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Having	a	successful	marketing	campaign	involves	the	coordination	of	many	different	departments.	Marketing	plans	manage	research,	design	and	copywriting,	digital	and	print	production,	plus	so	much	more.	These	separate	departments	all	have	to	work	together,	sticking	to	a	shared	schedule	and	budget.Managing	all	those	marketing	assets	is
challenging.	Get	a	headstart	on	your	next	marketing	project	by	using	these	15	free	marketing	templates	for	Excel	and	Word.	Theyll	help	you	from	the	planning	stage	and	budgeting	to	tracking	your	campaign	to	ensure	you	stay	on	schedule	and	within	your	budget.	We	have	dozens	of	free	project	management	templates	to	choose	from.	Heres	a	selection
of	marketing-related	templates.1.	Marketing	Plan	TemplateOrganize	the	phases	of	your	marketing	plan	by	downloading	our	free	marketing	plan	template	for	Word.	Our	free	marketing	plan	template	gives	you	a	place	to	define	your	strategy	and	how	you	intend	to	implement	it	over	the	month,	quarter	or	year.You	can	use	the	marketing	plan	template	to
highlight	your	goals	and	current	position	in	the	market.	Use	it	to	schedule	tasks	over	a	timeline	with	start	and	end	dates,	track	KPIs	and	much	more.	A	marketing	plan	offers	a	high-level	view	of	the	marketing	campaign	and	helps	you	market	your	brand,	product	or	service	more	effectively.Use	our	free	template	to	build	a	framework	for	your	marketing
plan	within	the	context	of	the	potential	customers	you	want	to	target.	It	helps	you	reduce	risk	and	increase	the	chances	that	your	marketing	will	be	successful.2.	Marketing	Campaign	TemplateUsing	our	free	marketing	campaign	template	will	help	you	plan	how	you	introduce	your	product	or	service	across	multiple	platforms.	The	template	helps	you
use	market	research	to	better	map	out	a	product	or	service	launch	and	communicate	the	plan	to	everyone	on	your	marketing	team.ProjectManagers	marketing	campaign	template.	Try	it	freeYou	can	use	the	template	to	organize	everything	you	need	for	a	successful	marketing	campaign	including	the	goals	of	the	marketing	campaign,	who	youre	going
to	target,	the	media	plan	and	how	youll	execute	it.	Not	only	that,	but	you	have	the	tools	to	keep	track	of	the	marketing	campaign,	including	collecting	key	performance	indicators	(KPIs).Use	our	free	marketing	campaign	template	when	the	product	or	service	you	created	is	done	but	hasnt	launched.	Our	free	marketing	campaign	template	will	help	you
successfully	promote	the	product	or	service,	connecting	with	your	target	audience.	See	your	plan	on	our	kanban	board,	which	visualizes	the	workflow	and	gives	marketing	managers	visibility	into	their	teams	process.	If	they	see	issues,	they	can	quickly	reallocate	resources	to	keep	work	moving	forward	uninterrupted.	Teams	can	manage	their	backlog
and	collaboratively	plan	sprints.	Get	your	freeMarketing	Campaign	Template	Use	this	free	Marketing	Campaign	Template	to	manage	your	projects	better.	Get	the	Template	3.	Marketing	Budget	TemplateMarketing	costs	money,	but	you	dont	have	unlimited	funds.	Thats	why	you	need	our	free	marketing	budget	template	for	Excel.	It	ensures	you	get	a
good	return	on	your	investment	and	dont	overspend	on	your	marketing	campaign.The	free	marketing	budget	template	outlines	the	financial	investments	related	to	your	marketing	project	broken	up	by	year	or	quarter.	It	helps	you	collect	your	costs,	from	paid	advertising	and	sponsored	web	content	to	marketing	personnel,	software	and	more.Using	a
marketing	budget	template	goes	hand-in-glove	with	the	marketing	plan,	as	its	an	integral	part	of	the	larger	marketing	plan.	It	helps	you	forecast	what	you	need	to	spend	to	deliver	a	successful	marketing	campaign.4.	Marketing	Calendar	TemplateCapture	important	dates	in	an	easy-to-read	format	to	make	sure	you	dont	miss	deadlines,	meetings	and
more	with	our	free	marketing	calendar	template	for	Excel.	Use	the	free	template	to	view	your	marketing	campaigns	by	the	month,	quarterly	or	over	the	course	of	a	year.Marketing	calendars	are	essential	pieces	to	a	larger	marketing	plan.	Marketing	plans	can	be	complicated,	whereas	a	marketing	calendar	is	easy	to	read	at	a	glance	to	make	sure
youre	meeting	the	necessary	milestones.A	marketing	calendar	template	is	also	a	great	tool	for	communication	with	stakeholders.	They	dont	need	to	get	into	the	weeds	of	your	marketing	campaign.	Theyre	interested	in	your	progress	and	your	schedule,	both	of	which	can	be	tracked	on	a	marketing	calendar	template.5.	Creative	Brief
TemplateMarketing,	advertising	and	design	projects	require	project	briefs	just	as	construction,	manufacturing	or	engineering	projects	do.	Only	theyre	not	called	project	briefs,	theyre	called	creative	briefs.	If	youre	managing	one	of	these	projects,	then	you	need	our	free	creative	brief	template	for	Word.The	creative	brief	is	used	to	plan	the	project,
define	its	objectives	and	keep	everyone	involved	clear	on	what	the	project	is	about.	Its	created	at	the	beginning	of	the	project	but	referred	to	throughout	the	project	life	cycle	as	a	roadmap	to	keep	everyone	working	together.Our	free	creative	brief	template	details	the	target	audience,	your	competitors	in	the	marketplace,	what	the	key	message	is	and
how	it	should	be	delivered	plus	more.	Its	the	rule	by	which	you	measure	the	project	requirements	to	ensure	that	youre	keeping	to	them.6.	Marketing	Change	Log	TemplateChange	can	have	a	big	impact.	Whether	you	change	the	messaging	of	an	ad,	adjust	a	budget	or	redesign	your	homepage,	you	need	to	log	such	events.	Use	this	free	change	log
template	for	Excel	to	control	and	manage	change.	This	marketing	template	is	a	document	that	captures	whatever	change	is	impacting	work	and	tracks	it	throughout.It	captures	the	date	the	change	was	identified,	its	priority,	whos	assigned	to	dealing	with	it	and	its	status	to	ensure	that	its	on	track	and	doesnt	fall	through	the	cracks.7.	Marketing
Flowchart	TemplateMarketers	use	flowcharts	to	visually	represent	the	steps	involved	in	the	marketing	process,	from	developing	plans	and	content	marketing	to	advertising.	Using	this	free	flowchart	template	will	help	marketers	communicate	these	processes	more	clearly,	identify	weaknesses	and	improve	the	client	or	customer	experience.This
marketing	template	can	save	time	and	increase	efficiency	by	eliminating	unnecessary	steps	as	well	as	making	sure	the	important	steps	are	done	on	schedule.	It	can	analyze	the	performance	of	the	firm	or	its	campaigns	in	terms	of	data	reach,	digital	presence,	website	visits,	lead	generation	and	customer	conversion.The	flowchart	template	is	fully
customizable,	which	allows	it	to	be	easily	edited	and	reused	over	and	over	again.	Through	ovals	that	represent	the	start	or	finish	of	a	process,	arrows	that	indicate	the	direction	of	the	process	steps,	diamonds	that	mark	a	decision	or	activity	and	rectangles	that	represent	a	process,	marketers	get	valuable	insights.8.	Marketing	Event	Plan
TemplateWhether	its	a	tradeshow,	corporate	retreat	or	networking	party,	events	are	projects	and	they	need	to	be	planned	to	be	successful.	Our	free	event	plan	template	for	Excel	lays	out	everything	you	need	to	do	and	helps	you	avoid	any	glitches	that	will	negatively	impact	your	event.Youll	find	places	to	list	the	tasks	you	need	to	complete	to	have	the
event,	including	the	resources	you	need	to	execute	that	work.	Every	task	will	have	an	owner,	an	estimated	time	itll	take	to	complete	and	a	checklist	to	mark	if	its	been	started	and	to	note	when	completed.This	is	your	first	step	to	scheduling	your	event	and	figuring	out	a	feasible	timetable	to	get	everything	ready.	The	more	accurately	you	can	forecast
the	amount	of	time	itll	take	to	prepare	for	the	event,	the	less	likely	youll	miss	deadlines	and	threaten	the	success	of	the	event.9.	Vision	Statement	for	Marketing	TemplateMarketing	is	targeted	and	must	deliver	a	product	or	service	to	an	intended	audience.	But	if	that	target	is	not	clear,	the	marketing	message	will	be	equally	vague	and	not	effective.
Thats	why	this	free	vision	statement	template	for	Word	is	so	important.A	vision	statement	is	a	document	that	defines	the	purpose	of	a	business,	or	it	can	be	used	to	define	the	reason	behind	a	marketing	campaign.	This	marketing	template	is	a	way	to	ensure	that	all	work	is	being	done	to	achieve	that	vision	in	the	future.	The	vision	statement	template
will	guide	the	strategic	plans	for	a	marketing	firm,	or	its	clients	plans,	in	a	way	thats	easy	to	understand	by	all.The	vision	statement	template	works	by	following	a	few	simple	steps,	such	as	defining	the	mission,	core	values	and	value	proposition	of	the	brand.	For	each	of	these	steps,	there	is	a	corresponding	question	that	the	marketing	leadership	team
will	answer.	Through	this	process,	the	vision	for	the	firm	or	the	project	becomes	clear	and	the	work	that	follows	more	impactful.10.	Strategic	Roadmap	for	Marketing	TemplateMarketing	firms	and	teams	must	keep	strategy	in	mind.	All	campaigns	and	tactics	should	feed	into	a	higher	goal.	Thats	where	the	free	strategic	roadmap	template	for	Excel
comes	in.	It	allows	for	the	long	view,	which	is	often	how	businesses	stay	in	business.A	strategic	roadmap	template	visually	communicates	the	strategy	of	a	marketing	firm	as	well	as	those	steps	that	will	be	taken	to	achieve	its	long-term	goals	and	objectives.	This	marketing	templateis	a	powerful	tool	for	ensuring	that	everyone	from	leaders	to	marketing
team	members	are	on	the	same	page	when	it	comes	to	why	the	firm	is	doing	what	its	doing.The	strategic	roadmap	template	has	a	timeline	that	gives	a	birds-eye	view	of	where	the	firm	currently	is	and	where	it	wants	to	be	in	the	next	five	to	10	years.	This	is	an	essential	tool	to	prepare	and	disseminate	strategy	throughout	the	organization.11.
Marketing	Action	Items	TemplateWeve	talked	a	lot	about	planning	for	campaigns	or	events,	but	we	havent	covered	how	youll	go	about	accomplishing	your	goals.	Our	free	action	items	template	for	Excel	will	help	you	outline	the	steps	you	have	to	take	to	successfully	complete	that	marketing	plan.Action	items	are	the	steps	you	have	to	take	to	implement
your	marketing	plan.	In	other	words,	theyre	the	activities	or	tasks	thatll	carry	the	project	over	the	finish	line	in	time.	This	helps	you	figure	out	how	youre	going	to	get	the	marketing	project	work	done.Once	you	have	the	action	items	laid	out,	you	can	then	begin	to	assign	them	to	the	marketing	team.	Without	first	knowing	what	the	action	items	for	the
marketing	project	are,	it	would	be	impossible	to	fully	plan	for	either	a	small	or	larger	project.12.	Marketing	Project	Timeline	TemplateAll	marketing	initiatives	have	a	deadline	that	you	have	to	align	with	a	product	launch	or	campaign.	Whatever	the	marketing	project	is,	without	a	schedule	youll	never	get	it	done	in	time.	You	can	quickly	schedule	your
marketing	push	with	our	free	project	timeline	template	for	Excel.A	timeline	is	a	visual	tool	to	see	your	entire	marketing	campaign	in	one	place.	It	helps	you	see	when	tasks	need	to	be	completed,	which	in	turn	can	make	you	allocate	resources	more	wisely.	Its	also	the	backbone	of	any	thorough	marketing	schedule.When	youre	done	filling	out	our	free
project	timeline	template,	youll	see	where	your	major	deliverables	and	milestones	are	and	have	a	better	idea	of	how	much	the	project	will	cost	and	the	resources	youll	need	to	complete	it.13.	Marketing	Project	&	Task	Tracker	TemplateOf	course,	all	of	this	planning	and	scheduling	is	for	nothing	if	youre	unable	to	track	the	work	as	your	marketing	team
is	executing	it.	Thats	why	you	need	the	free	project	task	tracker	template	for	Excel	to	know	if	your	actual	progress	is	keeping	up	with	your	planned	progress.Having	a	project	task	tracker	template	means	you	have	the	tools	to	see	if	youre	keeping	to	your	schedule.	If	youre	not,	then	you	have	the	opportunity	to	get	back	on	track	before	its	too	late.	Best
of	all,	you	can	follow	the	task	throughout	the	marketing	project	life	cycle,	from	planning	through	execution.Our	free	project	task	tracker	lets	you	list	all	your	tasks	and	describe	them.	You	can	add	any	dependent	tasks	that	need	to	be	done	before,	after	or	during.	Plus,	you	can	add	the	marketing	team	members	assigned	to	that	task.	Then	add	priority,
start	and	end	dates,	the	actual	end	date	and	whether	the	status	is	opened	or	closed	to	keep	track	of	your	tasks.14.	Event	Proposal	TemplateMarketing	comes	in	all	shapes	and	sizes.	Theres	direct	mail,	billboards,	digital	ads,	websites	and	much	more.	But	one	of	the	most	effective	ways	to	connect	with	the	target	audience	is	in	an	event.	Whether	thats	a
tradeshow,	webinar	or	launch	party,	this	free	event	proposal	template	for	Word	is	the	perfect	document	to	get	things	moving.	This	marketing	template	is	a	detailed	document	that	takes	the	coming	event	and	defines	its	goals	and	objectives	to	better	serve	the	client.	It	is	a	thorough	tool	that	is	designed	to	win	the	bid,	which	is	the	first	step	of	any	event
planning	process.All	the	pertinent	information	is	collected	on	this	customizable	marketing	template,	from	its	purpose,	target	audience	and	event	stakeholders	to	the	even	schedule.	That	comprehensiveness	will	show	the	client	that	the	firm	understands	the	event	and	mapped	out	all	the	steps	to	ensure	its	success.15.	Cost-Benefit	Analysis	TemplateNot
all	marketing	ideas	are	good	ones.	To	know	which	to	follow	through	on	and	which	to	skip	you	need	to	figure	out	if	the	benefit	is	greater	than	the	cost	of	implementing	the	campaign.	To	do	that,	use	our	free	cost-benefit	analysis	template	for	Excel.Cost-benefit	analysis	works	by	comparing	what	you	expect	to	pay	against	the	benefits	or	opportunities
youll	get	from	the	marketing	project.	Its	a	way	to	determine	if	the	investment	is	worth	the	return	in	terms	of	costs.Using	our	free	cost-benefit	analysis	template	allows	marketing	executives	to	look	at	data	when	figuring	out	if	the	marketing	push	is	worth	the	price	theyll	be	paying.	Having	this	knowledge	is	a	powerful	tool	for	keeping	your	company
financially	viable.Go	Beyond	Templates	With	ProjectManagerDownload	the	above	free	marketing	templates	and	youll	be	able	to	better	manage	your	campaigns.	However,	templates	can	only	take	you	so	far.	They	are,	after	all,	static	documents.	If	you	need	to	change	anything,	its	time-consuming,	and	time	shouldnt	be	wasted	in	business.
ProjectManager	is	online	software	that	does	what	the	free	templates	do	and	more,	plus	it	does	it	in	real	time	so	you	have	more	insight.Use	the	Tools	You	Want	to	CollaborateOne	thing	templates	can	do	is	help	you	collaborate.	You	cant	have	multiple	marketing	teams	working	on	the	same	document	or	allow	different	versions	to	float	around.	Our
software	has	multiple	project	views,	all	of	which	are	updated	in	real	time	so	youre	always	working	on	the	most	current	version.	Managers	can	play	on	robust	Gantt	charts	with	timelines	that	can	link	dependencies,	add	milestones	and	set	a	baseline	to	track	planned	vs.	actual	effort	in	real	time.	Design	teams	can	use	kanban	boards	for	a	visual	workflow
and	other	teams	can	use	task	lists	or	calendars.See	How	Youre	Doing	in	Real	TimeThe	task	track	template	requires	that	you	add	to	the	document.	Our	real-time	dashboard	tracks	the	marketing	project	automatically.	Theres	no	setup	required	as	in	competitors	lightweight	products.	Our	live	dashboard	collects	data	and	displays	it	in	colorful	graphs
giving	you	a	high-level	view	of	your	costs,	workload	and	more.	We	even	have	customizable	reports	for	more	detail,	and	theyre	easy	to	share	to	update	stakeholders.Marketing	teams,	be	they	in	copy,	design	or	another	department,	need	to	collaborate	across	tools.	Our	collaborative	platform	allows	them	to	comment	at	the	task	level,	share	files	and	tag
anyone	on	the	project	team.	Real-time	communication	is	facilitated	by	email	notifications	and	alerts	in	the	tool	so	you	dont	have	to	leave	your	work	to	stay	in	touch	with	team	members	in	different	departments	or	locations.ProjectManager	is	award-winning	software	that	empowers	teams	to	work	better	together	and	gives	managers	the	tools	they	need
to	plan,	manage	and	track	work	in	real	time.	Use	task,	resource	and	risk	management	features	to	further	drive	successful	projects.	Join	teams	at	businesses	as	varied	as	Avis,	Nestle	and	Siemens	who	use	our	software.	Get	started	with	ProjectManager	today	for	free.	Corporate	Marketing	Plan	TemplateConsultant	Marketing	Plan	TemplateCoaching
Marketing	Plan	TemplateChild	Care	Marketing	Plan	TemplateCamping	Marketing	Plan	TemplateBarber	Shop	Marketing	Plan	TemplateMining	Marketing	Plan	TemplateAuction	Marketing	Plan	TemplateRegional	Real	Estate	Marketing	Advertising	Plan	TemplateSpecial	Offer	Marketing	Plan	for	Realtors	Estate	TemplateRepositioning	Real	Estate
Marketing	Plan	TemplateBlank	Local	Real	Estate	Marketing	Plan	TemplateSocial	Media	Engagement	Marketing	Plan	for	Realtors	TemplateTikTok	Real	Estate	Marketing	Plan	TemplateAesthetic	Facebook	Promotion	Marketing	Plan	TemplateInstagram	Marketing	Plan	for	Realtors	Estate	TemplateRealtor	Estate	Client	Acquisition	Marketing	Plan
TemplateAgency	Property	Listing	Marketing	Plan	for	Real	Estate	TemplateMarketing	Branding	Plan	for	Realtors	Estate	TemplatePrintable	Real	Estate	Agency	Marketing	Plan	TemplateOff-Plan	Real	Table	Marketing	Plan	TemplateProfessional	Real	Estate	Project	Marketing	Plan	TemplateMarketing	Plan	for	Real	Estate	Property	Developers
TemplateReal	Estate	Business	Marketing	Promotion	Plan	TemplateNew	Development	Real	Estate	Marketing	Plan	TemplatePre-Construction	Real	Estate	Marketing	Plan	Format	TemplateIndustrial	Real	Estate	Marketing	Plan	Layout	TemplateOffice	Space	Real	Estate	Marketing	Plan	TemplateCommercial	Real	Estate	Property	Marketing	Plan
TemplateReal	Estate	Marketing	Target	Plan	Design	TemplateOpen	House	Real	Estate	Marketing	Plan	TemplateApartment	Real	Estate	Marketing	Plan	TemplateReal	Estate	Selling	Marketing	Plan	Outline	TemplateSimple	Real	Estate	Promotion	Marketing	Plan	TemplateReal	Estate	Marketing	Plan	TemplateSample	Property	Real	Estate	Marketing
Strategy	Plan	TemplateResidential	Property	Marketing	Plan	TemplateMarketing	Plan	for	Realtors	Estate	TemplateContent	Marketing	Plan	for	Daycare	Business	TemplateSocial	Media	Marketing	Plan	for	Daycare	Business	TemplateMarketing	Plan	Cover	Sheet	TemplateMarketing	Plan	for	Daycare	Business	TemplateAffiliate	Marketing	Plan
TemplateEntertainment	Event	Marketing	Plan	TemplateTourism	Marketing	Plan	TemplateOnline	Store	Marketing	Plan	TemplateAutomotive	Dealership	Marketing	Plan	TemplateRetail	Marketing	Plan	TemplateSample	Executive	Summary	in	Marketing	Plan	TemplateYoga	Studio	Marketing	Plan	TemplateMarketing	can	get	messy.	Its	hard	to	estimate
budget	for	projects,	hiring,	and	outsourcing	over	the	course	of	a	year	especially	if	you	don't	have	a	solid	marketing	plan	in	place.To	make	creating	your	plan	easier,	I've	put	together	a	list	of	what	to	include.	Ive	also	compiled	a	few	different	strategic	marketing	plan	templates	where	you	can	easily	fill	in	the	blanks.In	this	article,	we're	going	to	discuss:
What	should	a	marketing	plan	include?	[Marketing	Plan	Outline]A	marketing	plan	is	a	roadmap	that	businesses	like	yours	use	to	organize,	execute,	and	track	their	marketing	strategy	over	a	given	period.The	marketing	plan	outline	we	discuss	will	help	you	create	an	effective	plan	that	easily	generates	buy-in	from	stakeholders.Download	This	Marketing
Plan	Outline	for	FreeMarketing	plans	can	get	quite	granular	depending	on	your	industry	and	how	big	your	digital	presence	is.	This	is	true	whether	you're	selling	to	consumers	(B2C)	or	other	businesses	(B2B).Despite	these	nuances,	here	are	the	essentials	Ive	found	should	be	present	in	every	marketing	plan	or	marketing	planner	template:Business
SummaryIn	a	marketing	plan,	a	business	summary	is	exactly	what	it	sounds	like	a	summary	of	the	organization.It	gives	all	stakeholders	a	refresher	on	your	company	before	delving	into	the	more	strategic	components	of	your	plan.	It	also	gives	them	something	easily	accessible	to	refer	to	if	they	have	questions	during	their	review.At	a	minimum,	most
business	summaries	include:Company	nameLocationMission	statementOur	marketing	plan	outline	also	includes	information	on	marketing	leadership,	which	is	especially	helpful	for	companies	with	large	marketing	teams.SWOT	AnalysisYour	marketing	plan's	business	summary	should	also	include	a	SWOT	analysis.	This	summarizes	your	business's
strengths,	weaknesses,	opportunities,	and	threats	(SWOT).Creating	a	SWOT	analysis	is	an	important	strategic	exercise	(and	call	me	a	marketing	nerd,	but	I	find	it	fun).	It	gives	everyone	involved	a	clear	picture	of	the	environment	your	business	is	working	in	and	how	it	is	doing	within	it.Its	like	a	quick	therapy	or	wellness	check-up	for	business.	You	see
where	youre	at	and	perhaps	even	get	to	vent	a	bit	before	taking	steps	to	improve	things.Including	a	SWOT	in	your	marketing	plan	reminds	readers	of	what	circumstances	are	being	considered	in	your	strategy.Pro	Tip:	In	my	experience,	its	good	to	have	stakeholders	from	every	section	of	the	business	contribute	to	creating	your	SWOT	analysis	so	that
nothing	is	overlooked.To	become	truly	accurate,	it	requires	thorough	market	research,	data	analysis,	and	competitive	analysis.Revisit	your	SWOT	every	time	you	work	on	your	marketing	plan,	as	your	audience	and	competition	will	inevitably	evolve.Business	InitiativesWhat	is	your	marketing	team	working	on?	What	do	you	want	to	work	on?Document
them	in	your	marketing	plan	under	business	initiatives.	This	section	sets	the	tone	for	the	rest	of	the	document	and	its	strategies.Be	careful	not	to	get	bogged	down	by	big-picture	company	initiatives	(i.e.,	opening	a	new	location	in	X	city	or	recruiting	new	talent	via	the	Y	platform),	which	you'd	normally	find	in	a	business	plan.This	section	should	outline
the	projects	specific	to	marketing.	Youll	also	describe	those	projects	goals,	which	will	be	measured.Every	initiative	should	follow	the	SMART	framework	for	goals	meaning	they	are	specific,	measurable,	attainable,	relevant,	and	time-bound.For	example,	a	broad	goal	might	be,	Increase	my	Facebook	following.	But	a	SMART	version	could	be,	Increase
my	Facebook	following	by	30%	by	June.	See	the	difference?Target	MarketNext,	consider	your	target	market,	or	the	audience	you	are	trying	to	reach	with	your	marketing	messages.	This	includes	your	industries	and	buyer	personas.IndustriesIf	youre	B2B,	youll	want	to	include	a	description	of	the	industries	your	customers	typically	work	in	or	those
where	your	products	or	services	are	used.	If	youre	B2C,	you	can	disregard	this	section.Buyer	PersonasA	buyer	persona	is	a	semi-fictional	description	of	your	ideal	customer.	It	focuses	on	traits	like:AgeLocationTitleGoalsPersonal	challengesPainsTriggering	eventIts	a	more	specific	characterization	of	your	target	market	or	the	types	of	people	you	want
to	work	with.This	section	of	your	marketing	plan	should	just	be	a	brief	summary	of	your	greater	buyer	persona	document	to	remind	readers	who	your	initiatives	are	speaking	to.	Competitive	AnalysisYour	buyer	persona	has	choices	regarding	solving	their	problems,	the	types	of	solutions	they	consider,	and	the	providers	that	can	administer	those
solutions.A	competitive	analysis	will	detail	the	companies	or	brands	youre	up	against,	which	should	be	considered	in	your	marketing	strategies.Consider	who	your	competition	is,	what	they	do	well,	and	where	the	gaps	are	that	you	can	fill.	This	can	include:PositioningMarket	ShareOfferingsPricingOur	marketing	plan	template	includes	space	to	list	the
specific	products	you	compete	with.	You	can	also	include	other	facets	of	the	other	companys	strategy,	such	as	their	blogging	efforts	or	customer	service	reputation.Keep	this	part	of	your	plan	simple.	Your	full	competitive	analysis	should	be	done	separately.Here	are	a	few	competitive	analysis	templates	to	get	started.Market	StrategyI	know	what	youre
thinking,	isnt	this	whole	plan	our	marketing	strategy?	And	youre	right	to	a	degree,	but	this	section	focuses	more	on	outlining	what	a	brand	needs	established	to	go	to	market.In	our	full-length	marketing	plan	outline,	the	market	strategy	section	contains	the	seven	Ps	of	marketing	(or	the	extended	marketing
mix):ProductPricePlacePromotionPeopleProcessPhysical	Evidence(Note:	You'll	learn	more	about	these	seven	sub-components	inside	our	free	marketing	plan	template,	which	you	can	download	here.)But	it	doesnt	simply	list	these	details.The	market	strategy	in	your	marketing	plan	is	where	all	the	pieces	come	together.	Your	market	strategy	describes
how	your	company	should	present	itself	in	the	market,	keeping	in	mind	its	SWOT,	competitors,	consumers,	and	goals.For	example,	if	you	found	that	one	of	your	competitors	employs	stronger	social	media	marketing	strategies,	you	might	add	We'll	post	3	times	per	week	on	our	social	media	profiles	under	Promotion.BudgetWhen	I	created	my	first
marketing	plan,	I	confused	the	marketing	budget	section	with	my	product's	price	and	other	financials.	Thats	what	price	in	your	market	strategy	is	for.This	section	describes	how	much	money	the	business	has	allotted	for	the	marketing	team	to	pursue	the	initiatives	and	goals	outlined	in	the	elements	above.Depending	on	how	many	individual	expenses
you	have,	you	may	want	to	itemize	your	budget	for	clarity.	Example	marketing	expenses	include:Outsourcing	costs	to	a	marketing	agency	and/or	other	providersMarketing	softwarePaid	promotionsEvents	(those	you'll	host	and/or	attend)Remember,	your	marketing	plan	only	includes	a	summary	of	the	costs.	Keep	a	separate	document	or	Excel	sheet	to
help	you	calculate	your	budget	much	more	effectively.	Heres	a	marketing	budget	template	to	get	started.Marketing	ChannelsYour	marketing	plan	should	also	include	a	list	of	your	marketing	channels.While	your	company	might	sell	the	product	using	certain	ad	space,	your	marketing	channels	are	where	you'll	publish	the	content.	This	content	educates
your	buyers,	generates	leads,	and	spreads	brand	awareness.If	you	publish	(or	intend	to	publish)	on	social	media,	this	is	the	place	to	discuss	it.	(Well	explore	social	media	marketing	plan	templates	that	will	help	you	get	more	granular	a	little	later.)Our	template	focuses	on	digital	platforms	(websites	and	social	media),	but	you	can	include	other
mediums,	such	as	newspapers	and	radio	ads,	if	necessary.With	social	media	as	an	example,	use	the	marketing	channels	section	of	your	marketing	plan	to	map	out	which	social	networks	you	want	to	launch	a	business	page	on.	You	should	also	highlight	what	youll	use	this	social	network	for	and	how	youll	measure	your	success.If	you	also	have	a	blog,	it
might	be	smart	to	leverage	content	marketing	tools	and	repurpose	long-form	content	into	smaller	social	media	posts.	This	helps	drive	extra	traffic	to	your	website	and	maximize	ROI.	But	be	sure	to	mention	it	in	this	section.Part	of	this	section's	purpose	is	to	prove	to	your	superiors,	both	inside	and	outside	the	marketing	department,	that	these	channels
will	serve	to	grow	the	business.Marketing	TechnologyLast	but	certainly	not	least,	your	marketing	plan	should	include	an	overview	of	the	tools	in	your	marketing	technology	(MarTech)	stack.These	are	the	tools	that	help	you	achieve	the	goals	you	outlined	in	the	previous	sections.	Since	all	types	of	marketing	software	usually	need	a	generous	investment
from	your	companys	leadership,	connecting	them	to	a	potential	ROI	for	your	business	is	essential.For	each	tool,	describe	what	youll	use	it	for,	and	be	sure	its	consistent	with	the	strategies	youve	outlined	elsewhere	in	your	marketing	plan.For	instance,	we	wouldn't	recommend	listing	an	advertising	management	tool	if	you	didnt	list	PPC	Advertising
under	Marketing	Channels.	This	may	raise	eyebrows.	Pro	tip:	If	youre	going	for	a	unified	marketing	solution	that	accomplishes	many	goals,	still	do	your	due	diligence.	Describe	all	of	the	ways	youll	use	the	software	and	why	its	the	best	option.When	discussing	marketing	analytics	software,	specify	what	metrics	youll	track	with	it,	why	those	metrics	are
necessary,	and	how	it	will	benefit	your	overall	marketing	strategy.Marketing	Plan	TimelineRolling	out	a	new	marketing	plan	is	a	big	lift.	To	ensure	smooth	project	progress,	create	a	timeline	that	maps	out	each	project's	schedule.A	marketing	plan	timeline	allows	your	team	to	view	all	projects,	campaigns,	events,	and	other	related	tasks	in	one	place
along	with	their	deadlines.This	ensures	everyone	on	your	team	knows	whats	due	when	and	whats	up	next	in	the	pipeline.Typically,	these	plans	cover	marketing	efforts	for	the	entire	year,	but	some	companies	may	operate	bi-annually	or	quarterly.Once	youve	completed	your	analysis,	research,	and	goal	setting,	its	time	to	set	deadlines	for	your
assignments.	From	new	content	initiatives	to	product	launches,	everything	will	need	a	deadline.	Take	into	account	any	holidays	or	events	taking	place	over	the	course	of	the	year.While	setting	deadlines	for	the	entire	year	may	seem	daunting,	start	by	estimating	how	long	you	think	each	task	will	take.	Then,	set	a	deadline	accordingly.	Track	the	time	it
actually	takes	for	you	to	complete	similar	types	of	projects.Once	youve	completed	a	few	of	them,	you	can	set	more	accurate	deadlines.	Looking	for	more	tactical	support?	This	guide	breaks	down	how	todevelop	a	content	plan	that	aligns	with	business	goals	from	ideation	to	execution.For	each	project,	youll	want	to	build	in	time	for:Brainstorming:	This
is	the	first	phase	where	your	idea	comes	to	life	in	a	project	outline.	Decide	what	you	want	to	achieve	and	which	stakeholders	must	be	involved	to	meet	your	goal.	Set	a	due	date	and	set	up	any	necessary	meetings.Planning:	This	can	include	determining	the	projects	scope,	determining	its	budget,	finalizing	deadlines,	and	determining	who	is	working	on
each	task.	It	also	includes	mapping	out	any	campaigns	needed	for	each	project	(social	media,	PR,	sales	promotions,	landing	pages,	events,	etc.).Execution:	This	third	phase	is	all	about	your	project	launch.	Decide	on	a	date	to	launch	and	monitor	the	progress	of	the	project.	Set	up	a	system	for	tracking	metrics	and	KPIs.Analysis:	In	this	final	phase,	you
will	analyze	all	of	your	performance	data	to	see	whether	or	not	your	marketing	efforts	paid	off.	Did	you	meet	your	goals?	Did	you	complete	your	projects	on	time	and	within	budget?Pro	tip:	All	projects	and	their	deadlines	should	be	in	a	central	location	where	your	team	can	access	them.	This	may	be	a	calendar	like	HubSpot's	tool,	shared	document,	or
project	management	tool.	With	the	outline	mentioned	above,	heres	how	you	should	go	about	creating	your	marketing	plan.1.	Research,	research,	research.The	first	step	in	creating	a	marketing	plan	is	conducting	market	research.	This	is	where	I	gather	all	the	data	and	insights	to	complete	SWOT	and	competitor	analyses.Additionally,	I	need	a	good
picture	of	the	current	market.	How	do	I	compare	to	my	competitors?	What	are	they	missing?	What	can	I	offer	that'll	give	me	a	competitive	advantage?	Doing	a	competitor	analysis	can	help.Answering	questions	like	this	should	help	you	figure	out	what	your	customer	wants,	which	brings	us	to	step	number	two.	2.	Define	and	refine	your	target
audience.Who	are	you	trying	to	market	to?	Who	buys	your	product	or	service?If	your	company	already	has	buyer	personas,	this	step	means	you	should	review	and	refine	yourcurrent	personas.	But	if	you	don't,	you	should	create	one.Your	buyer	persona	should	include	demographic	information	such	as	age,	gender,	and	income,	as	well	as	psychographic
information	such	as	pain	points	and	goals.What	drives	your	audience?	What	problems	do	they	have	that	your	product	or	service	can	fix?Once	you	have	this	information	written	out,	it'll	help	you	define	your	goals,	which	brings	us	to	step	three.3.	Define	your	SMART	goals.My	mother	always	used	to	tell	me,	You	can't	go	somewhere	unless	you	have	a
road	map.For	someone	geographically	challenged,	like	me,	that	was	literal	advice.	But	it	can	also	be	applied	metaphorically	to	marketing.You	can't	improve	your	ROI	unless	you	know	your	goals.After	you've	figured	out	your	current	situation	and	know	your	audience,	you	can	begin	to	define	your	SMART	goals.SMART	goals	are	specific,	measurable,
attainable,	relevant,	and	time-bound.	This	means	that	all	your	goals	should	be	specific	and	include	a	time	frame	for	which	you	want	to	complete	them.For	example,	your	goal	could	be	to	increase	your	Instagram	followers	by	15%	in	three	months.Before	you	start	any	tactic,	write	them	out.	Then,	you	can	begin	to	analyze	which	tactics	will	help	you
achieve	that	goal.	That	brings	us	to	step	number	four.4.	Analyze	your	tactics.What	tactics	will	help	you	achieve	your	goals?	What	are	the	right	channels	and	action	items	to	focus	on?This	is	where	you	figure	that	out.If	your	goal	is	to	increase	your	Instagram	followers	by	15%	in	three	months,	your	tactics	may	include	hosting	a	giveaway,	responding	to
every	comment,	and	posting	three	times	a	week.Once	you	know	your	goals,	brainstorming	several	tactics	to	achieve	them	should	be	easy.That	said,	you	may	not	be	able	to	pursue	every	tactic	on	your	list	(unless	you	have	an	unlimited	budget,	which,	if	so,	jealous).	This	brings	us	to	step	number	five.5.	Set	your	budget.Before	you	can	begin
implementing	any	of	the	ideas	that	you've	come	up	with	in	the	steps	above,	you	have	to	know	your	budget.For	example,	your	tactics	might	include	social	media	advertising.	However,	if	you	don't	have	the	budget	for	that,	then	you	might	not	be	able	to	achieve	your	goals.While	youre	writing	out	your	tactics,	be	sure	to	note	an	estimated	budget.	You	can
include	the	time	itll	take	to	complete	each	tactic	in	addition	to	the	assets	you	might	need	to	purchase,	such	as	ad	space.6.	Document	it.With	all	our	information	in	hand,	now	you	need	to	document	it.	Next,	well	talk	through	three	different	templates	you	can	follow:	HubSpots	Free	Marketing	Plan	TemplateTo	help	you	get	started	with	your	marketing
plan,	HubSpot	has	a	free	marketing	plan	template	(	(or	marketing	planner	template):Download	your	marketing	plan	template	here.Whos	it	right	for?:	Anyone!	But	especially	businesses	whose	marketing	efforts	are	focused	online.What	I	like:	The	template	is	an	easy-to-use,	editable	word	document.	It	opens	automatically	in	Microsoft	Word	(or	your
word	processing	software	of	choice),	and	you	can	click	right	into	each	field	to	make	changes.It	also	includes	all	of	the	essential	elements	we	discussed	earlier:Business	Summary	(with	SWOT	Analysis)Business	InitiativesTarget	Market	(with	buyer	personas	and	competitive	analysis)Market	StrategyBudgetMarketing	ChannelsMarketing
TechnologyWhile	focused	on	digital	methods,	it	can	be	easily	edited	to	include	more	methods	like	traditional	media	as	well.Lets	take	a	look	at	what	each	section	may	look	like	completed	using	the	template.Business	SummaryInclude	your	company	name,	a	list	of	the	individuals	responsible	for	enacting	the	different	stages	of	your	plan,	and	a	brief
mission	statement.Business	InitiativesThis	is	where	you	document	what	your	business	is	focusing	on	from	a	marketing	perspective.	They	are	the	projects	that	every	other	strategy	feeds	into.Target	MarketOutline	your	target	audience(s)	that	your	efforts	will	reach.	You	can	include	a	brief	overview	of	your	industry	and	buyer	personas.BudgetThis	is	an
overview	of	the	money	youll	spend	to	help	you	meet	your	marketing	goals.	Create	a	good	estimate	of	how	much	you'll	spend	on	each	facet	of	your	marketing	program.Marketing	ChannelsList	the	channels	youll	use	to	achieve	your	marketing	goals.	Describe	why	you're	using	each	channel	and	what	you	want	to	accomplish	so	everyone	is	on	the	same
page.One-Page	Marketing	Plan	TemplateAs	you	may	have	gathered,	a	marketing	plan	covers	a	lot	of	information,	but	it	doesnt	have	to	be	a	long	document.	And	frankly,	sometimes	you	dont	want	it	to	be.When	you	have	to	share	information	with	busy	stakeholders	or	need	information	at	a	glance,	a	one-page	marketing	plan	can	be	the	right
solution.Marketing	agency	Llama	Lead	Gen	has	a	free	one-page	PDF	template	that	includes	everything	we	discussed	earlier.Whos	it	right	for?:	This	is	a	great	solution	for	small	businesses	that	want	to	organize	their	thoughts,	businesses	just	getting	off	the	ground,	or	any	organization	just	looking	for	a	quick	cheat	sheet	on	their	marketing	plan.What	I
like:	It	also	includes	a	one-page	template	for	summarizing	your	customer	journey	and	buyer	personas.Strategy-specific	Marketing	Plan	TemplatesMarketing	is	a	broad	umbrella	that	covers	specialties	like	email	marketing,	content	marketing,	and	search	engine	marketing.In	the	next	sections,	we	will	break	down	three	of	the	most	common	strategy-
specific	marketing	plans	you	may	need:	We	will	also	share	templates	to	help	you	create	them.Marketing	Campaign	Plan	TemplateYour	marketing	plan	is	a	high-level	view	of	the	different	marketing	strategies	youll	use	to	meet	your	business	objectives.	A	marketing	campaign	template,	on	the	other	hand,	is	a	focused	plan	to	help	achieve	those	goals.For
example,	if	your	marketing	initiative	is	to	generate	more	qualified	boost	revenue	at	your	clothing	store,	your	marketing	campaign	may	be	a	sale	called	the	Summer	Sale	Spectacular.A	marketing	campaign	template	should	include	the	following	key	components:Campaign	OverviewCampaign	StrategyTimeline	and	MilestonesBudget	&
ResourcesCampaign	Creative	&	AssetsPromotion	and	DistributionMetrics	&	AnalyticsTeam	Roles	&	ResponsibilitiesPro	Tip:	HubSpot	has	a	free	editable	template	with	all	of	these	elements	for	you.	Lets	go	a	little	deeper	into	each	of	them.	Well	also	share	examples	of	what	these	sections	may	look	like	in	the	template.	Campaign	OverviewYour	overview
serves	as	an	introductory	guide	to	your	campaign,	giving	a	quick	understanding	of	its	purpose,	target	audience,	and	key	metrics.Providing	a	comprehensive	overview	helps	ensure	that	everyone	involved	understands	the	goals	and	objectives	clearly.Example:Campaign	StrategyThis	is	your	roadmap	for	executing	the	campaign	and	ensures	stakeholders
have	a	comprehensive	understanding	of	how	the	campaign	will	be	implemented.This	section	should	encompass	your	value	proposition,	competitive	analysis,	messaging	and	positioning,	marketing	channels,	and	required	tools.Example:Timeline	and	MilestonesFrom	pre-launch	hype	to	post-launch	evaluation,	this	section	of	your	marketing	campaign
plan	estimates	how	long	it	will	take	to	set	up,	run,	and	complete	your	campaign.	It	should	include	your	start	and	end	dates	as	well	as	major	milestones.Example:Budget	&	ResourcesHere,	you	provide	an	overview	of	the	finances	and	necessary	resources	for	the	campaign.Identify	the	budget	youll	need	to	run	your	campaign	and	how	it	will	be
distributed.	This	could	include	the	amount	youll	spend	on	creating	content	or	ad	placements	in	different	areas.Having	these	numbers	also	helps	you	later	when	you	quantify	your	campaign's	success,	like	ROI.Campaign	Creative	&	AssetsThis	section	focuses	on	the	marketing	campaign's	visual	and	messaging	elements.	It	encompasses	various	aspects,
including	design	elements,	branding	guidelines,	tone	of	voice,	and	creative	direction.Identify	the	content	youll	create	and	distribute	during	your	campaigns	like	blog	posts,	video	ads,	or	email	newsletters.	Brainstorm	content	ideas	to	find	relevant	topics,	set	up	outlines	or	creative	briefs.	Then,	add	them	to	your	content	calendar	to	establish	clear
workflows.This	is	also	where	youll	describe	what	the	marketing	campaign	will	look	like	and	how	youll	use	design	elements	to	attract	your	audience.Example:Promotion	and	DistributionHeres	where	you	identify	the	channels	youll	use	to	enact	your	marketing	campaign	to	reach	your	audience.Maybe	you	run	a	social	media	campaign	on	X	to	raise	brand
awareness.	Or	you	launch	a	direct	mail	campaign	to	notify	your	audience	of	upcoming	sales.Example:Metrics	&	AnalyticsBy	leveraging	the	power	of	data,	you	can	unlock	a	deeper	understanding	of	your	campaign's	impact,	identify	areas	for	improvement,	and	align	your	marketing	efforts	for	greater	success.In	this	section,	identify	the	metrics	you	will
use	to	measure	the	results	of	your	campaign	when	it	ends	(e.g.,	conversion	rates,	sales,	sign-ups,	etc.).Example:Team	Roles	and	ResponsibilitiesLastly,	use	this	section	to	identify	teams	and	people	who	will	be	involved	in	enacting	your	marketing	plan	from	start	to	finish,	such	as	those	responsible	for	creating	your	marketing	assets,	budgets,	or
analyzing	metrics	once	campaigns	are	complete.By	clearly	defining	team	roles	and	responsibilities,	everyone	can	contribute	their	expertise	and	work	cohesively	to	achieve	the	campaign's	goals	and	objectives,	ensuring	a	successful	and	impactful	execution.Example:How	to	get	the	most	out	of	this	template:	This	template	comes	filled	out	with	an
example	of	a	marketing	campaign	done	right.	Read	through	this	thoroughly	before	filling	it	out	to	understand	the	caliber	of	detail	you	should	include.Still	getting	your	feet	wet	with	marketing	campaigns?	Check	out	our	Ultimate	Guide	to	Marketing	Campaigns	to	dive	in.Digital	Marketing	Plan	TemplateA	digital	marketing	plan	is	similar	to	a	marketing
campaign	plan.	But,	as	the	name	suggests,	its	tailored	to	the	campaigns	that	you	run	online.Lets	review	the	key	components	of	a	digital	marketing	plan	template	to	help	you	meet	your	goals.Objectives:	The	goals	for	your	digital	marketing	and	what	you	hope	to	accomplish,	like	driving	more	traffic	to	your	website.	Maybe	you	want	to	drive	more	traffic
to	your	website,	orBudget:	Identify	the	cost	of	running	your	digital	marketing	campaign	and	how	the	money	will	be	distributed.	For	example,	ad	placement	on	different	social	media	sites	costs	money,	as	does	creating	your	assets.Target	audience:	Which	audience	segments	are	you	hoping	to	reach	with	this	campaign?	Identifying	the	audiences	you
want	to	reach	with	your	digital	marketing	is	essential,	as	different	channels	house	different	audience	segments.Channels:	Identifies	the	channels	that	are	central	to	your	digital	marketing	campaign.Timeline:	Explain	the	length	of	time	your	digital	campaigns	will	run,	from	how	long	it	should	take	to	create	your	assets	to	the	campaign's	final	day.Miro
has	a	free	digital	marketing	plan	template	to	help	you	outline	and	document	these	elements.Product	Marketing	Plan	TemplateProduct	marketing	is	a	totally	different	beast	from	general	marketing.	So,	having	a	dedicated	product	marketing	plan	is	essential.Allie	Konchar,	Partner	&	Head	of	Client	Success	at	Omniscient	and	former	HubSpotter
described	it	best,	Unless	you	have	devoted	superfans	[like	Apple],	most	people	arent	waiting	with	their	wallets	out,	ready	to	buy	your	next	new	product.	You	need	product	marketing	campaigns	to	hype	up	your	audience.To	help,	weve	created	the	Ultimate	Product	Marketing	Go-To-Market	Kit,	a	collection	of	templates	to	help	your	team	align	on	and
execute	your	next	product	launch.How	to	get	the	most	out	of	these	templates:	Product	marketing	is	a	cross-functional	department.	Because	of	this,	each	template	in	the	kit	has	its	own	unique	purpose,	but	they	are	best	utilized	in	tandem,	as	Stefan	Groschupf,	founder	and	CEO	of	several	tech	companies	including	Datameer,	explains.He	described	how
each	template	should	be	used:Product	Launch	Planning	Template:	Create	tasks	that	need	to	be	completed	for	the	product	launch,	provide	progress	updates,	and	plan	social	media	and	PR	messagingProduct	Update	Email	Templates:	Internally	communicate	product	updates	and	changes	to	your	teamProduct	Roadmap	Template:	Create	a	schedule	of	all
the	tasks	that	will	be	addressed	and	who	will	be	handling	themProduct	Lifecycle	Mapping	Template:	Keep	track	of	your	products	lifecycle	stagesProduct	Classification	Template:	Classify	your	product	and	align	all	teams	on	product	vision,	marketing	plan,	and	sales	strategySWOT	Analysis	Template:	Determine	your	products	strengths,	weaknesses,
opportunities	and	weaknesses,	as	well	as	conduct	market	research	on	the	competitionSales	Plan	Template:	Outline	and	communicate	sales	strategy	to	stakeholders.Collaborate	with	your	template	across	each	department	to	complete	these	templates.	This	helps	ensure	the	alignment	and	buy-in	needed	to	execute	a	successful	product	marketing
strategy.Social	Media	Marketing	Plan	TemplatesAs	your	marketing	department	grows,	so	will	your	presence	on	social	media.	And,	as	your	social	media	presence	grows,	so	will	your	need	to	measure	and	plan	what	types	of	content	you	want	to	publish	across	each	network.If	you're	looking	for	a	way	to	deepen	your	social	media	marketing	strategy	even
further	than	the	marketing	plan	template	above	the	following	collection	of	social	media	marketing	plan	templates	is	perfect	for	you:Download	10	free	Social	Media	Marketing	Planning	Templates	here.Lets	review	each	template	and	what	youll	find	in	each	one.1.	Social	Media	Reporting	TemplatesIf	you	plan	to	implement	social	media	in	your	marketing
plan,	these	reporting	templates	can	help	you	track	your	progress.	It	includes	things	like	total	traffic,	top	posts,	channel	performance,	follower	growth,	and	top	landing	pages.What	I	like:	This	social	media	marketing	template	is	actually	a	collection	of	templates.	Its	a	slide	deck	of	editable	charts	and	graphs	you	can	use	to	report	on	your	social	media
performance	to	your	team.2.	Social	Media	Marketing	ProposalWith	this	template,	you	can	create	an	entire	social	media	marketing	proposal.	This	will	outline	the	social	media	goals,	the	scope	of	the	work,	and	the	tactics	you	plan	to	implement.What	I	like:	This	proposal	can	double	as	a	deep	dive	into	the	marketing	channel	section	of	your	marketing
plan.	It's	relatively	straightforward	and	contains	all	the	essential	sections	of	a	proposal.3.	Social	Media	Editorial	CalendarUse	this	template	to	organize	your	social	media	editorial	calendar	at	a	high	level.	While	each	platform	rightfully	calls	for	its	own	calendar,	having	a	cumulative	document	lets	your	team	know	whats	going	live	on	any	given	day	at	a
glance.What	I	like:	This	calendar	makes	tracking	activity	across	every	social	media	platform	easy	since	each	platform	is	assigned	a	specific	color.4.	Facebook	Live	ScheduleYoull	find	a	tab	dedicated	to	Facebook	Live	in	our	Facebook	content	calendar	template.	This	template	will	help	you	organize	what	live	events	you	want	to	do	and	when.What	I	like:
Once	you've	decided	on	dates,	you	can	color-code	your	Facebook	calendar	and	coordinate	with	your	editorial	calendar.	That	way,	everyone	can	see	what	lives	are	running	in	relation	to	other	campaigns.5.	Instagram	Content	Calendar	and	Inspiration	LogUsing	Instagram	regularly?	Do	you	want	to	increase	your	following?	With	this	template	organize
and	plan	future	Instagram	posts.What	I	like:	This	is	more	than	just	a	content	calendar.	You	can	use	this	doc	to	collaborate	with	your	team	on	messaging,	landing	pages	linked	in	your	bio,	and	campaign	rollouts.6.	Hashtag	HolidaysIf	you're	going	to	use	social	media	in	your	marketing	plan,	you	can	use	hashtag	holidays	to	show	personality,	stay	relevant,
and	reach	new	audiences.What	I	like:	These	holidays	are	a	fun	way	to	fill	out	your	social	media	publishing	schedule.	With	this	template,	you'll	get	a	list	of	the	most	common	hashtag	holidays	for	the	year.7.	Social	Media	AuditConducting	a	social	media	audit?	This	template	can	help	you	gather	the	right	analytics.	Tracking	the	results	of	your	marketing
efforts	is	key	to	determining	ROI.What	I	like:	Use	this	template	to	track	your	social	media	campaigns	to	determine	what	worked	and	what	didn't.	From	there,	you	can	allocate	funds	for	the	strategies	that	deliver	desired	results.8.	Social	Media	Image	SizesWith	this	template,	your	team	can	have	the	latest	social	media	image	sizes	handy.	This	template
includes	image	sizes	for	all	major	social	media	platforms,	including	Facebook,	Instagram,	and	X.What	I	like:	Having	a	resource	like	this	handy	for	your	team	helps	ensure	any	content	you	create	will	be	optimized	for	the	platform	its	going	on.	It	will	be	correctly	sized	so	no	content	will	get	cut	off	or	poorly	displayed.9.	Social	Media	Software	RFP
QuestionsThis	template	lists	questions	to	help	you	decide	which	social	media	management	platform	your	business	should	use.What	I	like:	Once	you	decide	on	the	social	media	tactics	you'll	implement	in	your	marketing	plan,	this	template	can	help	you	determine	which	tool	will	be	best	for	making	them	happen.10.	Paid	Social	Media	TemplateWith	this
template,	you	can	organize	your	annual	and	monthly	budget	for	your	paid	social	media	calendar.What	I	like:	All	you	need	to	do	is	plug	in	your	numbers,	and	the	formulas	will	do	the	work	for	you.	I	recommend	using	this	in	conjunction	with	your	marketing	plan	budget	to	ensure	you	are	not	overspending	and	funds	are	allocated	appropriately.Set	your
marketing	planning	process	up	for	success.A	marketing	plan	is	crucial	to	your	greater	marketing	results,	but	dont	let	this	importance	intimidate	you.Whether	youre	a	seasoned	professional	or	just	getting	started,	with	all	of	the	marketing	plan	templates,	examples,	and	advice	shared,	you	have	everything	you	need	to	set	your	marketing	planning
process	up	for	success.Editor's	note:	This	post	was	originally	published	in	December	2016	and	has	been	updated	for	comprehensiveness.	What	is	the	purpose	of	a	marketing	plan?	It	aligns	your	team	on	vital	marketing	objectives,	resource	allocation,	and	tracking	metrics.	What	should	a	marketing	plan	include?	It	should	include	a	business	overview,
target	market	details,	competitor	analysis,	chosen	marketing	channels,	and	expected	ROI.	How	can	AI	enhance	marketing	strategies?	Utilize	chatbots,	automatic	A/B	testing,	sentiment	analysis,	and	lead	scoring	for	better	efficiency.	Why	is	understanding	the	target	market	crucial?	Knowing	demographics	and	psychographics	helps	tailor	marketing
strategies	to	specific	buyer	personas.	Where	can	I	find	templates	for	my	marketing	plan?	A	free	comprehensive	marketing	plan	template	and	additional	focused	templates	are	available	for	download	in	this	article.	An	effective	marketing	plan	keeps	your	team	focused	on	vital	marketing	objectives.	For	example,	it	can:	Outline	strategies	for	reaching
your	target	audience	Define	how	youll	allocate	resources	Establish	metrics	so	you	can	track	progress	Since	writing	a	marketing	plan	from	scratch	is	time-consuming,	its	faster	to	start	from	a	marketing	plan	template.	In	this	post,	Ive	created	a	marketing	plan	template	that	you	can	download	and	use	for	free.	Ive	also	included	five	other	templates	that
you	can	try	with	a	free	two-week	trial	of	Wrike.	These	are	much	more	powerful,	helping	you	to	plan	individual	parts	of	your	marketing,	such	as	your	competitor	analysis.	But	before	I	get	to	that,	let	me	clarify	what	you	should	include	in	your	marketing	plan.	What	should	a	marketing	plan	contain?	Entire	books	have	been	written	to	answer	the	question
of	what	a	marketing	plan	should	contain.	The	most	famous	one	is	Allan	Dibs	The	1-Page	Marketing	Plan,	which	I	can	fully	recommend	if	you	want	to	get	into	the	weeds	of	marketing	plans.	But	to	summarize	some	of	the	key	points,	marketing	plans	should	typically	include:	An	overview	of	your	business	A	description	of	your	target	market	and	ideal
customer	Competitor	research	Which	channels	youll	use	to	reach	customers	Which	technology	youll	leverage	A	summary	of	how	much	youll	invest	and	your	expected	return	Well	go	over	all	of	that	here.	And	as	a	bonus,	since	AI	continues	to	revolutionize	the	world	we	live	in,	well	also	include	some	ways	that	you	can	build	artificial	intelligence	into	your
marketing	plan.	Business	overview	Begin	your	marketing	plan	by	summarizing:	What	your	business	does	Who	it	serves	What	makes	your	offer	unique	One	mistake	I	often	see	companies	making	is	creating	a	value	proposition	thats	too	broad.	Trying	to	appeal	to	everyone	normally	means	you	end	up	appealing	to	nobody.	For	example,	a	marketing
agency	offering	every	online	and	offline	marketing	service	under	the	sun	is	likely	to	be	outcompeted	by	niche	agencies	that	specialize	in	one	particular	aspect	of	marketing.	So,	dont	be	afraid	to	spell	out	what	makes	you	different!	Your	messaging	could	turn	some	people	off,	but	thats	not	a	problem	if	the	right	customers	are	drawn	to	you.	Here	are
some	examples	of	unique	selling	propositions:	You	deliver	results	faster	You	fix	a	problem	more	slowly,	but	the	fix	is	a	permanent	one	Your	pricing	strategy	is	different	from	the	rest	of	the	market	You	offer	a	broader	range	of	products	than	your	competitors	Your	product	is	substantially	easier	to	use	Target	market	Next,	its	time	to	go	into	more	detail
about	who	youre	serving.	Write	down:How	big	is	your	target	market?	Where	are	your	target	customers	based?	Are	you	marketing	to	businesses	(B2B),	consumers	(B2C),	or	both?	Businesses	commonly	reflect	on	their	customers	demographics	at	this	stage	of	the	process.	For	example:	Age	Gender	Ethnicity	Marital	status	Income	level	What	I	see	less
often	is	businesses	reflecting	on	psychographic	criteria.	And	yet,	your	customers	opinions,	priorities,	personalities,	and	lifestyles	have	a	huge	effect	on	their	purchasing	behavior.	Thats	why	its	a	good	idea	to	create	buyer	personas	that	summarize:	Pain	points	Goals	Challenges	Objections	Purchase	triggers	But	dont	overwhelm	yourself	by	creating
more	personas	than	you	have	the	resources	to	serve.	This	is	especially	true	for	startups	and	small	businesses,	who	are	usually	better	off	serving	only	one	persona,	or	set	of	overlapping	personas.	Businesses	of	all	sizes	can	benefit	from	thinking	about	who	is	their	ideal	customer,	and	mapping	out	that	persons	customer	journey	in	as	much	detail	as
possible.	Competitors	Unless	youre	creating	a	product	thats	completely	new,	its	likely	that	youll	have	direct	competition	from	other	businesses.	Contrary	to	popular	belief,	this	is	actually	a	good	thing,	because	it	indicates	theres	a	market	for	what	youre	offering.	In	your	competitive	analysis,	outline:	What	your	competitors	are	offering	What	parts	of
your	solution	they	lack	What	parts	of	their	solution	you	lack	In	fast-moving	industries	like	tech,	this	type	of	information	can	quickly	get	out	of	date.	So,	its	important	to	update	your	market	research	on	a	regular	basis.	I	suggest:	Visiting	your	competitors	websites	every	six	months	to	see	which	offers	they	have	and	how	theyre	positioning	them	During
sales	calls,	ask	leads	which	other	solutions	theyre	considering	After	a	customer	chooses	you	(or	a	competitor!),	ask	what	made	them	choose	one	solution	over	the	other	Channels	Write	down	a	one-page	overview	of	your	strategy	for	each	of	the	marketing	channels	youll	be	using	to	reach	your	customers.	For	social	media,	reflect	on:	Which	sites	are	you
going	to	be	on?	How	often	are	you	going	to	post?	Whos	going	to	post?	Whats	the	voice	of	your	brand?	How	are	you	going	to	ensure	engagement?	For	content	marketing,	consider:	How	much	content	are	you	going	to	produce?	Whos	going	to	create	it?	Where	is	it	going	to	be	published?	How	are	you	going	to	decide	what	to	produce?	What	content
formats	will	you	use?	What	style	guide	will	your	content	follow?	For	paid	marketing,	think	about:	Which	PPC	channels	are	you	going	to	use?	What	types	of	ads	will	you	run?	Whats	your	budget	for	each	one?	How	are	you	going	to	differentiate	your	ads	to	make	them	stand	out?	If	youre	just	getting	started,	its	smart	to	choose	one	channel	to	focus	on	and
ignore	the	others,	just	because	you	have	limited	resources.	The	fastest	way	to	reach	customers	as	an	early-stage	business	is	often	through	partnerships.	This	is	because	its	more	efficient	to	leverage	an	existing	audience	than	it	is	to	build	a	new	one	from	scratch.	So,	ask	yourself:	Which	influencers,	channels,	and/or	podcasts	do	your	customers	already
follow?	How	can	you	build	relationships	with	those	partners?	What	incentives	will	you	offer	the	partners?	What	joint	ventures	will	you	create?	Marketing	technology	Next,	consider	the	tools	you	want	to	use	in	your	marketing	stack.	For	example,	you	might	have:	A	work	management	platform	(like	Wrike)	where	your	team	can	collaborate	around
marketing	tasks	and	streamline	their	creative	and	strategic	workflows	Customer	relationship	management	(CRM)	software	to	help	you	keep	track	of	your	interactions	with	customers	A	content	management	system	(CMS)	to	help	you	create,	publish,	and	manage	your	content	Email	marketing	software	for	cold	outreach	or	sending	newsletters	A	social
media	management	tool	that	can	help	you	schedule	social	media	posts	in	advance	Search	engine	optimization	(SEO)	software	to	help	you	select	keywords	and	track	how	well	you	rank	for	them	Analytics	tools	to	measure	how	many	visitors	come	to	your	website	or	use	certain	product	features	Tools	to	make	surveys,	share	them	with	users,	and	analyze
the	results	Graphic	design	software	to	help	you	develop	custom	images,	logos,	and	infographics	For	each	tool,	write	down:	How	many	seats	(or	users)	you	need	How	much	it	costs	Whether	you	want	to	pay	monthly,	yearly,	or	for	a	lifetime	subscription	Who	on	your	team	is	primarily	responsible	for	using	it	Artificial	intelligence	(AI)	While	considering
your	tech	stack,	make	sure	you	also	brainstorm	how	you	can	use	AI	to	enhance	your	marketing	initiatives.	Here	are	some	creative	ideas	Ive	seen	companies	use	recently:	Chatbots	that	welcome	users	to	your	website	and	answer	simple	questions	Automatic	A/B	testing	of	email	subject	lines	to	maximize	open	rates	Automatic	segmentation	of	customers
when	they	sign	up	for	your	product	Sentiment	analysis	on	social	media	Automatically	give	each	new	lead	a	quality	score	to	help	salespeople	focus	on	the	best	leads	Generative	AI	that	can	make	custom	illustrations	from	a	text	prompt	An	automatically	generated	avatar	that	gives	a	video	presentation	on	your	companys	behalf	Also	read:	AI	project
management	tools	for	productivity	and	insights	Return	on	investment	(ROI)	Finally,	write	down	what	you	want	to	achieve	financially	from	your	marketing	activities:	How	many	new	customers	do	you	want	to	attract?	How	much	revenue	do	you	plan	to	generate?	What	timeframe	will	you	be	working	with?	Once	youve	set	marketing	goals,	consider	how
youll	measure	the	impact	of	your	efforts,	and	what	tools	youll	use	to	do	that.	To	maximize	your	chances	of	success,	reflect	on	how	youll	allocate	your	marketing	budget	toward:	Employees	Contractors	Channels	Your	tech	stack	especially	AI	Free	marketing	plan	template	As	you	can	see,	writing	a	marketing	plan	from	scratch	is	time-consuming.	To	help
you,	Ive	created	the	following	template	that	includes	all	the	elements	I	listed	above.	You	can	download	it	for	free,	in	whatever	format	that	makes	the	most	sense	for	you.	This	is	a	master	template	that	you	can	use	to	summarize	your	entire	marketing	strategy.	Not	every	section	will	be	appropriate	for	your	business.	Feel	free	to	customize	the	template	to
your	needs,	and	delete	the	bits	that	dont	apply	to	you.	Bonus:	Five	more	marketing	templates	The	template	I	shared	in	the	previous	section	is	great	for	giving	you	an	overview	of	your	entire	marketing	strategy	in	one	place.	But	what	if	you	want	to	plan	one	individual	part	of	your	marketing	in	more	detail?	In	this	section,	Ill	share	five	more	customizable
templates	that	allow	you	to	do	exactly	that.	All	these	templates	can	be	downloaded	directly	from	Wrike.	Competitor	analysis	template	This	is	a	handy	template	for	collecting	information	about	competitors	and	recording	it	in	one	central	location.	Group	competitors	by	type	(primary/	secondary,	direct/indirect)	List	product	features	for	each	competitor
and	then	use	the	Table	view	to	compare	features	visually	Assign	each	competitor	to	a	team	member	and	hold	them	accountable	for	updating	their	part	of	the	table	regularly	Create	custom	request	forms	that	make	it	easy	to	add	new	competitors	Click	here	to	get	this	template.	Campaign	management	template	Once	youve	set	up	individual	marketing
campaigns,	you	can	use	this	template	to	manage	them.	Speed	up	your	proofing	process	by	commenting	directly	on	assets	and	tagging	colleagues	with	an	@mention	Add	custom	fields	to	tasks	to	ensure	marketers	and	designers	have	all	the	info	they	need	to	excel	Generate	reports	on	KPIs	like	ad	spend,	conversion	rate,	and	site	visitors,	and	send	those
reports	to	management	Use	Wrikes	dynamic	dashboards	to	track	campaign	performance	in	real	time	Click	here	to	get	this	template.	Marketing	calendar	template	This	marketing	calendar	template	can	handle	simple	weekly	campaigns,	complex	annual	campaigns,	and	everything	in	between!	Use	Gantt	charts	to	help	team	members	see	when	tasks	are
due	and	avoid	missed	deadlines	View	multiple	marketing	channels	in	one	calendar	Monitor	how	well	the	campaign	is	performing	in	a	dedicated	lead	dashboard	for	you	(or	your	agencys	clients)	Assign	each	campaign	its	own	folder	and	project	structure	Click	here	to	get	this	template.	Go-to-market	template	If	youre	launching	a	new	product,	this	go-to-
market	template	can	help	you	keep	track	of	all	the	moving	parts.	Get	a	birds-eye	view	of	your	launch	timeline	Visualize	deadlines,	spot	scheduling	conflicts,	and	adjust	due	dates	as	needed	Organize	your	launch	by	phases	to	ensure	everything	is	ready	when	it	needs	to	be	and	ROI	is	tracked	accurately	Deal	with	launch	stress	by	identifying	team
members	who	have	reached	capacity	and	reassigning	tasks	where	necessary	Click	here	to	get	this	template.	Social	media	management	template	Use	this	social	media	management	template	to	manage	your	social	media	campaigns	or	those	of	your	clients.	Pull	data	from	all	your	social	channels	into	one	management	platform	Visualize	campaign
information	by	platform	to	see	whats	working	and	what	isnt	See	metrics	like	cost-per-click	at	a	glance	Give	tasks	custom	statuses	like	Strategy,	Copy,	or	Design	to	show	the	marketing	team	where	each	task	is	in	the	process	Click	here	to	get	this	template.	How	Wrike	can	help	you	make	the	most	of	your	marketing	plan	Have	your	marketing	roadmap
ready	to	go?	Here	are	some	ways	Wrike	can	help	you	bring	it	to	life.	Use	Wrikes	approval	workflows	to	ensure	any	content	thats	published	is	reviewed	and	edited	sufficiently	Turn	your	marketing	strategy	into	an	action	plan	consisting	of	individual	projects,	tasks,	and	deadlines	Visualize	your	plan	using	whatever	view	you	want:	Gantt,	Kanban,
calendar,	table,	and	more!	Build	custom	dashboards	that	monitor	key	performance	indicators	like	leads,	traffic,	or	conversion	rate,	and	generate	reports	that	show	progress	to	executives	Allocate	budget	and	other	resources	to	different	parts	of	your	marketing	plan	Save	time	when	you	create	your	marketing	plan	You	dont	have	to	reinvent	the	wheel
when	you	create	your	marketing	plan.	Start	from	one	of	our	templates,	and	youll	save	hours	of	headaches.	When	youre	ready	to	implement	your	plan,	Wrike	can	help	you:	Break	complex,	long-term	goals	into	individual	tasks	and	deadlines	Visualize	your	whole	plan	and	share	that	vision	with	teammates	Track	your	metrics	and	report	progress	to
management	Manage	each	element	of	your	marketing	plan	as	a	project	with	its	own	calendar	Sign	up	for	a	free	trial	to	get	started	today!	In	this	article,	youll	find	a	complete,	step-by-step	guide	to	developing	a	marketing	plan	that	will	provide	your	organization	with	a	strategic	course	of	action.	Included	on	this	page,	youll	find	examples	of	a	marketing
plan,	as	well	as	pre-built	marketing	plan	templates	to	suit	your	needs,	including	a	Small	Business	Marketing	Plan,	Digital	Marketing	Plan,	Strategic	Marketing	Plan,	and	more.	Then,	our	experts	show	youhow	to	create	a	marketing	plan	andwhat	to	include.	Download	Marketing	Plan	TemplateWord	|PDF	|	Google	Doc	|	SmartsheetA	marketing	plan	is	a
high-level	document	that	guides	your	strategic	initiatives	and	ensures	your	marketing	goals	are	aligned	with	your	overall	business	objectives.	Use	this	pre-built	marketing	plan	template	to	outline	the	purpose	your	business	serves,	as	well	as	its	strategic	goals,	target	market,	and	standards	of	performance,	to	ensure	you	have	a	thorough	and	deliberate
plan	of	action.	Download	One-Page	Marketing	Plan	TemplateExcel	|Word	|PDF	|	Google	Doc	|	SmartsheetThis	customizable	one-page	marketing	plan	takes	the	comprehensiveness	of	a	formal	marketing	plan	and	pares	it	down	to	the	key	elements	for	easy	scannability.	This	template	has	space	for	a	concise	business	summary,	overall	objectives,	target
market,	marketing	strategy,	financial	requirements,	and	more.	It	also	contains	an	action	plan	to	detail	marketing	activities,	role	assignments,	deadlines,	and	costs.	Download	Business	Marketing	Plan	TemplateWord	|PDF	|	SmartsheetThis	template	takes	all	of	the	essential	elements	of	a	marketing	plan	and	organizes	them	into	sections,	but	you	can	also
add	and	remove	components	of	the	plan	according	to	your	needs.	Use	this	customizable	template	to	write	your	executive	summary,	mission	and	vision	statements,	marketing	strategy,	core	capabilities,	main	goals,	budget,	and	more,	with	an	appendix	included	to	back	up	your	research	and	findings.	Download	Small	Business	Marketing	Plan



TemplateWord	|PDF	|	SmartsheetA	small	business	marketing	plan	can	be	simple	or	elaborate,	depending	on	your	needs	and	the	nature	of	your	organization.	This	marketing	plan	template	is	fully	customizable,	and	will	guide	your	small	business	in	the	identification	and	description	of	your	project,	the	mission	and	vision	of	your	company,	the	problem
you	are	solving,	short	and	long-term	marketing	goals,	the	4Ps	of	your	marketing	mix,	marketing	channel	strategy,	and	more.	Download	Marketing	Plan	Template	for	StartupsWord	|PDF	This	pre-built	marketing	plan	template	for	startups	provides	the	savvy	entrepreneur	with	a	strong	foundation	from	which	to	build	his	or	her	marketing	strategies.	This
template	will	help	you	develop	clear	short	and	long-term	business	goals,	identify	your	target	market,	learn	your	buyers	buying	cycle,	pinpoint	your	unique	selling	proposition	(USP),	track	standards	of	performance	and	measurement	methods,	and	more,	so	you	can	feel	confident	in	a	solid	plan	of	action.	Digital	Digital	Marketing	Plan	TemplateExcel	|
SmartsheetThis	digital	marketing	plan	template	includes	sections	for	online	advertising	and	analytics,	content	marketing	and	SEO	strategy,	social	media,	and	tools	for	tracking	metrics.	The	template	is	divided	into	months,	so	you	can	create	a	timeline	for	your	digital	marketing	plan.	Use	this	template	to	create	a	comprehensive	plan	of	action	for	online
marketing.	Download	Real	Estate	Marketing	Plan	TemplateWord	|PDF	This	pre-built	real	estate	marketing	plan	template	is	customizable,	and	comes	ready	to	outline	your	strategic	and	tactical	goals,	conduct	a	SWOT	analysis	(including	a	competitor	SWOT	analysis),	identify	your	target	client	type	(e.g.	first-time	buyer,	home	seller,	renter,	etc.),	define
your	marketing	channels,	provide	financial	forecasts,	and	more.	It	also	includes	a	built-in	plan	of	action	for	you	to	plan	activities,	assign	roles,	and	set	projected	dates.	Download	Nonprofit	Marketing	Plan	TemplateWord	|PDF	This	marketing	plan	template	is	tailored	to	meet	the	unique	requirements	of	a	nonprofit	business.	Use	this	customizable
template	to	detail	the	organizations	background,	funding	climate,	a	comparative	analysis	of	competitors,	profile	of	stakeholders,	short	and	long-term	marketing	goals,	positioning	statement,	financial	requirements,	and	more.	Download	Strategic	Marketing	Plan	TemplateExcel	|	Google	SheetsThis	free	strategic	marketing	plan	template	includes
sections	for	online	marketing	campaigns,	media	relations,	trade	shows	and	events,	other	branding	efforts,	and	sales	campaigns.	The	plan	clearly	identifies	objectives,	along	with	target	market	and	total	costs.	Months	of	the	year	are	broken	down	into	weeks	for	easy	planning.	You	can	modify	this	template	to	include	any	elements	that	are	vital	to	your
marketing	plan.	DownloadSales	&	Marketing	Plan	TemplateExcel	|	SmartsheetThis	sales	and	marketing	plan	template	facilitates	planning	around	sales	goals	and	promotional	activities.	This	is	an	annual	marketing	calendar	template	that	showsall	12	monthson	one	worksheet.	There	are	sections	for	public	relations,	online	content	marketing,
advertising,	and	research.	Monthly	sales	goals	are	defined	at	the	top	of	the	template,	and	there	is	space	at	the	bottom	for	metrics	to	evaluate	marketing	effectiveness.	DownloadTactical	Marketing	Plan	TemplateExcel	|	SmartsheetKeep	track	of	the	tactics	that	need	to	be	completed	as	you	implement	your	marketing	strategy.	This	tactical	marketing
plan	lists	each	task,	the	person	responsible	for	the	action,	expenses,	dates,	and	status.	Use	this	template	to	keep	your	plan	on	schedule	and	to	assess	progress.	Download	Product	Marketing	Plan	TemplateExcel	|PDF	|	Google	SheetsThis	pre-built	product	marketing	plan	template	enables	you	to	differentiate	your	product	offering	from	the	competitors
by	homing	in	on	your	unique	selling	proposition.	This	template	has	space	to	detail	the	companys	vision,	conduct	a	competitive	analysis,	define	the	target	market,	and	establish	the	market	position	to	ensure	your	marketing	goals	stay	aligned	with	the	companys	objectives.	Download	Service	Marketing	Plan	TemplateExcel	|PDF	|	Google	SheetsUse	this
customizable	service	marketing	plan	template	to	clearly	define	your	goals	and	initiatives,	analyze	your	competitors,	and	outline	the	characteristics	and	preferences	of	your	target	persona.	With	space	to	detail	your	companys	vision	at	the	top	of	the	template,	you	can	ensure	your	marketing	strategy	and	initiatives	support	the	mission	and	values	of	your
company.	A	marketing	plan	is	a	document	that	outlines	your	marketing	strategy.	It	serves	as	a	roadmap	for	how	your	organization	aims	to	raise	awareness	about	a	product	or	service	and	how	it	plans	to	deliver	that	product	or	service	to	target	customers.	The	fundamental	purpose	of	a	marketing	plan	is	to	align	marketing	goals	with	overall	business
objectives	to	aid	marketing	project	managers	in	improving	the	success	of	your	business	or	organization.What	your	marketing	plan	looks	like	will	depend	on	the	size	and	type	of	your	business,	but	even	small	businesses	and	nonprofits	can	benefit	from	careful	planning.	In	this	section,	youll	find	a	comprehensive	guide	for	creating	a	marketing	plan,
including	an	example	of	a	marketing	plan	outline	and	links	to	pages	containing	free	strategic	marketing	templates.Pro	tip:	Save	time	by	using	one	of	the	free	marketing	templates	above	as	a	start.	A	marketing	plan	outline	allows	you	to	structure	your	plan	in	a	way	that	makes	sense	with	the	product	or	service	you	are	delivering,	and	can	also	serve	as	a
table	of	contents	for	your	finalized	plan.	Whether	you	are	a	business-to-consumer	(B2C)	or	business-to-business	(B2B)	company,	a	small	business,	or	a	large	enterprise,	the	details	of	your	plan	will	vary	based	on	the	nature	of	your	business	and	relative	marketing	position.Below,	youll	find	an	example	of	a	basic	marketing	plan	outline	that	you	can
modify	to	suit	your	organizations	needs:Title	PageTable	of	ContentsExecutive	SummaryMission	and	Vision	StatementSituational	Analysis5C	AnalysisSWOT	AnalysisPorters	Five	Forces	AnalysisCore	CapabilitiesGoalsBusinessSalesFinancialMarketingTarget	MarketAudience	PersonaInformation	CollectionPain	Points	and	SolutionsMarketing
StrategyBuyers	Buying	CycleUnique	Selling	PropositionBranding4PsProductPlacePricePromotionMarketing	ChannelsBudgetsStandards	of	Performance	and	Measurement	MethodsPerformance	StandardsBenchmarksMarketing	MetricsMeasurement	MethodsSchedulesFinancial	SummaryFinancial	ForecastsBreakeven
AnalysisAssumptionsAppendixResearch	ResultsProduct	Specs	and	Images	A	mission	statement	is	a	brief	summary	of	your	companys	main	purpose,	and	how	your	company	provides	value	to	its	customers.	In	other	words,	it	should	convey	your	companys	reason	for	existence,	and	serve	as	a	point	of	reference	for	future	planning	initiatives.	Get	started	on
developing	your	mission	statement	by	using	a	free	mission	statement	worksheet.A	vision	statement	details	the	future	aspirations	of	a	company	or	entity,	and	should	serve	as	a	framework	for	short-term	and	long-term	strategic	planning.	The	purpose	of	a	vision	statement	is	to	guide	internal	decision-making	for	future	courses	of	action.	Create	a
compelling	vision	statement	by	using	a	free	vision	statement	worksheet.	Your	marketing	strategy	will	not	be	as	effective	without	a	clear	picture	of	the	overall	health	of	your	business.	Gaining	deeper	insight	into	your	organizations	internal	and	external	environment	will	allow	you	to	develop	a	plan	that	capitalizes	on	opportunities	and	reduces	risk,	and
enables	you	to	position	your	business	in	the	market	in	a	way	that	sets	you	apart	from	competitors.Three	methods	you	can	use	to	analyze	the	elements	that	impact	the	health	of	your	business	are	a	SWOT	analysis,	Porters	Five	Forces	Analysis,	and	5C	Analysis.SWOT	AnalysisThis	method	is	one	of	the	most	commonly	used	tools	for	analyzing	the	internal
strengths	and	weaknesses	of	a	business,	as	well	as	the	external	opportunities	and	threats.	When	detailing	the	internal	strengths	and	weaknesses	of	a	business,	keep	in	mind	that	these	are	the	factors	that	your	company	has	control	over.	By	contrast,	when	defining	external	opportunities	and	threats,	recognize	that	these	are	factors	that	impact	your
business	from	the	outside,	and	that	you	cannot	control.	The	main	purpose	of	the	of	a	SWOT	analysis	is	to	identify	weaknesses	that	can	be	turned	into	strengths,	and	then	to	leverage	strengths	in	order	to	take	advantage	of	opportunities	and	mitigate	threats	in	the	market.	Choose	from	a	variety	of	free	SWOT	Analysis	templates,	including	a	SWOT
Competitor	Analysis	template	to	see	how	you	measure	up	to	competitors.Porters	5	ForcesThis	framework	is	used	to	evaluate	your	competitive	landscape	and	to	identify	factors	in	your	industry	that	may	strengthen	or	weaken	your	position.	The	five	forces	include	the	following	components:Industry	RivalryThreat	of	New	EntrantsBargaining	Power	of
BuyersThreat	of	Substitute	ProductsBargaining	Power	of	Suppliers	Once	you	have	assessed	each	of	the	five	forces	and	rated	them	from	low	to	high,	you	will	be	better	equipped	to	pinpoint	and	enhance	your	organizations	competitive	position	within	the	industry.5C	AnalysisThis	marketing	framework	is	used	to	assess	the	five	key	drivers	of	marketing
decisions	for	a	business.	The	five	Cs	of	the	marketing	mix	include	the	following:Company:	Identify	the	unique	value	proposition	(UVP),	or	the	sustainable	competitive	advantage	that	the	focal	business	possesses.	Some	examples	include	economies	of	scale,	cost	leadership,	and	differentiation.	This	component	of	the	assessment	involves	evaluating	the
products,	services,	culture,	and	brand	perception	of	the	business	to	determine	if	its	in	the	best	position	to	satisfy	customer	needs.Customers:	Having	keen	insight	into	who	your	customers	are	and	what	motivates	them	to	purchase	is	essential	before	determining	how	you	will	meet	their	needs.	Conduct	research	on	who	is	buying	your	products,	how
customers	interact	with	your	business	(including	online),	seasonal	trends,	and	customer	feedback	to	gain	an	understanding	of	the	behaviors	and	preferences	of	your	customer	base.Competitors:	Analyzing	your	competitors	and	learning	about	how	they	conduct	business	will	enable	you	to	strategize	a	plan	that	will	beat	them	at	their	own	game.	Learn
about	your	competitors	strengths,	weaknesses,	and	market	position	by	researching	what	differentiates	them,	what	kind	of	content	theyre	producing,	and	how	their	customers	interact	with	and	review	them.Collaborators:	Leveraging	relationships	with	people,	partners,	and	distributors	that	support	your	daily	business	operations	is	key.	Since	you	rely
on	these	collaborators	in	order	to	get	your	product	in	front	of	customers,	they	can	be	highly	beneficial	for	helping	your	business	run	more	efficiently.	Create	a	list	of	all	the	key	players	that	your	business	works	with	from	investors	and	stakeholders	to	shippers	and	photographers	to	create	strong	relations	and	uncover	opportunities.Climate:	Getting	a
sense	of	societal,	legal,	and	industry	trends	that	could	affect	your	business	will	allow	you	to	make	decisions	proactively.	Get	an	idea	of	where	the	market	is	heading	by	keeping	a	watchful	eye	on	social	and	economic	trends	that	could	impact	the	way	customers	are	buying,	or	new	technologies	like	social	mediathat	could	change	the	way	businesses
operate.Performing	a	situational	analysis	by	utilizing	these	methods	will	allow	you	to	critically	analyze	your	organization	and	industry	landscape,	identify	opportunities,	establish	goals,	and	create	a	plan	of	action	to	take	steps	toward	achieving	those	goals.	Once	youve	conducted	your	situational	analysis	and	have	a	clear	understanding	of	the	internal
and	external	factors	impacting	your	business,	identify	the	core	capabilities	of	your	organization	that	you	can	capitalize	on	to	gain	a	competitive	foothold.One	way	to	home	in	on	your	core	competencies	is	to	gather	feedback	from	your	team	by	asking	the	following	questions:What	are	our	greatest	strengths	as	a	company?What	are	our	greatest	strengths
as	a	team?What	makes	our	product	offerings	better	than	that	of	our	competitors?What	makes	us	the	best	in	our	industry?Your	core	competencies	should	be	a	reflection	of	your	mission	and	vision	statement,	and	these	statements	should	be	modified	as	core	competencies	change.	Are	you	trying	to	raise	brand	awareness?	Meet	a	sales	quota?	Achieve
growth	within	a	specific	timeframe?	Whatever	your	primary	business,	financial,	or	marketing	goals	may	be,	you	must	ensure	they	are	detailed	and	data-driven,	and	that	you	have	the	resources	needed	to	achieve	them.	In	other	words,	you	need	to	establish	S.M.A.R.T.	goals,	which	are	defined	as	the	following:Specific:	Clearly	convey	the	main	goals	you
are	trying	to	accomplish.Measurable:	Determine	key	metrics	you	will	use	to	track	progress.Achievable:	Ensure	you	have	the	capabilities	and	resources	needed	to	reach	your	goals.Relevant:	Verify	that	the	marketing	goals	support	the	overall	mission	and	vision	of	the	business.Time-Oriented:	Set	milestones	and	deadlines	for	goals	to	stay	on	track.If
youre	feeling	uncertain	about	the	main	goals	you	are	trying	to	achieve,	here	are	some	questions	you	can	ask	yourself	to	get	started	on	developing	them:How	do	we	want	potential	customers	to	feel	about	our	brand?What	key	elements	of	our	product	or	service	should	potential	customers	know	about?What	will	motivate	potential	customers	to	choose	us
over	our	competitors?How	is	our	business	positioned	in	the	industry?What	is	our	year-to-date	(YTD)	growth?How	can	we	best	align	our	marketing	plan	with	our	overall	business	objectives	so	they	support	each	other?Once	youve	answered	the	above	questions,	develop	and	track	your	S.M.A.R.T.	goals	by	downloading	a	free	goal	planning	and	tracking
template.	Once	youve	identified	your	main	goals,	the	next	step	is	to	identify	target	customers	that	your	business	will	direct	its	marketing	resources	to	in	order	to	achieve	those	goals.	Since	it	isnt	efficient	or	practical	to	target	everyone,	the	idea	is	to	focus	in	on	customers	that	are	more	likely	to	choose	you	over	competitors,	and	to	stay	loyal	to	your
brand.	Read	below	for	tips	to	help	you	define	your	target	market.Look	at	the	customers	you	already	have:	Find	out	who	is	already	buying	your	products,	and	look	for	mutual	interests,	preferences,	and	pain	points	among	those	buyers	to	build	customer	profiles.	Dive	in	deeper	on	returning	customers,	and	those	that	are	bringing	in	the	most	business,	so
you	can	strategize	ways	to	target	more	buyers	with	shared	characteristics.	Another	effective	way	to	gain	insight	into	your	customer	base	is	to	collect	information	from	them	by	way	of	focus	groups,	surveys,	research,	or	simply	asking	for	feedback.Learn	more	about	customer	profiles,	and	use	a	free	customer	profile	questionnaire	template	to	get
started.Look	at	the	customers	your	competitors	have:	Learn	about	the	customers	your	competitors	are	targeting,	and	figure	out	what	motivates	them	to	choose	the	competitions	products	over	yours.	Use	this	information	to	find	niche	markets	or	opportunities	your	competitor	may	be	missing	out	on.Examine	your	products	and	services:	Take	each
product	or	service	offering	and	list	out	the	key	benefits	they	provide,	and	then	detail	how	each	of	those	benefits	solve	a	specific	problem.	Use	that	information	to	identify	who	is	most	likely	to	have	the	problem	those	benefits	provide	a	solution	for,	and	then	create	a	list	of	those	people.Create	a	target	persona:	Once	youve	identified	the	types	of	people
who	will	most	likely	benefit	from	your	product,	youll	need	to	home	in	on	those	that	are	also	more	likely	to	purchase	it	and	choose	your	brand	over	the	competition.	Figure	out	what	the	demographics	of	each	buyer	looks	like	(e.g.	age,	gender,	occupation),	as	well	as	the	characteristics	of	said	buyer	(e.g.	personality,	preferences,	lifestyle).	Then,	identify
how	your	target	persona	will	find	your	product,	what	will	motivate	them	to	buy	it,	how	they	will	use	it,	and	how	it	fits	in	with	his	or	her	lifestyle.Learn	more	about	target	personas,	and	download	a	free	persona	worksheet	template	to	get	started.	Once	youve	established	who	you	are	targeting,	you	need	to	create	a	plan	for	how	you	will	reach	them	and
ultimately	convert	them	into	a	customer.	Ask	yourself	how	you	will	get	in	front	of	your	target	audience	to	bring	awareness	to	your	product,	and	how	you	will	convince	them	to	purchase	from	you.	Read	below	for	effective	concepts	you	can	use	to	develop	your	strategy.Identify	your	buyers	buying	cycle.Now	that	youve	pinpointed	your	target	buyer,	the
next	step	is	to	develop	a	content	strategy	to	encourage	the	buyer	through	each	stage	of	the	customers	journey.	Understanding	how	your	customers	make	purchase	decisions	will	allow	you	to	align	your	content	strategy	accordingly.	The	stages	of	the	customers	buying	cycle	include	the	following:Awareness:	Prospective	buyers	have	a	problem	and	begin
searching	for	solutions.	This	is	the	stage	where	a	business	invests	its	resources	to	make	potential	customers	aware	of	the	products	and	services	it	offers.Consideration:	Prospective	buyers	are	considering	the	various	solutions	available	to	solve	their	problem,	and	need	to	be	convinced	that	they	need	to	make	a	purchase	in	order	to	solve	it.	This	is	the
stage	where	a	business	conveys	in	great	detail	the	benefits	the	customer	will	receive	after	using	the	product,	and	how	it	is	better	than	what	the	competition	is	offering.Intent:	Prospective	buyers	are	convinced	that	they	need	to	make	a	purchase	to	solve	their	problem,	and	begin	to	compare	alternatives.	This	is	the	stage	where	a	business	reassures	the
customer	that	the	product	offered	makes	the	most	sense	out	of	all	the	alternatives	from	an	emotional,	financial,	or	lifestyle	perspective.Purchase:	Prospective	buyers	have	made	their	decision	on	which	company	they	will	purchase	the	product	from.	Even	if	the	buyer	chooses	your	product,	the	process	does	not	end	here.	The	goal	of	your	business	is	to
develop	a	relationship	with	the	customer	to	increase	brand	loyalty,	and	to	find	upsell	opportunities	based	on	purchase	history.Repurchase:	Buyers	need	to	renew	a	perishable	product	(e.g.	a	supply	of	contact	lenses)	or	a	product	subscription.	The	goal	of	your	business	is	to	foster	the	relationship	with	the	customer	by	offering	incentives	to	repurchase
and	to	increase	brand	evangelism.	An	effective	way	to	use	content	to	retain	customers	is	through	email	marketing	campaigns.	Find	email	workflow	tips,	examples	and	free	templates	to	get	started	on	developing	your	strategy.Before	creating	content	for	each	stage	of	the	buying	cycle,	you	must	first	establish	your	content	goals	for	each	stage,	strategies
to	implement	to	meet	those	objectives,	and	the	key	metrics	to	measure	results.Develop	your	content	strategy	for	each	phase	of	the	cycle	and	choose	from	a	wide	variety	of	free	content	marketing	templates.Determine	the	4Ps	of	your	marketing	mix.In	order	to	effectively	guide	potential	customers	through	each	phase	of	the	buyers	lifecycle,	use	your
marketing	project	management	skills	to	create	a	strategy	to	get	your	brand	in	front	of	them,	and	then	motivate	them	to	purchase	your	product.	As	you	develop	your	strategy,	refer	to	the	following	4Ps	of	your	marketing	mix:Product:	This	refers	to	the	tangible	good	(or	intangible	service)	that	you	are	offering	as	a	solution	to	meet	the	needs	of	the
customer.	Emphasizing	the	UVP	and	differentiating	your	product	in	the	market	are	the	first	steps	to	setting	yourself	apart	and	positioning	your	brand.Price:	This	refers	to	the	price	your	customer	is	expected	to	pay	for	the	product.	Understanding	the	perceived	value	(e.g.	high	quality	versus	low	quality)	of	your	product	in	the	eyes	of	the	customer	is
imperative	before	you	can	effectively	set	a	price.	Researching	the	price	competitors	are	offering	for	similar	products	or	alternatives	is	a	great	place	to	start.Promotion:	This	refers	to	the	communication	aspect	of	your	marketing	strategy.	Getting	the	word	out	about	your	product	is	the	best	way	to	raise	awareness	about	your	brand,	with	methods
including	press	releases,	trade	shows,	event	marketing,	videos,andadvertising.Place:	This	refers	to	the	place	where	customers	can	purchase	your	product.	Will	you	sell	exclusively	online?	Will	customers	need	to	come	to	a	physical	location?	The	marketing	channels	you	will	use	to	get	the	product	from	producer	to	customer	(e.g.	direct	selling,	mail
order,	online)	are	a	part	of	your	distribution	strategy.According	to	Justin	Mares	and	Gabriel	Weinberg,	authors	of	the	book	Traction:	How	Any	Startup	Can	Achieve	Explosive	Customer	Growth,	some	key	marketing	channels	to	use	to	raise	awareness	about	your	brand	include	the	following:Relevant	blogsPublicityUnconventional	PRSEM/SEOPaid
Ads/RemarketingOffline	AdsContent	MarketingEmail	MarketingTrade	ShowsSpeaking	EngagementsMarketing	EventsCommunity	EventsCreate	your	budget.Setting	a	budget	will	give	you	parameters	to	work	within	as	you	are	implementing	your	plan.	It	also	enables	you	to	prioritize	your	needs	before	your	wants	so	you	can	dictate	resources	(e.g.	talent
acquired)	toward	high	priority	goals	first.	Here	are	some	helpful	tips	you	can	use	to	create	your	marketing	budget:Build	your	budget	plan	based	on	last	years	numbers,	or	build	from	scratch	according	to	priority.Make	a	list	of	action	items,	and	then	come	up	with	an	estimated	budget	for	each	item	based	on	marketing,	distribution,	and	promotional
expenses.Prioritize	your	needs	before	your	wants.	Whatever	is	leftover	after	your	needs	are	fulfilled,	funnel	those	funds	toward	your	wants.Invest	in	areas	with	higher	return	on	investment	(ROI)	(e.g.,	content	marketing,	email	marketing)	to	increase	your	buying	power.Find	a	wide	range	of	free	marketing	budget	templates	to	start	planning	your
budget.	Once	you	have	established	your	marketing	tactics	and	set	out	a	budget	to	work	within,	youll	need	to	prioritize	your	plan	of	attack	by	going	after	low	hanging	fruit.	In	other	words,	you	need	to	act	on	the	high	value	items	that	dont	require	as	much	effort	to	complete,	or	the	easy	wins.Take	each	initiative	and	assign	it	to	a	quadrant	within	the
following	matrix	to	determine	if	the	time	and	resources	needed	to	complete	the	initiative	are	worth	the	value	it	will	return.	This	segment	of	the	plan	shows	the	financial	projections	you	have	determined	to	be	relevant	to	the	project	based	on	the	research	you	have	completed	for	your	marketing	plan.	This	component	of	the	marketing	plan	is	critical	in
order	to	gain	buy-in	from	stakeholders	and	investors,	and	to	guide	your	decisions	throughout	the	duration	of	the	project.Common	financial	data	to	add	to	your	marketing	plan	include	the	following:Forecasts	(sales	and	expenses)Break	even	analysisFinancial	requirements3	year	financial	projectionsIncome	statementCash	flow	statementBalance
sheetFind	a	free	sales	forecast	template,	financial	projections	template,	and	other	templates	to	prepare	your	financial	data	by	checking	out	this	page	with	free	startup	plan,	budget	and	cost	templates.	The	primary	purpose	of	setting	performance	standards	is	to	communicate	clear	expectations	and	desired	results	for	an	organizations	marketing	efforts.
For	example,	a	performance	standard	might	be	that	the	total	budget	for	X	will	equal	a	specific	percentage	of	the	yearly	promotional	budget	for	the	coming	year.Before	you	can	adequately	measure	the	outcome	of	marketing	initiatives,	there	are	some	steps	you	must	take	to	lay	the	groundwork.Determine	your	key	performance	indicators	(KPIs):	Define
measurable	marketing	metrics	and	connect	them	to	your	established	goals	in	order	to	track	progress.Establish	a	baseline:	Understand	and	document	how	your	business	is	currently	performing	so	you	have	something	to	compare	future	performance	results	to.Define	your	benchmarks:	Acquire	data	about	your	competition	and	industry	to	develop
standard	measurements	that	indicate	how	you	stack	up	against	the	competition.Decide	which	tools	and	platforms	to	implement:	The	results	you	analyze	are	only	as	good	as	the	methods	you	use	to	track	them.	Find	aproject	management	platform	that	provides	real-time	visibility	into	project	status	and	performance	so	you	have	the	ability	to	make	timely,
data-driven	decisions.Once	youve	completed	these	steps,	you	can	begin	the	process	of	tracking	performance	by	doing	the	following:Establish	guidelines	on	results	tracking	(e.g.	what	to	track	and	how	often),	and	determine	who	is	responsible.Schedule	meetings	to	evaluate	results	and	determine	where	opportunities	lie.	Come	to	each	meeting	prepared
by	using	a	free	meeting	agenda	template.Take	inventory	of	your	content	and	compile	a	list	of	the	top	performers.	Compare	the	results	of	that	content	to	your	standards	of	performance	to	see	if	they	align,	and	to	identify	what	can	be	improved	upon.	In	this	article,	you	can	choose	from	60-plus	content	marketing	templates,	including	a	content	inventory
template,	to	help	you	plan	and	execute	your	content	marketing	strategy.When	performance	improves,	identify	what	contributed	to	it	and	allocate	resources	accordingly.Once	youve	identified	the	standards	to	use	to	measure	the	effectiveness	of	your	marketing	strategy,	the	next	course	of	action	is	to	implement	your	plan,	measure	performance,	and
adjust	accordingly.	Although	the	executive	summary	is	placed	at	the	beginning	of	your	marketing	plan,	it	is	the	final	step	to	be	completed.	This	section	summarizes	all	the	key	takeaways	from	each	segment	of	the	marketing	plan,	and	should	ultimately	answer	each	of	the	following	questions:What	are	the	overall	business	objectives?How	do	your
marketing	goals	align	with	the	business	objectives?Which	products	or	services	will	you	market?Who	is	your	target	audience?What	resources	will	you	leverage	(e.g.	partnerships)	to	get	your	products	in	front	of	prospects?What	gives	you	a	competitive	advantage?What	problems	are	you	solving?What	solutions	are	you	providing?What	are	the	short	and
long-term	goals	of	the	company?Learn	more	about	how	to	create	an	effective	summary,	and	find	free	checklists	and	templates	to	support	your	efforts	by	visiting	How	to	Write	an	Effective	Executive	Summary	to	Yield	Results.Its	important	to	remember	that	a	marketing	plan	is	not	static,	but	rather	a	living	document	that	should	be	referenced	regularly,
and	updated	as	changes	occur	within	your	business	and	the	larger	business	climate.	In	this	section,	you	will	find	examples	of	marketing	plans	created	by	established	companies,	along	with	sample	marketing	plan,	to	help	guide	you	in	your	efforts	in	creating	your	own	plan.Lush	Marketing	Plan	(provided	by	Calameo)This	first	example	is	a	marketing
plan	that	was	created	for	a	cosmetics	company.	You	will	note	that	design	elements	throughout	this	plan	are	consistent	to	the	brand,	and	sections	are	broken	up	by	catchy	graphics	and	illustrations.RE/MAX	Marketing	Plan	(provided	by	Calameo)This	example	is	a	marketing	plan	that	was	created	for	a	real	estate	company.	This	plan	emphasizes	the
benefits	that	a	customer	receives	by	using	their	services,	and	details	the	promotional	strategy	used	to	connect	customers	to	their	business.Marketing	Plan	Sample	(provided	by	Houghton	Mifflin	Company)This	sample	shows	a	marketing	plan	for	a	hypothetical	company.	Although	this	plan	does	not	display	any	design	elements	or	graphs,	it	breaks	the
plan	up	into	the	key	components	of	a	basic	marketing	plan.	A	strong	marketing	plan	can	serve	as	a	roadmap	for	your	organization,	and	taking	the	time	to	write	a	formal	plan	rather	than	relying	on	esoteric	goals	or	vague	strategy	can	heighten	the	success	of	your	overall	marketing	efforts.	A	marketing	plan	can	help	you	accomplish	the
following:Pinpoint	high	priority	initiatives.Eliminate	projects	that	dont	move	you	toward	your	goals.Identify	the	right	metrics	to	track.Give	your	team	direction	and	alignment.Set	realistic	and	measurable	objectives.Answer	key	questions	about	your	business	(and	how	this	effort	fits	into	high-level	organizational	goals).Identify	your	target
audience/customers	and	define	how	to	best	reach	them.Develop	a	structured	approach	to	building	products	and	services	that	satisfy	customers	needs.Retain	your	customers.Save	time	and	money.Ultimately,	your	marketing	plan	acts	as	a	reference	document	that	will	hold	you	accountable	and	help	you	execute	your	marketing	strategy.	You	can	elevate
the	utility	of	your	marketing	plan	by	taking	extra	time	to	add	elements	and	perform	in-depth	analysis	of	your	audience,	brand,	and	budget.	Below	are	some	tactical	and	analytical	tips	that	will	help	you	get	the	most	out	of	your	marketing	strategy	planning:Create	a	dynamic	marketing	plan.	With	so	much	information	to	cover,	your	plan	might	end	up
being	a	long,	text-heavy	document.	Include	a	table	of	contents	so	that	your	readers	can	easily	navigate	through	the	plan,	use	bullet	points	to	break	up	walls	of	text,	and	include	visual	illustrations	that	draw	the	eye.Also	consider	creating	a	one-page	version	that	captures	the	most	important	high-level	information.Back	up	your	plan	with	research.	All	of
the	information	provided	in	your	plan	will	be	more	credible	if	you	can	back	it	up	with	research	and	facts	before	you	go	to	market.	Attach	an	appendix	for	any	supporting	material,	and	provide	graphics	(tables,	graphs,	pictures,	etc.)	to	substantiate	your	statements	and	analysis.Understand	your	audience.	A	successful	marketing	campaign	hinges	on
being	able	to	connect	your	message	with	your	target	market.	Use	Google	Analytics	or	another	engagement	analysis	platform	to	identify	your	audience	and	their	behavior,	and	consider	creating	audience	personas	so	that	you	know	who	you	are	producing	content	for.Ensure	your	brand	is	strong	and	stands	out.	This	concept	is	complex	and	requires
continual	attention	and	iteration.	From	a	marketing	perspective,	you	can	begin	building	brand	integrity	by	defining	your	unique	selling	proposition,	optimizing	and	designing	your	website	and	all	other	distribution	channels,	and	creating	great	content.	Be	sure	to	elicit	feedback	from	other	departments	so	that	the	marketing	material	is	in	line	with
organizational	messaging	and	goals.Create	realistic	financial	goals.	Like	all	other	business	concerns,	success	relies	on	sound	budgeting.	Define	your	budget	early	on	to	set	expectations	around	spending	and	to	identify	any	potential	financial	gaps,	and	create	some	metrics	and	KPIs	that	are	related	to	financial	success.	In	addition,	make	sure	you	can
realistically	support	any	special	offers,	discounts,	or	rewards	that	you	offer.You	can	also	tap	into	several	accessory	activities	to	strengthen	your	marketing	planning.	These	include	the	following:Promotions	strategiesOnline	marketing	strategyJoint	ventures	and	partnershipsReferral	strategyStrategy	for	increasing	transaction	pricesRetention
strategyDesign	Tips	for	a	Marketing	PlanPresentation	is	key	when	it	comes	to	showcasing	your	marketing	plan	to	potential	investors	and	stakeholders.	Below	are	some	basic	best	practices	to	keep	the	look	of	your	plan	interesting	and	streamlined:Keep	design	elements	and	formatting	consistent	throughout	the	design	brief	and	plan.Incorporate	icons,
charts,	and	infographics	to	make	the	plan	more	visually	compelling.Use	borders	and	colors	(ensure	consistency	with	your	branding	style	guidelines)	to	section	out	your	marketing	plan.Emphasize	key	stats	and	metrics	to	make	it	scannable.Create	a	visual	of	your	target	audience	persona.Use	design	elements	that	reflect	your	high-level	marketing
goals.Use	a	template	to	incorporate	your	own	unique	touch	and	branding.	The	best	marketing	teams	know	the	importance	of	effective	campaign	management,	consistent	creative	operations,	and	powerful	event	logistics	--	and	Smartsheet	helps	you	deliver	on	all	three	so	you	can	be	more	effective	and	achieve	more.	The	Smartsheet	platform	makes	it
easy	to	plan,	capture,	manage,	and	report	on	work	from	anywhere,	helping	your	team	be	more	effective	and	get	more	done.	Report	on	key	metrics	and	get	real-time	visibility	into	work	as	it	happens	with	roll-up	reports,	dashboards,	and	automated	workflows	built	to	keep	your	team	connected	and	informed.	When	teams	have	clarity	into	the	work
getting	done,	theres	no	telling	how	much	more	they	can	accomplish	in	the	same	amount	of	time.	Try	Smartsheet	for	free,	today.	Try	Smartsheet	for	Free	Get	a	Free	Smartsheet	Demo	Marketing	used	to	be	simple.A	tuppence	on	a	town	crier	and	maybe	an	ad	in	the	local	newspaper,	and	you	were	pretty	much	set.	Nowadays,	things	have	gotten	a	little
bit	more	complicated.Marketers	plan	elaborate	campaigns	that	sync	across	several	mediums	in	real	life	and	the	digital	world.	This	can	include	ads	on	social	media,	search	engines,	blog	content,	in-person	events,	and	much	more.	All	of	this	marketing	requires	a	lot	of	project	planning.You	cant	just	throw	something	together	and	call	it	a	day.	And	thats
where	marketing	plan	templates	come	in.	These	handy	little	tools	help	you	plan	and	coordinate	your	marketing	strategies	by	doing	some	of	the	leg	work	for	you.Obviously,	these	templates	cant	do	everything.	Its	still	up	to	you	to	make	big	brand	decisions,	like	whether	Rihanna	or	Ariana	is	the	right	person	to	head	up	your	event.	But	templates	can
make	planning	that	engagement	easier,	set	out	clear	to-do	lists	for	your	team,	and	make	cross-department	execution	a	breeze.So	regardless	of	whether	youre	an	entrepreneur	dipping	your	toes	into	the	world	of	marketing	or	a	multinational	company	needing	help	keeping	your	marketing	efforts	organized,	theres	a	marketing	plan	template	for	you.This
list	of	15	marketing	plan	templates	is	a	great	place	to	get	started.	Each	has	its	own	focus,	so	take	a	moment	and	find	which	ones	will	help	you	plan	your	next	big	marketing	move.	Summarize	this	article	with	AI	ClickUp	Brain	not	only	saves	you	precious	time	by	instantly	summarizing	articles,	it	also	leverages	AI	to	connect	your	tasks,	docs,	people,	and
more,	streamlining	your	workflow	like	never	before.	A	marketing	plan	template	is	an	essential	tool	for	any	business	to	have	when	creating	and	executing	a	successful	marketing	strategy.	It	provides	the	roadmap	for	your	marketing	activities,	from	setting	goals	to	choosing	channels	and	measuring	success.These	templates	can	also	be	tailored	according
to	the	needs	of	each	organization,	allowing	you	to	focus	on	specific	areas	that	need	attention	and	provide	direction	for	your	marketing	efforts.	So	if	you	need	some	help	planning	out	your	social	media	campaigns	and	posts	for	the	next	quarter,	theres	a	template	ready	to	make	that	process	just	a	little	bit	easier.	Summarize	this	article	with	AI	ClickUp
Brain	not	only	saves	you	precious	time	by	instantly	summarizing	articles,	it	also	leverages	AI	to	connect	your	tasks,	docs,	people,	and	more,	streamlining	your	workflow	like	never	before.	A	good	marketing	plan	template	can	be	summed	up	in	three	words:	organized,	specialized,	and	helpful.One	of	the	main	goals	of	any	marketing	strategy	template	is	to
add	some	much-needed	order	to	the	chaos	that	comes	with	your	average	marketing	department.	These	templates	help	keep	you	organized	and	on	track,	allowing	you	to	stay	focused	on	what	matters	most:	achieving	success.Great	templates	should	also	specialize	in	a	certain	kind	of	marketing	type	or	task	you	need	help	with.	For	instance,	a	template
could	specialize	in	designing	a	marketing	action	plan	for	your	company	or	in	helping	you	map	out	your	future	marketing	initiatives.Use	ClickUp	to	customize	your	view	to	visualize	and	plan	marketing	materials	like	content	and	media	across	your	organizationDoing	everything	in	one	template	would	be	near	impossible,	so	specialization	allows	each
template	to	be	thorough	without	being	overwhelming.Finally,	a	template	needs	to	be	helpful.The	whole	reason	you	need	a	template	is	to	save	you	time	or	to	help	you	complete	a	marketing	task	youre	less	familiar	with.	If	the	template	doesnt	come	with	smart	formatting,	data	importation	options,	or	expert	advice,	then	it	might	just	be	easier	to	do	it	on
your	own.	Bonus	watch:	Marketing	plans	are	the	blueprints	of	a	successful	marketing	strategy.	Watch	this	video	to	get	started	with	yours!	Summarize	this	article	with	AI	ClickUp	Brain	not	only	saves	you	precious	time	by	instantly	summarizing	articles,	it	also	leverages	AI	to	connect	your	tasks,	docs,	people,	and	more,	streamlining	your	workflow	like
never	before.	Marketing	plans	are	a	crucial	way	for	businesses	to	create	and	execute	a	top-notch	marketing	strategy.However,	the	process	of	planning	can	be	overwhelming	without	the	right	tools.	This	list	of	15	marketing	plan	templates	provides	an	excellent	starting	point	for	any	business	looking	to	create	a	comprehensive	and	effective	marketing
strategy.Get	your	marketing	plan	started	with	this	beginner-friendly	templateThe	ClickUp	Marketing	Plan	Template	is	a	powerful	and	customizable	tool	that	can	help	teams	plan	and	execute	successful	marketing	strategies.	This	template	simplifies	the	process	of	coordinating	and	planning	your	marketing	efforts,	allowing	you	to	easily	create	an
overview	of	your	campaigns	and	track	progress	and	results.This	template	includes	helpful	sections	that	allow	you	to	fill	in	deadlines,	statuses,	effort	levels,	impact	tags,	and	more.	It	also	provides	real-time	collaboration	features	so	teams	can	easily	track	tasks	and	ensure	theyre	all	on	the	same	page.Plus,	this	template	is	completely	customizable	based
on	your	teams	specific	needs.	Add	or	remove	any	sections	you	need	and	organize	your	entire	marketing	plan	in	whatever	way	works	best	for	you.The	ClickUp	Marketing	Plan	Template	is	perfect	for	entrepreneurs,	small	businesses,	or	large	companies	who	need	an	easy-to-use	and	comprehensive	tool	to	organize	their	marketing	strategies.As	a	bonus,	it
pairs	well	with	many	of	our	more	specific	templates	included	on	this	list.Create	a	practical	strategy	to	achieve	your	marketing	goals	through	ClickUps	Strategic	Marketing	Plan	TemplateIf	youre	in	the	early	stages	of	marketing	planning,	the	ClickUp	Strategic	Marketing	Plan	Template	is	a	fantastic	resource	to	begin	with.	This	customizable,	user-
friendly	template	is	designed	to	expedite	the	development	of	your	marketing	plan.Easily	keep	track	of	marketing	initiatives,	prioritize	tasks,	monitor	targets,	and	document	results.A	meticulously	crafted	marketing	plan	can	be	the	deciding	factor	between	success	and	failure	in	attaining	your	business	objectives.	This	is	why	ClickUp	made	this	template
a	comprehensive	tool	aimed	at	assisting	you	in	planning,	tracking,	and	optimizing	your	marketing	campaigns	in	a	singular	location.Utilizing	this	template	allows	you	to:Establish	attainable	marketing	objectivesOrganize	tasks	into	actionable	steps	toward	achieving	these	goalsMonitor	progress	using	integrated	metrics	and	analyticsSay	goodbye	to
disorganized	spreadsheets	and	multiple	tools.	This	marketing	template	offers	the	transparency	and	command	you	require	to	elevate	your	marketing	endeavors	to	unprecedented	heights.Create	and	manage	successful	advertising	projects	and	show	how	youll	do	it	with	this	in-depth	marketing	action	plan	templateEvery	good	strategy	needs	a	detailed
plan,	but	do	you	need	something	to	provide	more	details	about	how	youll	get	it	done?If	you	want	to	market	your	product	or	service,	youll	need	a	marketing	action	plan	to	turn	your	ideas	into	actual	marketing	ROI.	And	a	marketing	action	plan	is	a	detailed	document	outlining	the	strategies	and	tactics	a	business	will	use	to	promote	and	sell	its	products
or	services.It	typically	includes	a	target	market	analysis,	business	goals	and	objectives,	pricing	information,	and	any	other	pertinent	information	that	may	help	execute	the	plan	successfully.ClickUps	Marketing	Action	Plan	Template	has	been	designed	to	help	you	create	a	fully	fleshed-out	marketing	strategy,	even	if	youve	never	done	this	before.It
achieves	this	by	running	you	through	the	main	things	youll	need	to	understand	and	formulate	before	you	can	create	your	plan.	These	include:Defining	your	marketing	goals:	Understand	what	the	ultimate	goal	of	your	digital	marketing	planKnowing	your	customers:	Do	target	market	and	target	audience	research	to	understand	what	your	customers	are
looking	for,	where	they	can	be	reached,	and	what	kind	of	advertising	might	work	best	for	themAuditing	your	current	practices:	Learn	from	what	youve	done	in	the	past,	both	good	and	bad,	to	create	an	even	better	marketing	strategy	going	forward	in	this	marketing	plan	templateItemizing	your	plan:	List	every	task	that	needs	to	be	done	for	your
strategy	to	succeedReviewing	and	polishing:	See	if	youve	missed	anything	by	running	it	by	a	colleaguePlus,	once	you	itemize	your	plan,	use	ClickUps	project	management	software	to	export	those	tasks	and	share	them	with	your	team	so	people	can	get	to	work	realizing	your	marketing	strategy.Pull	off	must-attend	events	with	the	help	of	this	event
marketing	templateWith	so	much	happening	in	the	world	today,	your	company	needs	something	special	to	get	and	hold	peoples	attention.Big,	spectacular	events	are	perfect	for	doing	just	this.	They	allow	you	to	stand	in	the	spotlight	for	a	moment	and	get	your	message	across	in	a	way	thats	likely	to	stick	with	people	for	longer	than	any	Facebook	ad	or
blog	post	could	ever	hope	to.However,	planning	these	events	can	take	months.	Youll	need	coordination	between	multiple	teams,	marketing	planning	software,	and	maybe	even	outside	contractors	to	pull	it	off.Thats	where	the	ClickUp	Event	Marketing	Plan	Template	comes	into	play.This	digital	marketing	plan	template	template	is	the	place	for	your
team	to	plan	your	next	big	event.	It	includes	tasks,	budgets,	and	deadlines,	along	with	multiple	views,	to	help	you	track	what	needs	to	get	done	and	whos	responsible	for	it	across	your	marketing	team.Plus,	this	template	is	completely	customizable	if	you	need	extra	space	for	something	more	detailedconsidering	things	like	market	research	information,
your	marketing	budget,	or	key	performance	indicators.5.	ClickUp	Content	Marketing	Plan	TemplateUse	the	ClickUp	Content	Marketing	Plan	Template	to	create	a	solid	planStreamline	your	content	creation	process	with	ClickUps	Content	Marketing	Plan	Template.	Designed	with	ease	and	efficiency	in	mind,	this	template	allows	you	to	plan,	track,	and
evaluate	all	of	your	content	marketing	efforts	in	one	centralized	location.	It	provides	a	detailed	framework	to	map	out	your	content	strategy,	complete	with	sections	to	outline	your	content	topics,	deadlines,	distribution	platforms,	and	performance	metrics.This	template	is	perfect	for	content	creators,	digital	marketers,	or	any	team	looking	to	up	their
content	marketing	game	and	drive	engagement.Pitch	your	marketing	services	to	clients	with	a	great	marketing	proposalTransform	your	marketing	pitches	with	ClickUps	Marketing	Proposal	Template.Creating	a	persuasive	and	detailed	marketing	proposal	is	an	essential	step	when	hoping	to	land	new	clients	or	projects.	Its	your	chance	to	showcase
your	teams	skills,	past	success	stories,	and	how	your	proposed	marketing	strategies	can	drive	results.This	template	is	suitable	for	marketing	agencies,	freelancers,	or	anyone	needing	to	secure	approval	for	their	marketing	initiatives	confidently.	With	the	ClickUp	Marketing	Proposal	Template,	youll	add	a	professional	touch	to	your	proposals	that	can
help	convert	prospects	into	clients,	generating	growth	for	your	business.Get	your	sales	and	marketing	teams	on	the	same	page	for	better	synergy	and	resultsAlthough	they	broadly	have	the	same	goal,	it	can	sometimes	feel	like	sales	and	marketing	teams	live	in	different	worlds.	They	have	their	own	metrics,	strategies,	and	processes	to	help	the
company	sell	more.However,	when	these	departments	arent	in	sync,	youre	missing	out	on	an	opportunity	to	truly	leverage	the	power	of	your	entire	team	toward	your	sales	and	marketing	goals.Thats	why	the	ClickUp	Sales	and	Marketing	Plan	Template	was	created.	It	provides	a	single	platform	for	both	departments	to	work	from,	allowing	easier
collaboration	and	better	alignment	of	business	objectiveswhether	its	sharing	market	research,	providing	detailed	insights	into	your	content	marketing	strategy,	or	simply	outlining	your	marketing	plans	to	connect	with	sales.This	template	includes	sections	for	sales	goals,	marketing	plans,	campaign	results,	and	more.	This	way,	its	clear	what	roles	each
department	plays	in	the	grand	scheme	of	things.For	instance,	your	sales	team	probably	frequently	interacts	with	target	customers	and	knows	what	pitches	work	best	with	which	demographics.	Your	marketing	team	can	use	that	knowledge	to	not	only	market	better	but	also	to	identify	leads	that	are	more	likely	to	convert.Get	your	marketing	and	sales
departments	on	the	same	page	today	with	our	Sales	and	Marketing	Plan	Template.The	ClickUp	Agency	Client	Health	Tracker	by	ZenpilotEffective	marketing	requires	deep	insights	into	your	clients	needs	and	preferences.	Thats	why	the	ClickUp	Agency	Client	Health	Tracker	from	Zenpilot	Template	is	such	a	valuable	tool	for	businesses.	This
customizable	template	allows	agencies	to	track	the	health	of	their	customer	relationships,	making	it	easy	to	manage	client	info	and	ensure	that	marketing	efforts	align	with	client	needs.With	the	ClickUp	Agency	Client	Health	Tracker,	agencies	can	track	a	range	of	important	marketing	analytics,	including	client	satisfaction	levels	and	feedback.	Armed
with	this	information,	businesses	can	tailor	their	content	marketing	strategy	to	better	meet	the	needs	of	their	clients.By	understanding	each	clients	unique	preferences,	businesses	can	create	targeted	campaigns	that	drive	engagement,	deliver	value,	and	ultimately	drive	customer	satisfaction.Get	your	marketing	projects	and	campaigns	planned	faster
with	this	quick	start	templateLooking	to	get	your	marketing	strategy	off	the	groundlike,	right	now?The	Quick	Start	Marketing	Template	has	been	meticulously	crafted	to	expedite	your	initiation	into	ClickUp,	ensuring	a	seamless	and	efficient	experience.This	particular	template	is	equipped	with	an	array	of	features	that	are	indispensable	for	executing
an	effective	marketing	strategy.	It	includes	a	comprehensive	and	actionable	marketing	plan,	well-structured	campaigns,	a	content	calendar	for	systematic	planning,	an	asset	library	for	easy	resource	management,	and	a	team	wiki	to	promote	knowledge	sharing	among	team	members.Take	the	reins	of	your	marketing	efforts	and	amplify	your	brands
resonance	today	with	this	holistic	toolset.10.	ClickUp	Content	Management	TemplateClickUp	serves	as	an	all-encompassing	project	management	tool,	which	enables	you	to	strategize,	coordinate,	and	collaborate	on	your	projects	within	a	singular	platform.	The	softwares	fully	customizable	nature	empowers	you	to	tailor	every	facet	of	your	content
workflow	to	your	specific	needs	and	preferences.Amongst	the	plethora	of	ready-to-use	templates,	one	that	particularly	excels	at	content	planning	is	the	ClickUp	Content	Management	Template.	Its	flexibility	and	customizability	make	it	a	top	choice	for	managing	your	unique	content	workfloweven	if	it	spreads	across	marketing	channels.This	template
comes	equipped	with	a	comprehensive	content	calendar,	facilitating	seamless	tracking	of	your	content	across	various	channels	such	as	blogs,	social	media	platforms,	websites,	or	emails.	A	standout	feature	is	its	provision	of	separate	calendar	views	for	each	channel.The	Content	Management	Template	offers	extensive	insights	into	every	stage	of
content	creation	and	management.	From	receiving	initial	requests	and	constructing	a	detailed	plan	with	pertinent	documents	to	managing	an	editorial	calendar	and	delivering	the	final	contentthis	template	has	it	all	covered.Let	this	template	work	as	your	ultimate	hub	for	creating	and	managing	content	across	multiple	marketing	channels,	with	the
added	advantage	of	having	dedicated	calendar	views	for	each	channel.11.	ClickUp	Content	Production	Scaling	TemplateUse	the	ClickUp	Content	Production	Scaling	Template	to	seriously	ramp	up	your	blog	production	while	having	a	centralized	location	to	track,	benchmark,	visualize,	and	collaborateThe	ClickUp	Content	Production	Scaling	Template
provides	a	tactical	insight	into	the	strategies	employed	by	ClickUps	own	content	team	on	how	they	successfully	scaled	their	blog	content	production.While	the	template	primarily	focuses	on	blog	content,	its	versatile	production	workflow	can	be	adapted	for	any	content	type.	Content	scaling	is	a	highly	strategic	approach,	favored	for	its	effectiveness	in
enhancing	organic	traffic,	lead	generation,	brand	visibility,	revenue,	and	much	more.And	this	template	facilitates	the	continuous	creation	of	relevant	content,	positioning	your	brand	as	a	dependable	source	of	information.	This	asset	is	perfect	for	writers,	editors,	or	content	teams	looking	to	architect	their	scalable	production	process	in	their	marketing
strategies.For	a	deeper	understanding	of	the	eight	steps	outlined	in	this	template,	refer	to	our	content	production	scaling	blog!	This	will	enable	you	to	strategize	effectively	and	navigate	the	template	with	professional	proficiency.Promos	and	campaigns	have	a	lot	of	moving	parts,	which	is	why	this	template	is	perfect	for	those	needing	to	manage
everything	across	teams,	customers,	and	channelsNeed	a	comprehensive	tool	for	managing	campaigns	and	promotions	that	provides	all	the	necessary	resources	for	planning,	tracking,	and	executing	your	marketing	initiatives?Look	no	further	than	the	ClickUp	Campaign	&	Promotion	Template.	This	digital	marketing	plan	template	acts	as	your
centralized	hub	and	facilitates	a	complete	workflow	that	begins	with	request	intake,	transitions	into	planning	with	campaign	brief	documents,	moves	on	to	project	execution	with	subtasks,	and	culminates	in	running	the	marketing	plan	campaign.This	template	simplifies	this	process	by	consolidating	the	planning,	execution,	and	monitoring	of	your
campaigns	into	a	single	platform.	Utilizing	our	template	will	enable	you	to:Structure	promotional	projects	using	task	lists,	timelines,	and	assigneesMonitor	progress	via	automated	workflows,	promoting	efficient	team	collaborationEvaluate	performance	using	customizable	reporting	toolsFacilitate	data-driven	decision-making	in	on	central
placeWhether	your	objective	is	launching	a	new	product	to	a	target	market	or	executing	a	special	promotion,	this	marketing	template	provides	the	ideal	template	to	ensure	seamless	and	effective	implementation.Bonus:	Marketing	tools	for	startups!	ClickUps	OKR	template	enables	precise	tracking	and	alignment	of	objectives	and	key	results,
facilitating	organized	goal	setting	and	measurable	progressThe	ClickUp	OKR	Folder	Template	serves	as	an	exhaustive	planning	instrument,	crafted	specifically	to	aid	individuals	and	teams	in	establishing	and	accomplishing	their	objectives.It	incorporates	a	Planning	Cadence	that	delineates	the	foundational	structure	for	formulating	OKRs	(Objectives
and	Key	Results).	Additionally,	the	template	has	OKR	Lists	that	deconstruct	goals	into	manageable	tasks	and	continually	track	progression.This	systematic	approach	ensures	teams	maintain	focus	and	direction	throughout	the	year,	ulitmately	enhancing	their	potential	for	success.	The	digital	marketing	plan	template	is	ideal	to	track	your	marketing
activities	to	your	marketing	goals	and	metrics.Detailing	your	marketing	tactics	is	crucialbut	having	the	numbers	to	back	up	your	marketing	budget	or	how	your	OKRs	will	help	your	digital	marketing	team	reach	your	target	audience	more	efficiently	is	crucial.Quickly	build,	manage,	and	schedule	social	media	content	with	detailed	information	and
custom	fields	for	simple	trackingWith	social	media	marketing,	consistency	is	key	to	hit	your	marketing	goals.	But	creating	multiple	relevant	posts	across	different	distribution	channels	is	easier	said	than	done.The	pain	points	and	social	media	strategy	that	works	on	LinkedIn	might	not	fare	so	well	on	Facebook	or	Instagram.Thats	why	the	ClickUp
Social	Media	Template	was	created.This	powerful	tool	tracks	planned	posts	across	multiple	social	media	platforms	so	youre	constantly	reaching	your	ideal	target	audience	on	the	right	social	media	channel.	Plus,	since	you	house	all	of	your	planned	content	in	one	place,	its	easier	for	social	media	marketing	or	other	digital	marketing	team	members	to
see	if	you	have	any	gaps	in	your	social	media	calendar.For	instance,	instead	of	assuming	that	someone	else	was	working	on	the	New	Years	Eve	post	this	year,	your	team	can	see	that	there	are	no	current	plans	on	this	template	and	fix	the	omission.Get	your	social	media	content	calendar	in	order	with	the	template	below.via	MicrosoftIn	the	rapidly
changing	world	of	social	media,	having	a	well-structured	plan	for	your	business	posts	is	key	to	creating	a	consistent	and	engaging	online	presence.	With	Excels	Social	Media	Marketing	Plan	Template,	you	can	easily	plan	out	your	messages,	links,	and	visuals	for	six	different	channels	in	a	specific	timeframe.This	template	is	easily	accessible	and	great
for	businesses,	digital	marketing	professionals,	or	anyone	looking	to	plan	their	social	media	content	systematically.	With	this	Excel	marketing	calendar	template,	your	brand	can	truly	shine	across	all	social	media	channels.	Summarize	this	article	with	AI	ClickUp	Brain	not	only	saves	you	precious	time	by	instantly	summarizing	articles,	it	also	leverages
AI	to	connect	your	tasks,	docs,	people,	and	more,	streamlining	your	workflow	like	never	before.	A	well-thought-out	marketing	plan	can	bring	multiple	benefits	to	your	business,	including:Increased	brand	awareness:	A	strong	digital	marketing	strategy	can	help	you	reach	new	customers	and	make	more	people	aware	of	your	brand,	while	collecting
market	research	for	future	projectsImproved	customer	engagement:	By	creating	targeted	and	relevant	content	for	your	audience,	you	can	engage	with	them	on	a	deeper	level	and	build	stronger	relationshipsHigher	conversions:	With	a	clear	marketing	strategy	in	place,	you	can	attract	more	qualified	leads	and	convert	them	into	paying
customersBetter	market	positioning:	A	solid	marketing	strategy	can	help	you	stand	out	from	your	competitors	and	establish	your	brand	as	a	leader	in	the	industryIncreased	ROI:	By	tracking	your	marketing	goals	and	efforts	and	refining	your	digital	marketing	strategy,	you	can	see	a	higher	return	on	your	investmentEnhanced	teamwork	and
communication:	With	a	marketing	plan	in	place,	all	team	members	can	be	on	the	same	page	and	work	towards	common	goals,	leading	to	better	collaboration	and	communication	Summarize	this	article	with	AI	ClickUp	Brain	not	only	saves	you	precious	time	by	instantly	summarizing	articles,	it	also	leverages	AI	to	connect	your	tasks,	docs,	people,	and
more,	streamlining	your	workflow	like	never	before.	Now	that	you	understand	the	importance	of	having	a	strong	marketing	strategy,	here	are	some	tips	for	writing	and	implementing	an	effective	marketing	plan:Define	your	business	goals:	Determine	what	you	want	to	achieve	through	your	marketing	efforts,	whether	its	increasing	sales,	improving
brand	awareness	or	launching	a	new	productIdentify	your	target	audience:	Understand	who	your	ideal	customers	are	and	what	their	needs	and	preferences	are.	This	will	help	you	create	targeted	and	relevant	marketing	campaignsConduct	a	SWOT	analysis:	Evaluate	your	businesss	strengths,	weaknesses,	opportunities,	and	threats	to	identify	areas
where	you	can	improve	and	capitalize	on	potential	opportunities	with	effective	SWOT	analysisSet	a	marketing	budget:	Determine	how	much	you	can	realistically	spend	on	marketing	activities	and	allocate	resources	accordingly	to	reach	your	marketing	goalsChoose	your	marketing	channels:	Based	on	your	target	audience	and	business	goals,	select	the
most	effective	marketing	channels	to	reach	themCreate	a	timeline	and	deadlines:	Set	specific	timelines	for	each	marketing	campaign	or	activity	to	ensure	that	everything	is	completed	in	a	timely	mannerTrack	and	measure	results:	Continuously	monitor	the	success	of	your	marketing	efforts	and	make	adjustments	as	needed	to	improve
performance.Communicate	and	collaborate	with	your	team:	Keep	all	team	members	informed	and	involved	in	the	marketing	process	to	ensure	that	everyone	is	working	towards	the	same	marketing	objectivesRegularly	review	and	update	your	plan:	As	your	business	evolves,	so	should	your	marketing	plan.	Continuously	review	and	update	it	to	stay
relevant	and	effective	Summarize	this	article	with	AI	ClickUp	Brain	not	only	saves	you	precious	time	by	instantly	summarizing	articles,	it	also	leverages	AI	to	connect	your	tasks,	docs,	people,	and	more,	streamlining	your	workflow	like	never	before.	No	matter	the	size	of	your	business,	marketing	success	can	be	achieved	with	a	well-thought-out	plan.
With	ClickUps	suite	of	powerful	and	easy-to-use	templates,	youll	have	everything	you	need	to	create	an	effective	strategy.Make	it	easier	to	meet	all	your	goals,	whether	its	marketing	your	product	or	onboarding	your	new	client.	From	content	planning	and	event	marketing	to	sales	and	website	project	management,	these	templates	provide	the	tools
needed	for	any	digital	marketer	or	entrepreneur	looking	to	make	their	mark	in	the	world	today.So	dont	wait	another	minuteget	started	on	upgrading	your	teams	marketing	capabilities	with	ClickUp.	Everything	you	need	to	stay	organized	and	get	work	done.Last	updated:	April	2024Your	marketing	plan	guides	the	implementation	of	your	marketing
strategy.	It	describes	exactly	what	work	needs	to	be	done	and	when	so	you	can	reach	your	marketing	efforts	and	business	goals.	Setting	a	firm	plan	helps	keep	the	team	in	sync	and	on	schedule.Marketing	teams	use	a	variety	of	plans	for	different	team	functions,	programs,	or	customer	segments.	When	deciding	how	to	build	your	plan,	it	is	important	to
consider	how	it	will	be	used	and	who	the	audience	is.	For	example,	strategic	roadmaps	are	ideal	for	capturing	high-level	plans,	Gantt	charts	are	useful	for	planning	a	complex	launch,	and	a	marketing	calendar	is	a	great	way	to	show	an	ongoing	cadence	of	work	for	programs	such	as	content	or	social	media.This	guide	includes	several	marketing
templates	to	try.	These	are	nice	starting	points.	When	you	need	something	more	dynamic,	try	a	marketing	workspace	in	Aha!	Roadmaps.Jump	ahead	to	any	section:This	is	an	example	of	a	marketing	roadmap	built	in	Aha!	Roadmaps.In	order	to	help	drive	a	business	forward,	you	need	to	be	clear	on	where	you	are	going	and	why.	In	other	words,	it	is
time	to	get	out	of	react	mode	and	build	a	marketing	strategy.	Go	goal-first:	Start	with	your	marketing	and	business	goals	and	identify	the	work	required	to	achieve	them.Get	visual:	Build	a	visual	timeline	of	the	work	to	communicate	what	is	coming	and	when.Add	dates:	Set	key	dates	for	when	activities	need	to	be	completed.Stay	current:	Regularly
review	and	evolve	your	plan	based	on	new	learnings	and	opportunities.Make	it	known:	Make	sure	the	plan	is	readily	accessible	to	all	team	members.Related:TopMarketing	planning	templatesThe	free	Excel	and	PowerPoint	templates	included	in	this	guide	are	a	great	starting	point	to	build	marketing	plans	that	keep	the	team	on	schedule.	Choose	from
a	wide	range	of	examples	and	tailor	each	plan	to	your	specific	needs,	target	audience,	and	marketing	tactics.If	you	prefer	to	use	a	web-based	tool	to	collaborate	with	colleagues	on	your	marketing	plans	in	real	time,	try	Aha!	Roadmaps	free	for	30	days.	This	purpose-built	marketing	planning	software	helps	marketing	teams	of	all	sizes	define	marketing
strategy,	build	visual	plans,	and	report	back	on	the	results	of	their	campaigns.Organize	your	marketing	activities	in	Aha!	Roadmaps	start	a	trial.Strategic	marketing	planThis	template	shows	how	your	marketing	goals,	initiatives,	and	activities	are	connected.	It	is	useful	when	you	need	to	gain	alignment	with	executives	around	your	strategic	marketing
plan	and	to	provide	status	updates.	You	can	also	use	this	template	to	share	the	big-picture	context	of	what	needs	to	be	accomplished	with	the	team.Use	this	template	to	establish	the	themes	of	your	work.	Set	out	the	major	promotional	campaigns	for	the	year	and	the	time	frame	for	delivering	them.	You	can	also	include	other	big	efforts,	such	as
launches	and	customer	events.	Building	your	marketing	plan	around	key	themes	gives	the	team	the	direction	they	need	to	successfully	make	an	impact	with	your	target	market.	This	plan	can	also	help	ensure	that	your	marketing	mix	is	meeting	your	buyer	personas	and	will	help	with	decisions	about	how	to	best	allocate	your	budget.This	Gantt	chart
template	is	useful	for	planning	a	promotional	campaign.	Capture	all	of	the	tasks	that	need	to	be	completed	and	include	details	such	as	start	and	end	dates,	duration,	and	status.	Use	this	template	to	coordinate	all	of	the	cross-team	activities	that	need	to	happen	to	successfully	launch	your	campaign.Use	this	template	if	you	are	managing	multiple
marketing	programs.	It	provides	a	simple	way	to	group	planned	activities	by	program	in	a	single	view.	You	can	also	include	the	date	that	each	activity	will	be	completed.	This	template	is	helpful	when	you	need	to	present	an	overview	of	your	program	plans	to	executives.Use	this	template	to	plan	complex	product	launches.	It	allows	you	to	schedule
launch	tasks	in	the	order	they	need	to	be	completed	and	track	progress	against	time.	Visualize	cross-team	activities	and	everything	that	needs	to	happen	to	bring	your	release	to	market	including	website	updates,	media	outreach,	sales	training,	and	more.Create	a	consolidated	view	of	all	your	marketing	activities	in	one	view.	Use	this	template	to
combine	your	content,	digital,	and	product	marketing	calendars	to	see	exactly	what	will	be	delivered	and	when.	This	helps	with	high-level	resource	planning	and	allows	teams	to	coordinate	implementation	plans.Defining	your	marketing	plans	is	an	ongoing	process.	Be	sure	to	revisit	and	adjust	your	plans	to	align	with	business	and	product	objectives.
The	best	marketing	plans	incorporate	a	mix	of	views	timelines,	roadmaps,	and	Gantt	charts	so	that	the	team	can	understand	the	"why,"	"what,"	and	"when"	across	various	activities.A	marketing	plan	template	is	a	structured	document	that	helps	businesses	outline	their	strategies	for	attracting,	engaging,	and	retaining	customers.	It	includes	key
elements	like	target	audience,	marketing	goals,	channels,	and	performance	metrics.A	marketing	plan	ensures	your	efforts	are	focused,	measurable,	and	aligned	with	business	goals.	It	helps	avoid	wasted	resources	and	improves	overall	campaign	effectiveness.Our	template	covers	Marketing	goals	&	objectivesTarget	market	&	customer
segmentationCompetitive	analysis	&	positioningMarketing	strategy	&	campaignsBrand	messaging	&	content	strategyLead	generation	&	nurturingKey	Marketing	Performance	Indicators	(KPIs)Budget	allocation	for	marketing	activitiesImplementation	plan	&	timelinesRisk	management	in	marketingBusinesses	of	all	sizes,	marketers,	and	entrepreneurs
seeking	structured	marketing	strategies	can	benefit	from	this	template.Yes,	its	fully	customizable	to	suit	your	specific	business	needs	and	objectives.Its	recommended	to	review	and	update	your	plan	quarterly	or	whenever	there	are	significant	changes	in	your	market	or	business	goals.	In	this	article,	you'll	find	a	step-by-step	guide	on	how	to	create	a
marketing	plan	that	will	work	for	almost	every	kind	of	business.We've	also	included	20+	free	marketing	plan	templates	throughout	the	post	to	help	you	get	started	on	the	right	foot.If	you	prefer	to	watch	the	video,	we've	got	you	covered!	Here's	a	complete	video	guide	on	how	to	create	an	effective	marketing	plan	a	market	analysis,	along	with
customizable	templates	to	get	you	started.	Here's	a	short	selection	of	8	easy-to-edit	marketing	plan	templates	you	can	edit,	share	and	download	with	Visme.	View	more	below:	Want	to	skip	the	tutorial?	Create	your	marketing	plan	right	away	with	Visme.	Use	ready-made	marketing	plan	templates,	download	them	as	a	PDF	or	share	online.	Quick	ReadA
marketing	plan	is	a	roadmap	that	helps	you	set	goals,	understand	your	target	audience	and	optimize	the	impact	of	your	marketing	campaigns.There	are	several	types	of	marketing	plans	depending	on	the	objective.	Some	examples	include	social	media	marketing,	influencer	marketing,	video	marketing,	and	email	marketing.Your	business	needs	a
marketing	plan	to	understand	your	business,	align	marketing	goals	with	business	goals,	ensure	everyone	is	on	the	same	page,	stay	focused	on	whats	important	and	make	better	decisions.Create	a	marketing	plan	by	defining	clear	objectives,	research	your	target	audience	to	identify	their	demographics,	preferences,	and	challenges.	Use	this	insight	to
craft	a	unique	value	proposition	that	differentiates	your	product	or	service.Develop	channel-specific	strategies,	allocate	budgets	to	high-impact	areas,	and	set	measurable	KPIs	like	website	traffic	or	conversion	rates.	Regularly	review	performance	and	adjust	tactics	to	stay	aligned	with	your	goals.	A	focused	marketing	plan	ensures	measurable
results.Learn	how	to	develop	a	marketing	plan	in	7	steps,	starting	with	the	executive	summary	and	ending	with	a	digital	document	ready	to	share	with	a	live	Visme	link.Discover	20	ready-to-use	templates	for	different	marketing	plan	types	and	get	started	straight	away.	What	Is	a	Marketing	Plan?A	marketing	plan	is	a	roadmap	that	helps	you	set	goals,
understand	your	target	audience	and	optimize	the	impact	of	your	marketing	campaigns.In	simple	words,	it	helps	you	get	a	clearer	view	of	the	what,	why	and	how	of	all	your	marketing	activities.It	also	helps	you	communicate	the	big	strategy	and	the	different	tactics	involved	to	your	marketing	team.	Last	but	not	least,	it	lets	you	track	the	success	of
your	campaigns.A	marketing	plan	should	ideally	include:	Take	a	look	at	this	one-page	marketing	plan	template	as	an	example.	Click	here	to	edit	this	template!Edit	and	DownloadIf	your	plan	is	more	detailed,	you	can	also	consider	including:	A	marketing	plan	is	usually	presented	as	a	PDF	document,	but	you	can	also	whip	up	a	more	creative	version	of
it.	For	example,	you	can	create	an	infographic,	presentation	and	even	an	interactive	web	page	to	share	your	plan.Or	you	can	create	a	single-page	marketing	plan	similar	to	the	one	above.	Marketing	Plan	vs.	Business	PlanMarketing	plans	and	business	plans	are	both	essential	pieces	of	business	strategy,	but	their	purpose	is	different.	The	terms	are
often	used	interchangeably	or	together:	marketing	business	plan.	But	each	plan	is	different	and	here's	what	sets	them	apart.Business	plans	cover	a	business's	overall	strategy,	from	the	branding	strategy	to	the	company-wide	marketing	strategies.	A	marketing	plan	solely	concentrates	on	a	specific	marketing	strategy	or	a	branch	of	the	overall
department.For	example,	one	marketing	plan	can	be	for	digital	marketing	strategies,	while	another	can	be	for	billboards.	Likewise,	a	marketing	plan	can	be	for	a	single	campaign,	covering	all	marketing	channels.Marketing	Strategy	vs.	Marketing	PlanA	marketing	strategy	and	a	marketing	plan	are	key	pieces	in	the	companys	marketing	puzzle.
However,	they	serve	different	purposes.A	marketing	strategy	is	the	overall	framework	guiding	a	company's	marketing	efforts.	It	outlines	how	your	organization	will	position	itself	in	the	market,	target	ideal	customers,	and	create	value	for	them.	A	marketing	strategy	is	often	long-term	and	forms	the	foundation	for	all	your	marketing	activities.A
marketing	plan	is	a	detailed	roadmap	for	organizing,	executing	and	tracking	your	marketing	strategy	within	a	specific	timeframe.	It	provides	a	step-by-step	guide	for	achieving	specific	objectives,	such	as	increasing	sales,	improving	brand	awareness,	or	entering	new	markets.Simply	put,	it	translates	your	strategy	into	actionable	steps	with	timelines
for	implementation	and	metrics	for	measuring	success.RELATED:	The	Complete	Guide	to	Healthcare	Marketing	in	2024	Why	Your	Business	Needs	a	Marketing	PlanIve	already	mentioned	how	a	marketing	plan	can	help	you	better	understand	your	companys	marketing	goals	and	how	to	achieve	them,	but	thats	not	where	the	benefits	end.A	well-
researched	marketing	plan	can	help	you:Understand	your	business.	Conducting	thorough	research	on	current	market	conditions	and	where	your	company	stands	can	help	you	identify	the	strengths	and	weaknesses	of	your	business,	as	well	as	new	opportunities.Align	marketing	goals	with	business	goals.	Without	a	plan,	it	can	be	easy	to	lose	your	sense
of	direction.	It	helps	you	ensure	that	your	marketing	goals	are	aligned	with	the	vision,	mission	statement	and	goals	of	your	business.Ensure	everyone	is	on	the	same	page.	Having	a	working	document	of	your	marketing	makes	it	easier	for	not	just	your	team,	but	also	the	entire	company	to	work	together	towards	a	common	goal.Stay	focused	on	whats
important.	This	plan	is	a	constant	reminder	of	your	goals	and	strategies,	which	keeps	you	from	getting	sidetracked.Make	better	decisions.	Planning	ahead	of	time	can	prevent	you	from	making	hasty	decisions	when	difficult	situations	arise.	Transform	your	visual	content	with	Vismes	easy-to-use	content	creation	platformProduce	beautiful,	effective
marketing	content	quickly	even	without	an	extensive	design	skillsetInspire	your	sales	team	to	create	their	own	content	with	branded	templates	for	easy	customization	Sign	up.	Its	free.	How	to	Create	a	Marketing	PlanTheres	no	one	way	of	creating	a	marketing	plan,	but	there	are	some	key	components	that	should	go	inside	a	winning	one.	Follow	the
steps	below	to	create	an	effective	marketing	plan.	1.	Start	with	an	executive	summary.The	executive	summary	usually	goes	at	the	beginning	of	your	marketing	plan.	Its	basically	a	short	summary	or	brief	overview	of	your	company	and	the	key	takeaways	from	the	entire	plan.Marketing	Manger	DouHeres	an	executive	summary	template	you	can	edit
and	use	for	your	own	business.	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadThe	template	above	is	a	great	example	of	an	executive	summary	that	highlights	the	key	function	of	a	business	and	the	purpose	of	its	marketing	plan.You	can	also	include	company	achievements	and	future	plans	for	your	business	in	your
summary.Remember,	your	executive	summary	should	be	concise	and	to	the	point.	Instead	of	boring	your	readers	to	sleep,	it	should	grab	their	attention	and	get	them	excited	about	the	rest	of	the	plan.	2.	State	your	companys	mission,	vision	and	values.Before	you	dive	into	all	the	marketing	stuff,	its	a	good	idea	to	revisit	your	companys	values,	vision
and	mission.	This	helps	put	all	the	information	inside	your	plan	into	perspective.It	answers	the	question	of	why	youre	doing	what	youre	doing.Heres	a	neat	mission,	vision	and	values	template	to	edit	and	use.	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadFor	anyone	who	reads	your	marketing	plan,	this	section	is	important	to	educate
them	about	the	ultimate	aim	of	your	business	so	they	can	make	better	sense	of	your	marketing	goals,	activities	and	future	plans.	3.	Identify	the	market	and	competition.The	next	step	is	to	back	it	up	all	your	plans	or	claims	with	solid	research.This	is	often	achieved	by	analyzing	your	current	market	situation	with	a	market	analysis,	by	studying	your
competition	and	most	importantly,	looking	into	your	own	companys	strengths	and	weaknesses.Heres	a	market	share	template	that	can	help	you	visualize	that	information	and	share	it	with	your	colleagues	and	stakeholders.	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadHeres	another	cool	design	to	help	you	present	your	market
research.	Use	this	SWOT	analysis	template	to	highlight	your	companys	strengths,	weaknesses,	opportunities	and	threats.	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadInstead	of	adding	a	boring	table	that	no	one	wants	to	read,	use	a	well-designed	SWOT	like	the	one	above	to	draw	attention	to	your	research.	You	can	also	conduct	a
SWOT	analysis	of	your	competitors,	which	takes	us	to	another	key	component	of	your	market	research	the	competitor	analysis.Studying	your	competition	is	crucial	to	the	success	of	your	business.	You	need	to	know	what	theyre	doing,	whats	working	for	them	and	how	you	can	do	it	better.Here	are	a	few	things	to	research	about	your	competitors:
Here's	a	competitive	analysis	template	you	can	use	as	well.	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadA	template	like	the	one	above	can	help	you	organize	and	visualize	important	information	about	your	competitors.	In	turn,	this	can	help	you	identify	opportunities	and	set	goals.	4.	Define	your	target	customer.Differentiating	the
target	audience	and	the	target	market	will	help	you	better	understand	the	position	of	your	business	within	the	market.	Therefore,	its	important	to	identify	who	your	buyer	or	ideal	customer	is	so	you	can	create	more	informed	and	tailored	marketing	strategies.Naturally,	the	target	customer	for	every	business	is	different.	But	the	goal	is	the	same	to
increase	customer	awareness.You	may	also	have	more	than	one	kind	of	customer.	For	example,	a	clothing	store	could	be	making	products	for	both	teens	and	older	women	at	the	same	time.Check	out	this	target	audience	template	to	visualize	your	various	customer	segments.	Use	it	to	better	understand	your	potential	customers'	attitudes	and	habits.
Easily	edit	and	make	this	template	your	own.Edit	and	DownloadYou	can	edit	this	template	and	use	it	as	part	of	your	plan's	layout	or	presentation.	Its	a	great	way	to	present	the	different	types	of	your	audience	in	a	way	thats	easy	to	understand.The	pie	chart	helps	identify	which	chunk	makes	the	bigger	part	of	your	customer	base	so	you	can	focus	most
of	your	marketing	efforts	in	that	area.If	youre	looking	for	a	more	creative	approach,	take	a	look	at	the	buyer	persona	template	below.	Customize	this	template	and	make	it	your	own!	Edit	and	Download	This	infographic	template	is	a	fun	way	to	visualize	your	buyers	demographic	details,	habits	and	goals,	i.e.,	whether	they're	interested	in	online
learning	options	like	digital	marketing	courses	or	if	they	prefer	in-person.Another	cool	way	to	create	a	customer	persona	is	to	design	it	like	a	resume.	This	is	useful	for	adding	more	information	in	one	page	without	cluttering	up	the	design.Heres	a	resume-style	customer	persona	template	you	can	edit.	Easily	edit	and	make	this	template	your	own.Edit



and	DownloadThis	type	of	buyer	persona	design	makes	use	of	icons	and	data	widgets,	like	progress	bars.In	the	end,	the	goal	of	creating	a	buyer	persona	is	to	better	organize	and	understand	key	information	about	your	customer.	Use	the	template	that	works	best	for	your	business.While	you're	creating	this	be	sure	to	use	your	CRM,	like	HubSpot	or
Salesforce	to	gather	data	as	well	as	a	liaison	with	sales	for	a	more	detailed	ICP.	5.	Outline	your	marketing	goals.Outline	your	marketing	goals	and	objectives,	and	make	sure	you	use	actual	numbers	instead	of	writing	vague	statements.For	example,	if	your	goal	is	to	increase	website	traffic,	mention	the	exact	target	so	you	can	track	to	see	if	you
achieved	it	or	not.Remember	to	create	SMART	goals	for	your	marketing	roadmap	and	strategy.	SMART	goals	are	Specific,	Measurable,	Attainable,	Relevant	and	Time-Bound.In	the	template	above,	notice	how	the	target	is	defined	as	a	percentage.	You	can	also	add	a	deadline	to	your	marketing	goal	to	make	it	time-bound.If	you	want	to	share	your
marketing	goals	in	an	infographic	format,	heres	another	template	you	can	edit	and	use	for	your	own	company.	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadThe	template	above	is	a	more	detailed	goals	infographic	with	three	different	phases,	which	makes	it	ideal	for	SaaS	companies	and	mobile	apps.	6.	Present	your	marketing
strategy.Now	comes	the	good	stuff.	In	this	step,	write	down	one	or	more	marketing	strategies	and	the	tactics	to	execute	for	each	one.	Make	sure	you	include:What	to	doHow	to	do	itThe	channels	to	useQuestion	if	you'll	be	using	a	single,	omni-channels,	TOFU,	MOFU	or	BOFU	channeled	approach	to	your	strategy.This	is	best	presented	visually	so	the
entire	team	can	understand	each	step.	You	can	divide	your	activities	into	stages,	and	present	them	using	a	marketing	strategy	template	like	the	one	below.	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadAnother	way	to	present	your	marketing	strategy	is	by	attaching	deadlines	to	it.	This	can	be	easily	done	using	a	timeline	or	a	Gantt
chart.	Create	your	own	timeline	with	this	easy-to-edit	template.Edit	and	DownloadAnother	way	to	present	your	marketing	strategy	is	with	the	help	of	a	roadmap.	A	roadmap	outlines	the	tactics	involved	in	your	overall	marketing	strategy,	and	can	be	designed	to	look	similar	to	a	Gantt	chart.Here's	a	marketing	roadmap	template	you	can	use	for	your
own	business.Create	your	timeline	with	this	easy-to-edit	template.Edit	and	DownloadIf	you	want	to	do	things	differently,	you	can	also	use	an	infographic	to	visualize	your	marketing	strategy.An	infographic	is	eye-catching	and	can	be	added	to	any	of	your	presentations	and	reports.	You	can	even	share	it	on	its	own	with	your	marketing	team	or	other
colleagues.Heres	a	marketing	infographic	template	that	divides	your	execution	strategy	into	four	phases.	Customize	this	template	and	make	it	your	own!Edit	and	DownloadKeep	in	mind	that	your	marketing	strategy	should	be	actionable	and	detailed.	Explain	each	step	clearly	and	dont	leave	out	any	information	just	for	the	sake	of	design.	7.	Define	your
marketing	budget.Last	but	not	least,	detail	your	marketing	budget	considerations	in	your	marketing	plan.This	is	important	so	you	dont	lose	sight	of	the	financial	aspect	of	things	during	execution	and	implementation.	After	all,	marketing	is	costly	and	there	are	tons	of	hidden	expenses	involved.	You	need	a	budget	template	to	lay	out	your	financial
projections.You're	budget	is	also	dependent	on	what	stage	of	grow	your	company	is	current	at,	for	example	Spendesk	states:Companies	in	the	start	up	phases	should	budget	15%-30%	of	their	projected	revenue	on	marketing.A	company	that	want	moderate	growth	willing	to	scale	its	marketing	budget	to	keep	up	with	the	competition	should	have	a
budget	of	10%-20%	of	total	revenue.Stable	companies	that	want	sustainable	growth	should	budget	2%-10%	of	their	revenue	towards	marketing.Again	if	this	is	a	one	off	marketing	campaign	or	you're	using	what's	readily	available	to	you	ensure	to	leave	room	for	miscellaneous	cost	in	your	detailed	marketing	budget	.This	could	include	hiring	the	right
staff	and	choosing	between	paid	resources	so	you	dont	exceed	a	certain	amount.Heres	an	editable	marketing	budget	template	you	can	use.	Marketing	Plan	ExamplesYoure	probably	wondering:	What	does	a	marketing	plan	look	like?	In	this	section,	well	share	5	real-life	examples	from	top	companies.1.	Visit	Baton	Rouge	This	marketing	plan	is	an
example	of	how	to	create	a	well-structured	and	eye-catching	marketing	plan.	The	plan	has	a	sophisticated	design	adorned	with	captivating	images	and	a	rich	blend	of	bright	colors.The	proposed	plan	starts	with	a	situational	analysis	and	review	of	the	previous	year.	The	following	pages	take	a	deep	dive	into	key	sections,	likeMissionSWOT
analysisTarget	AudienceOverall	goalsDifferent	marketing	strategiesEach	of	the	different	marketing	strategies	has	individual	goals,	strategies	and	detailed	plans	of	action.	Additionally,	the	plan	features	a	comprehensive	event	calendar	and	evaluation	criteria.	This	makes	it	easier	for	the	marketing	team	to	stay	organized,	implement	and	track
progress.2.	Safe	Haven	Family	Shelter	If	you're	looking	for	a	template	for	a	marketing	roadmap	that	will	be	presented	to	internal	stakeholders	at	all	levels	of	your	organization,	this	is	a	perfect	example.	Although	created	by	a	non-profit,	it	can	be	adapted	for	startups	and	growing	businesses.This	comprehensive	plan	includes	everything	you	need	to	get
started,	from	SMART	marketing	goals	and	deadlines	to	action	steps,	long-term	objectives,	target	audiences,	core	marketing	messages	and	metrics.This	example	follows	a	simple	format.	The	content	is	mostly	presented	in	a	list	and	tabular	format,	making	it	well-organized	and	easy	to	scan.	Readers	quickly	grasp	the	organization's	strategic	direction	for
its	upcoming	marketing	initiatives.3.	University	of	Illinois	This	detailed	marketing	plan	example	is	encased	in	a	document	format	with	a	bold,	eye-catching	design.	The	stunning	image	and	energetic	orange	color	on	the	cover	page	immediately	grab	attention	and	communicate	the	brand's	dynamic	personality.	This	comprehensive	market	plan	example
from	the	University	of	Illinois	has	three	key	sections.Section	I	provides	context	on	population	definitions,	admissions	funnel	stages	and	core	knowledge	of	the	students	informing	their	strategy.Section	II	captures	upcoming	market	research	efforts	that	will	inform	future	strategy.Section	III	takes	a	deep	dive	into	their	strategic	plan.	This	includes
objectives,	detailed	marketing	programs	to	achieve	those	objectives,	and	success	metrics.We	love	that	the	plan	effectively	dissects	the	high-level	components	of	its	overall	strategy	and	pairs	them	with	concrete,	actionable	marketing	tactics.	Another	standout	feature	is	that	the	pages	are	filled	with	compelling	visuals,	engaging	copy	and	informative
graphs	and	maps	that	convey	their	strategic	vision	and	roadmap	for	marketing	efforts.4.	Wright	County	Economic	Development	One	of	the	standout	features	of	the	plan	is	its	ease	of	readability.	The	sections	are	clearly	organized,	allowing	readers	to	quickly	scan	and	identify	the	most	relevant	information.	It	contains	key	sections,	including	partners,
goals	and	marketing	initiativesattraction,	retention	and	community	relations.Additionally,	the	plan	offers	a	thorough	breakdown	of	projected	costs	per	marketing	initiative,	a	crucial	detail	for	upper-level	management	and	stakeholders.	This	feature	makes	it	easier	for	decision-makers	to	understand	the	financial	implications	of	the	proposed	plan	and
allocate	resources	accordingly.Overall,	Wright	County	Economic	Development's	plan	serves	as	a	valuable	example	for	marketers	looking	to	develop	a	practical	and	effective	marketing	roadmap.5.	Visit	Oxnard	Being	a	leisure	and	lifestyle	business,	Visit	Oxnard	infuses	captivating	designs	and	vibrant	photos	that	showcase	the	beauty	and	excitement	of
landscapes,	landmarks,	adventure	and	resorts.	Their	innovative	plan	puts	a	spin	on	traditional	tourism	marketing	by	focusing	on	the	business	side	of	travel.This	example	begins	with	a	marketing	plan	overview,	company	overview,	mission,	and	goals.	Then	it	dives	deeper	into	the	framework	and	approach	the	company	will	take	to	continue	on	a	positive
path	forward	to	economic	recovery	and	growth.	Other	key	sections	highlighted	in	the	plan	includeMarket	Research	and	FindingsCustomer	PersonasDiverse	OfferingsPaid	MediaEarned	MediaOwned	MediaIndustry	Relations	and	moreThis	approach	by	Visit	Oxnard	demonstrates	how	creating	actionable	plans	can	help	forward-thinking	companies
capitalize	on	untapped	opportunities.	Types	of	Marketing	Plans	Made	with	Visme	Infographic	MakerJust	as	there	are	several	types	of	marketing	strategies,	there	are	numerous	types	of	marketing	plans.	Lets	take	a	look	at	some	of	them.Quarterly	or	Annual	Marketing	PlanQuarterly	and	annual	marketing	plans	are	high-level	plans	for	all	the	marketing
activities	that	will	happen	in	the	next	quarter	or	year.	From	this	overarching	plan,	your	team	will	create	smaller,	more	detailed	plans	according	to	specific	strategies.	These	could	be	daily,	weekly	or	monthly	plans.	Create	your	own	with	this	easy-to-edit	template.	Edit	and	Download	Social	Media	Marketing	PlanSocial	media	marketing	plans	highlight
the	goal	and	objective	of	a	brands	activities	on	social	media	that	are	geared	toward	marketing.	This	plan	includes	campaign	information,	repurposing	guidelines	across	social	media	channels	and	whos	in	the	social	media	team.	Create	your	own	with	this	easy-to-edit	template.	Edit	and	Download	Content	Marketing	PlanA	content	marketing	plan	outlines
all	the	content	pillars	for	the	brand	and	what	content	types	need	to	be	created	for	each	pillar.	Any	content	marketing	strategies	planned	out	for	the	brands	content	are	detailed	in	the	plan,	along	with	a	roadmap	and	goals.	Create	your	own	with	this	easy-to-edit	template.	Edit	and	Download	New	Product	Launch	PlanIn	a	new	product	launch	plan,	the
pages	lay	out	all	the	steps	toward	a	successful	launch.	Separated	into	pre-launch,	launch	and	post-launch,	the	different	teams	will	know	what	they	need	to	do	to	complete	the	plans	objectives.	Create	your	own	with	this	easy-to-edit	template.	Edit	and	Download	Growth	Marketing	PlanGrowth	marketing	plans	are	specifically	geared	toward	brand
growth.	This	plan	document	lays	out	all	the	strategies	to	undertake	in	order	to	grow	the	brand	name	online,	locally	or	some	other	way.	Create	your	own	with	this	easy-to-edit	template.	Edit	and	Download	Influencer	MarketingInfluencer	marketing	plans	concentrate	on	outlining	all	steps	to	implement	an	influencer	strategy.	Sections	include	the	list	of
potential	or	chosen	influencers	and	what	will	be	asked	and	expected	of	them	to	reach	the	plans	goals.Market	Penetration	Marketing	PlanA	market	penetration	marketing	plan	highlights	all	the	activities	involved	in	marketing	existing	products	to	existing	customers.This	marketing	strategy	is	considered	the	most	popular	in	business	models.	Some
examples	include	discounts	on	favorite	products	or	new	features	and	updates.	Customize	this	template	and	make	it	your	own!	Edit	and	Download	Market	Development	Marketing	PlanIn	market	development	plans,	existing	products	are	marketed	to	new	customers	and	niches.	These	strategies	focus	on	business	objectives	like	developing	distribution
channels	and	increasing	brand	awareness.Product/Service	Development	Marketing	PlanProduct	development	plans	outline	the	activities	dealing	with	marketing	new	products	to	existing	customers.	These	plans	include	examples	such	as	product	launches	and	market	insertion	plans.	Diversification	Marketing	PlanIn	diversification,	marketing	plans
focus	on	strategies	to	launch	and	promote	new	products	or	services	to	new	markets	and	customers.	These	marketing	plans	are	on	the	ambitious	side.Pro	Tip:	Use	the	Visme	AI	Writer	to	help	you	overcome	writers	block	and	brainstorm	ideas.	Open	a	text	box	and	click	on	AI	Writer	to	prompt	the	content	for	that	section	of	your	plan.	10	Marketing	Plan
Templates	to	Get	You	StartedHere	is	our	handpicked	collection	of	10	marketing	plan	templates	for	various	types	of	businesses.Pick	the	one	that	best	fits	your	industry	and	start	customizing	it	in	the	Visme	editor	right	away.	Replace	the	colors,	fonts,	text,	images,	icons	and	more	with	a	few	clicks.	Use	the	dynamic	fields	option	to	edit	repeating	content
across	slides	and	create	more	efficient	templates	for	your	team	with	custom	dynamic	fields.You	can	also	tap	into	a	free	library	of	stock	photos	and	add	animated	characters,	illustrations	and	gestures	for	advanced	customization.If	youre	still	on	the	fence	about	using	Visme	for	your	marketing	plans,	look	at	what	one	of	our	users	has	to	say:I	feel	that	for
anyone	who	wants	to	improve	efficiency	and	effectiveness	at	the	workplace,	VISME	gives	you	the	extra	edge	to	take	things	forward.	It's	an	apt	tool	for	quickly	converting	your	thought	process	into	a	unique	communication.	-	Autumn	|	Finance	Manager	1.	One	Page	Marketing	PlanIf	you're	a	start	up,	it	can	be	time	consuming	to	create	a	lengthy
marketing	plan,	the	alternative,	a	one-pager	marketing	plan.A	one-page	plan	cuts	out	the	fluff	and	gets	straight	to	the	point.	It	lays	out	everything	(target	audience,	USP,	strategy,	channels)	on	a	single	page.	2.	Social	Media	Marketing	Plan	Template	A	good	social	media	strategy	needs	a	marketing	plan	of	its	own,	which	is	why	this	template	is	a	must-
have	for	any	business	trying	to	win	at	this	game.Customize	this	social	media	marketing	plan	template	to	lay	out	your	goals	for	the	next	year	or	quarter,	and	outline	the	key	points	of	your	strategy	for	each	social	channel.Add	a	dose	of	interactivity	by	creating	a	clickable	menu	or	building	an	interactive	table	of	contents.	Interactive	plans	make	a	positive
impression	on	team	members	and	stakeholders,	improving	work	satisfaction	and	productivity.	Consistency	is	key	to	ensuring	that	your	social	media	strategy	hits	all	the	marks.	Posting	regularly	helps	keep	your	brand	visible,	but	manually	posting	across	multiple	channels	can	be	overwhelming	and	time-consuming.This	is	where	a	cost-effective	social
media	management	tool	like	SocialPilot	helps.	SocialPilot	can	simplify	your	social	media	management	and	ensure	consistent	posting.Heres	how	SocialPilots	scheduling	feature	can	benefit	your	strategy:Publishing	and	Scheduling:	Schedule	posts	across	multiple	platforms.Analytics	and	Reporting:	Track	performance	and	generate	reports.Review
Generation:	Collect	reviews	from	customers	easily.Engagement:	Interact	with	your	audience	seamlessly.Collaboration:	Work	with	teams	on	campaigns.White	Label:	Customize	SocialPilot	for	your	brand.Social	Media	Calendar:	Visualize	and	manage	your	posts.These	abilities	are	especially	beneficial	for	agencies,	SMBs,	and	multilocational	brands	to
improve	their	social	media	impact	and	streamline	their	efforts	with	SocialPilot.	Try	it	free	now	and	experience	how	easy	it	is	to	schedule,	manage,	and	track	your	social	media	campaigns!3.	Digital	Marketing	Plan	Template	Create	an	actionable	plan	covering	your	digital	channels	with	this	detailed	template.This	digital	marketing	plan	has	a	classy
design	and	layout,	and	features	key	headings	like	an	executive	summary,	a	SWOT	analysis,	key	performance	indicators	and	even	a	nice	table	of	contents.	4.	Product	Marketing	Plan	Template	Easily	edit	this	template	and	make	it	your	own.Edit	and	DownloadCreating	an	effective	product	marketing	plan	requires	in-depth	research	of	your	target	market,
company	strengths	and	weaknesses,	as	well	as	an	effective	design.This	product	marketing	plan	template	covers	all	those	basics,	along	with	a	detailed	budget	planner	that	you	can	edit	with	your	own	financial	data.	5.	Personal	Marketing	Plan	Template	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadHiring	someone	to	help	build	a
powerful	personal	brand?This	template	is	a	great	example.	Its	a	simple,	three-page	document	with	a	professional	resume	detailing	skills	and	experience,	followed	by	a	goals	page.	6.	Marketing	Plan	Presentation	Template	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadThis	presentation	template	is	a	great	way	to	share	your	marketing
goals,	SWOT,	strategy,	timeline,	deliverables	and	more	with	your	team	and	the	management.You	can	easily	get	the	slides	printed	later	and	share	the	copies	with	your	team.	Edit	this	marketing	plan	presentation	online	in	Visme	and	create	a	slideshow	that's	powerful	and	effective.	7.	Retail	Marketing	Plan	Presentation	Template	Easily	edit	and	make
this	template	your	own.Edit	and	DownloadHere	is	another	presentation	template	you	can	use.	This	presentation	template	is	especially	relevant	and	useful	if	you're	in	the	retail	business.Customize	this	template	online	and	download	it	in	PDF	or	PowerPoint	format,	or	save	the	slides	separately	in	image	format.	You	can	also	present	this	presentation
online	using	a	link	no	downloads	needed!	8.	Restaurant	Marketing	Plan	Template	Easily	edit	and	make	this	template	your	own.Edit	and	DownloadDesigning	a	marketing	plan	doesnt	have	to	be	daunting.	With	this	template,	you	can	create	a	comprehensive	marketing	plan	for	your	food	business,	whether	its	a	small	cafe,	a	big	fancy	restaurant	or	a	fast
food	joint.This	example	features	stock	photos	of	food	that	you	can	replace	with	your	own.	Additionally,	you	can	edit	any	images	with	the	AI	Edit	Tools	to	remove	backgrounds	or	unwanted	objects	or	upscale/unblur	less	than	perfect	photos.This	template	also	has	a	versatile	design	that	can	be	tailored	to	your	own	brand	style	and	even	an	entirely
different	industry.	9.	Content	Marketing	Plan	Template	Easily	edit	and	make	this	template	your	own.	Edit	and	Download	Content	is	a	key	element	of	inbound	marketing.	This	content	marketing	plan	template	is	carefully	designed	to	match	the	needs	of	SaaS	and	other	businesses	that	want	to	focus	on	taking	their	content	strategy	to	the	next	level.If
your	marketing	goals	are	to	drive	traffic,	generate	leads	and	grow	sales	through	publishing	insightful	content,	this	template	will	help	you	organize	your	editorial	calendar.Take	advantage	of	the	fact	that	youre	already	logged	in	to	Visme,	and	use	the	resources	at	your	disposal	to	execute	a	strong	content	plan.Design	blog	graphics,	infographic	visuals,
social	media	content	and	videos	right	inside	your	Visme	editor.	Share	and	schedule	posts	to	social	media	directly	from	the	integrated	social	media	calendar.	10.	Real	Estate	Marketing	Plan	Template	Create	your	own	with	this	easy-to-edit	template.	Edit	and	Download	This	tailored	marketing	plan	template	is	perfect	for	all	kinds	of	real	estate	and
property	businesses,	complete	with	a	professional	About	section	and	SWOT	analysis.It	has	a	modern	feel	to	it	with	a	clean	layout	and	corporate	color	scheme.	You	can	easily	switch	it	out	for	your	own	brand	colors	if	you	want.And	there	you	have	it	10	marketing	plan	templates	to	kickstart	your	campaigns.	If	you	still	feel	like	these	werent	enough,	you
can	find	more	through	HubSpots	Business	Templates,	an	ample	library	of	130+	templates	spanning	across	various	industries,	departments,	and	formats.	Marketing	Plan	FAQsStill	not	convinced	about	the	use	of	marketing	plans	for	your	business?	Here	are	some	frequently	asked	questions	that	can	help	you	make	a	final	decision.	A	marketing	plan
template	is	a	customizable	document	with	placeholder	content	that	can	help	you	get	started	quickly.	Creating	a	marketing	plan	from	scratch	takes	too	much	time.	Using	a	template	not	only	sets	up	you	for	faster	designing	but	it	also	inspires	creativity.Beautiful	internal	communications	inspire	delight	in	coworkers,	making	it	more	enjoyable	to	check	off
lists	and	follow	processes.	Marketing	plans	on	plain	white	documents	just	get	lost	in	email	threads.	The	executive	summary	in	a	marketing	plan	is	a	superpowered	table	of	contents.	In	an	executive	summary	page	or	slide,	you	share	the	notable	points	to	be	discussed	in	the	subsequent	content	of	the	plan	in	question.	An	executive	summary	is
comparable	to	the	Quick	Read	section	at	the	top	of	our	articles.	A	top-down	marketing	strategy	is	a	traditional	strategy	with	a	broad	target	and	brand	messaging.	Think	of	the	marketing	funnel	and	how	at	the	top	its	wide	open.	Top	down	marketing	strategies	work	up	there,	catching	as	many	people	as	possible	with	a	message	that	appeals	to	a	wide
audience.	A	bottom-up	marketing	strategy	is	a	targeted	strategy	for	a	product	or	service	that	meets	the	needs	of	a	specific	audience.	Bottom-up	marketing	strategies	are	more	common	in	small	businesses	and	startups	that	dont	yet	have	large	audiences.	The	4Cs	of	marketing	are:Customer:	The	most	important	factor	in	a	marketing	strategy.	Its
essential	to	know	what	the	customer	needs	and	wants.Cost:	Includes	all	expenses	related	to	marketing	and	selling	products	and	services	for	the	company.Convenience:	The	customer	shopping	experience	must	be	as	simple	as	possible	for	the	client.Communication:	Includes	all	interactions	between	the	brand	and	the	consumer.	Brand	touchpoints	are
excellent	communication	opportunities.These	four	are	called	the	marketing	mix.	Another	marketing	mix	you	should	know	is	the	4	Ps	or	the	Four	Principles	of	Marketing.	For	a	marketing	plan	to	be	good,	it	doesnt	take	much.	But	for	a	marketing	plan	to	be	great,	make	sure	you	check	off	this	checklist:Develop	targeting	and	positioning	assessments	for
the	strategy	and	give	clear	guidance	in	your	plan	as	to	how	the	messaging	will	be	targeted	in	marketing	copy.Share	clear	promotional	tactics	per	channel,	touchpoint	or	activity.	Explain	how	to	repurpose	marketing	content	with	intent	and	tailor	promotions	to	their	destination.Include	a	scope	assessment	and	a	simple	scope	management	plan	for	the
marketing	strategies	in	the	plan.Keep	your	document	alive	by	updating	and	referencing	it	during	the	strategys	lifecycle.	Be	ready	for	pivots	and	changes	in	the	scope.	The	most	important	part	of	a	marketing	plan	is	the	targeted	consumer,	specifically	their	needs	and	wants.	The	entirety	of	your	plan	serves	the	purpose	of	how	your	company	will	use
marketing	strategies	to	sell	solutions	to	the	customer.	With	Visme,	you	can	create	marketing	plans	collaboratively	in	a	number	of	ways.	Brainstorm	and	strategize	the	plan	together	in	the	infinite	whiteboard	and	then	design	together	in	the	editor.	The	Visme	whiteboard	can	have	multiple	pages	to	control	brainstorming	iterations	and	organize	meeting
results.Invite	members	to	the	whiteboard	or	workspace	by	clicking	the	person+	icon	on	the	top	right.	Theyll	need	to	have	their	own	Visme	account	to	access	the	editor	or	whiteboard	youre	inviting	them	to.You	can	also	use	the	workflow	feature	to	assign	entire	projects	or	specific	tasks	to	different	team	members	and	work	on	a	project	together.	Keep
track	of	whats	being	worked	on,	leave	feedback	comments	and	support	each	other	through	the	process.	A	marketing	strategy	is	a	document	or	plan	that	outlines	how	your	organization	will	deal	with	market	positioning,	ICPs	and	other	strategic	aspects	of	a	marketing	scheme.	They	can	be	long-	or	short-term	strategies	that	form	the	foundation	of	all
marketing	activities.Marketing	plans,	on	the	other	hand,	are	detailed	roadmaps	that	organize	how	to	execute	and	track	a	marketing	strategy.	They	provide	a	guide	to	achieving	the	outlined	objectives.	Marketing	plans	turn	your	strategy	into	an	actionable,	step-by-step	timeline	and	a	foundation	for	measuring	success.	Create	a	Winning	Marketing	Plan
for	Your	BusinessFor	most	businesses,	operating	without	a	solid	marketing	plan	results	in	ineffective	campaigns,	reduced	ROI	and	unexpected	costs.	And	nobody	wants	that.A	custom	marketing	plan	helps	you	align	your	marketing	objectives	and	activities	with	your	overall	business	goals	and	brings	entire	teams	together	on	the	same	page.Ready	to
create	a	professional	marketing	plan	of	your	own?	Try	Visme	today	and	see	how	you	can	take	charge	of	your	next	marketing	campaign	or	goals.	
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