evolving customer demands. 4.2 Building Customer Loyalty Loyalty programs, personalized experiences, and exceptional service foster long-term relationships. 4.3
Implementing Effective Feedback Loops Feedback systems empower businesses to make data-driven improvements, enhancing overall satisfaction. 4.4 Enhancing Customer Experience Investing in seamless user experiences, such as intuitive meeting rooms for consultations, improves client interactions and satisfaction. 4.5 Role of After-Sales Service
Post-purchase support strengthens trust and encourages repeat business. 5. What Are the Financial Management Strategies Necessary for Business Prosperity? Financial management is the backbone of any successful business. It ensures the effective use of resources, prepares the organization for uncertainties, and provides a roadmap for achieving
short- and long-term goals. Businesses that excel in financial management can navigate economic fluctuations, capitalize on growth opportunities, and maintain a competitive edge in their respective markets. Below are five essential strategies for mastering financial management and driving business prosperity. 5.1 Budgeting and Forecasting
Budgeting is a critical process that aligns a company’s financial resources with its strategic objectives. It ensures that spending is controlled and directed toward activities that generate value. Effective forecasting, on the other hand, helps businesses anticipate future needs, identify potential risks, and adjust their budgets accordingly. Accurate
forecasting involves analyzing historical data, industry trends, and market conditions to project revenue, expenses, and cash flow. For example, businesses in the office construction industry often deal with fluctuating material costs and labor expenses. Accurate budgeting allows these businesses to allocate funds effectively, avoiding overspending
while ensuring that projects are completed on time. Additionally, frequent reviews of budgets help identify areas where adjustments can be made to optimize efficiency and profitability. 5.2 Managing Cash Flow Cash flow management is vital to the survival and growth of a business. Positive cash flow ensures that a company has enough liquidity to
meet its operational expenses, such as paying employees, suppliers, and utilities. A negative cash flow, on the other hand, can lead to financial strain and hinder a company’s ability to invest in growth opportunities. Strategies for maintaining healthy cash flow include negotiating favorable payment terms with suppliers, offering discounts for early
payments from customers, and closely monitoring accounts receivable and payable. For instance, a coffee shop with seasonal fluctuations in sales may benefit from creating a cash reserve during peak seasons to cover slower periods. Additionally, businesses can leverage financial tools such as credit lines or short-term loans to address temporary
cash flow gaps without disrupting operations. 5.3 Investment and Portfolio Management Investments are a powerful way to generate additional revenue streams and build long-term wealth for businesses. Whether investing in new equipment, expanding into new markets, or diversifying income through financial portfolios, making informed investment
decisions is crucial. Portfolio management, particularly for larger businesses, involves balancing risk and return across various investments to ensure financial stability and growth. Businesses should prioritize investments that align with their strategic goals. For instance, investing in core banking system software services can help financial
institutions streamline operations, reduce costs, and improve customer experiences. Similarly, companies in other sectors can invest in technology upgrades, marketing campaigns, or talent acquisition to enhance their competitive advantage. Consulting with a financial planner ensures that investment decisions are well-informed and aligned with the
company'’s financial goals. 5.4 Risk Management Practices Risk is an inherent part of any business endeavor, but effective risk management minimizes its impact. Identifying potential risks, assessing their likelihood and impact, and developing strategies to mitigate them are crucial for maintaining financial health. Key areas of focus include market
risks, operational risks, credit risks, and compliance risks. One fundamental component of risk management is selecting the right insurance plan to protect the business against unforeseen events such as property damage, liability claims, or employee injuries. For example, a manufacturing company can safeguard its operations with insurance
coverage for equipment breakdowns and natural disasters. Risk management also involves creating contingency plans, such as maintaining an emergency fund or diversifying revenue streams, to ensure business continuity during crises. 5.5 Analyzing Financial Performance Regular analysis of financial performance provides valuable insights into a
company’s health and profitability. Key performance indicators (KPIs) such as gross profit margin, return on investment (ROI), and debt-to-equity ratio help businesses identify strengths and areas for improvement. By tracking these metrics, companies can make data-driven decisions and implement changes to optimize performance. Financial
analysis also plays a pivotal role in identifying trends and opportunities. For instance, analyzing sales data may reveal untapped markets or high-performing products that warrant increased investment. Additionally, businesses that lease commercial property for lease can evaluate whether their rental expenses align with their revenue and operational
needs. This evaluation can guide decisions about renewing leases, relocating, or negotiating better terms. By integrating these financial management strategies into their operations, businesses can build a solid foundation for growth, resilience, and business prosperity. 6. How Does Marketing Contribute to Business Prosperity? Marketing connects
businesses with their target audiences, driving brand awareness and customer acquisition. 6.1 Developing a Brand Identity A strong brand identity sets the tone for all marketing efforts, establishing trust and recognition. 6.2 Digital Marketing Tactics Strategies like search engine optimization (SEO) and pay-per-click advertising amplify online
visibility. 6.3 Utilizing Social Media Platforms Social media engages audiences directly, fostering deeper connections and expanding reach. 6.4 Market Research and Consumer Insights Understanding market trends and consumer preferences is key to staying ahead of competitors. 6.5 Measuring Marketing Success Analyzing metrics such as
conversion rates and customer acquisition costs ensures effective use of resources. 7. What Impact Does Global Expansion Have on Business Prosperity? Globalization opens doors to new markets, but it also presents unique challenges. 7.1 Evaluating Market Opportunities Assessing economic conditions, demand, and competition helps businesses
identify viable international markets. 7.2 Overcoming Cultural Barriers Adapting to cultural norms fosters goodwill and ensures smoother market entry. 7.3 Navigating Legal and Regulatory Environments Compliance with international laws minimizes risks. Companies seeking commercial property for lease abroad must navigate local regulations. 7.4
Logistics and Supply Chain Adjustments Streamlining supply chains ensures timely delivery and cost efficiency in global operations. 7.5 Managing International Teams Building cohesive, multicultural teams enhances collaboration and productivity. 8. How Can Sustainability Influence Business Prosperity? Sustainability practices not only benefit the
environment but also strengthen a business’s reputation and profitability. 8.1 Understanding Corporate Social Responsibility CSR initiatives reflect a company’s commitment to societal well-being, fostering goodwill among stakeholders. 8.2 Implementing Green Practices Reducing waste, conserving resources, and adopting renewable energy
contribute to long-term sustainability. 8.3 The Economics of Sustainability Eco-friendly practices often lead to cost savings and attract environmentally conscious consumers. 8.4 Building a Sustainable Brand A sustainable brand resonates with modern consumers, enhancing loyalty and market share. 8.5 Adapting to Regulatory Changes Staying ahead
of environmental regulations ensures compliance and avoids penalties. 9. Why Is Employee Development Crucial for Business Prosperity? Investing in employees drives productivity, innovation, and organizational growth. 9.1 Importance of Training Programs Continuous learning equips employees with skills needed to adapt to industry changes. 9.2
Leadership Development Nurturing future leaders ensures continuity and strengthens internal capabilities. 9.3 Career Advancement Opportunities Providing clear career paths motivates employees to excel. 9.4 Retaining Top Talent Retention strategies, such as competitive compensation and professional development, reduce turnover. 9.5 Creating
an Inclusive Work Environment Diversity fosters creativity and innovation, contributing to a dynamic workplace culture. 10. How Does Effective Communication Contribute to Business Prosperity? Clear and consistent communication enhances collaboration and stakeholder relationships. 10.1 Internal Communication Strategies Transparent
communication fosters trust and ensures alignment across teams. 10.2 Effective Branding and Messaging Compelling messaging reinforces brand identity and attracts customers. 10.3 Transparent Stakeholder Communication Open dialogue with stakeholders builds trust and strengthens partnerships. 10.4 Crisis Communication Planning
Preparedness ensures swift and effective responses to crises, minimizing reputational damage. 10.5 Tools and Technologies for Enhanced Communication Platforms like project management software and conference room systems improve efficiency and coordination. Achieving business prosperity is a multi-faceted journey that demands a deep
understanding of various critical components, including leadership, innovation, customer satisfaction, financial management, marketing, and sustainability. Businesses that adopt a strategic, forward-thinking approach are better positioned to navigate the complexities of today’s competitive landscape and ensure long-term success. At the heart of
prosperity lies the ability to adapt to change while maintaining a focus on core principles such as resilience, value creation, and financial stability. Whether you’re a small business owner operating a coffee shop or the leader of a large corporation with global ambitions, the path to success requires constant evaluation and refinement of strategies.
Leadership plays a pivotal role in shaping a company’s vision and culture, while innovation drives growth and keeps businesses at the forefront of their industries. Expanding into global markets presents opportunities for growth but also requires careful planning, cultural sensitivity, and a keen understanding of legal and logistical challenges.
Sustainability, once viewed as optional, has now become integral to business success, appealing to environmentally conscious consumers and reducing operational costs. Companies that prioritize sustainable practices not only contribute to a better planet but also enjoy stronger reputations and competitive advantages. v Add 3,700 must-know words
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business cycle is an economics concept used to describe fluctuations in economic activity over an extended period of time. The business cycle affect the entire economy on a macro level and therefore also greatly impacts individual businesses that operate within the economy. Prosperity is one of the basic stages of business cycle.The three stages of
the business cycle, as identified by this theory, are prosperity, recession and recovery. Each of these stages represents a specific method for defining the status of an economy based on certain identifying characteristics. As simple as it sounds, however, disagreement often exists between economists about when one stage ends and another begins. A
fourth possible stage of the business cycle recognized by many economists is a depression, an extended and particularly deep recession.Article continues below this adLayoffs and a stall in new hiring characterize a recession. This reduction in employment represents both the result and the cause of decreases in production because of lower demand in
the market. This stage in particular has a cyclical, self-perpetuating tendency that becomes difficult to break out of. Recovery follows recession as the period of time where the economy experiences renewed growth. During recovery, demand and production increase, in turn raising levels of hiring and job creation.One of the defining characteristics of
the prosperity stage in the business cycle is low level of unemployment. Additionally, a prosperous economy experiences relatively high levels of consumer demand and production, matched with increased buying power for much of the population. This climate also tends to increase the availability of consumer credit. Another characteristic of
prosperity is the relatively high level of inflation usually prevalent during this stage of the business cycle.Article continues below this adAs with all other things, prosperity eventually hits its maximum level and begins to trend towards recession. This happens for a number of different reasons, usually several of them working in conjunction. The most
common reasons for the shift towards recession relate to prices increasing until they exceed the purchasing power of the population, consumer credit becoming overused or misused and employment reaching maximum levels. Additionally, inflation is often a contributing factor unless governments take measures to control inflation within the
economy."Business Cycles"; Lars Tvede; 2006



